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Toyota’s environmental activities are operated from across value chain ranging from
planning and design of environmentally friendly automobile manufacturing plants to energy
management, wastewater treatment, waste disposal and technological innovation and
development in order to achieve the most environmentally friendly products. Moreover,
Toyota emphasizes raising its employees’ environmental awareness with the commaon aim to
obtain its sustainable growth both industrially and environmentally.

Determined 1o achieve the leadership of transport in the future through  good-quality
production, new innovations, and sustainable environmental concerns in order to foster
happiness for everybody in the society, Toyota Motor Thailand Co., Ltd. has continually
conducted social and environmental activities. Our 9" annual sustainable development report
still covers 3 main areas which are essential to the corporation’s sustainable development,
namely environmental, social and economic. The information obtained belongs to the fiscal

year 2014 (from April 2013 to March 2014).

Sustainability Report 2010
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The previous year 2013 was the year with
full of extremely challenges for the
automotive industry in Thailand, including
Toyota, Cur next missions to be guickly and
continuously operated are the sale
promotion, market development, and being
operation hub of the ASEAN market.

As entering the 51st year of operation in
Thailand, Toyota aims to expand
erwironmental projects to other regions. As
Toyotz has & large network of dealers
covering all areas of Thailand, the Company
is aware of the importance of collabaration
with dealers to develop the operational
standard continuously in enabling all dealers
to be certified with international
emvironmental management standard 150
14001 as well as joining in developing the
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potential of operation in all areas continuzlly.
This is an attempt to deliver the highest
quality of products and services to customers
in all aspects. All showrsoms and service
centers of Toyota operating after 2012 are set
to operate under the standard of Eco
Dealership Outlet or service center for
environmental sustainability. This new
standard is not only reducing the energy
usage, cost, and pollution emission, it also
includes the improvement of landscape and
atmosphere of work, This creates satisfaction
to the employees and makes the employees
have good physical and mentzl health which
leading to the motivation to waork at full
capacity, Hence, it resulted in the good
quality of products and services to our
customers,

ot Sressusalassrnaiefuindos
Bug o Temsmsgnthilon Tassmragnihennion
fimhasorintslyfdazemaandonou
#eflomn Tnevespuiunstemenesdn s o
unsramims Sunadoali wmehy
WA wwInAoNLasTTTnnsgHeuiy ol
drmageiehl Tmfmaheahargriviodi
Wiaruduude i afiazatiausiuae
unzs sanaulu g nulugaewi g vonunid
WedmeuATHasWTUAwlng Lazdming
Wi Bn1Teg Tann et d AT vAReAlY
AT T

Toyota still carries on various
environments projects such as Eco Forest
Project, Mangrove Reforestation and Stop
Global Warming Project which focusing on
the transfer of knowledge and environmental
conservations to communities. This hopefully
helps improving the environment and the
way of life of such communities to exist
continually as well as promoting local
business to be strengthened in order to bring
stability and prosperity back to the peaple in
the communities. These all are for delivering
happiness to Thai people and Thai society in
order to live altogether happily forever az our
commitment

Happiness
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1. Be the leader of Toyota Asia Pacific and Core
Company of Toyota global network operations.

2. Be the most admired and respected company
in Thailand.

PAINCIPLE

1. Employ continuous improvement by means of
challenge and change.

Respect people and their needs.

Pursue excellence in customer satisfaction.
Dedicate curselves to the highest standards,
Adopt a spirit of social responsibilities to our
communities and the environment.

hF fiff
. Strengthen operation and encourage collaboration
within the Asia Pacific Region.

2. Achieve dominant customer satisfaction and
market share.

3. Ensure safety as the first priority in all corporate
fundamental activities.

4. Create a better quality society through meaningful
social contributions.

OB N

[0Y0TA GUIDING PAINC

1. Honor the language and spirit of the law of every
nation and undertake open and faircorporate
activities to be good corporate citizen of the world.

2. Respect the culture and customs of every nation
and contribute to economic and social develoment
through corporate activities in communities.

3. Dedicate ourselves to provide clean and safe
products and to enhance the guality of life every where

through all our activities.

4, Create and develop advanced technologies and
provide outstanding products and services that fulfill
the needs of customers worldwide.

5. Foster a corporate culture that enhance individual
creativity and teamwork walue while honoring
mutual trust and respect between labor and
management.

6. Pursue growth in harmony with the global community

via innovative management.

7. Work with business partners in research and
manufacture to achieve stable, long term growth and
mutual benefits, while keeping ourselves open to
new partnerships,
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CONTINUOUS
MPROVEMENT

U

Toyota way 2001 is an ideal, standard and 2 leading
symbol of people in Toyota organization worldwide. It
obviously expresses believe and social value of people in
common living. This relied on Toyota direction specifying
burdens of Toyota as company image and value offered by
the company to customers, shareholders, colleagues,
business partners and the world community. Toyota way 2001
has specified method, practice way and conducts of Toyota
people in order to offer these social values. This has
performed as an automatically nerve system for Toyota
organization. The concept to create Toyota way 2001 is over
differences of language and naticnality and can be applied
every where.

Toyota ways 2001 consists of 2 main poles namely

" Continuous improvement” and “Respect for People”. We
have never been satisfied, We have never still stood and we
have always improved our business by driving idea and
attempt at our best, we pay respect to our people and
believe our business success derived from attempt and
dedication of all and our teamwork has been well organized.
We expect that teamwork of Toyota at all levels will use these
2 values for their operation and daily reaction.

RESPECT
FOR PEOPLE
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Always better cars
Develop vehicles which

exceed customer expectations
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Roots ‘ Toyota values

The Five Main Principles of Toyota /
The Guiding Principles at Teyota / The Toyota Way
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Enriching lives of communities
Contribute to communities
Contribute to the future of mobility
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Stable base of business
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The "Toyota Global Vision' announced in March 2011, is
an articulation of what kind of company we want to be —
what kind of company we ought to be. It clarifies our value,
“we want Toyota to be a company that customers choose
and brings a smile to every customer who chooses it.”
The ‘Toyota Global Vision® is a distillation of our resolve at
Toyota for the future.

& At u“{ﬂl WITH A SMILE
BY EXCEEDING YOUR EXPECTATIONS

Toyota will lead the way to the fuiure of mobility,
enriching lives around the world with the safest and most
responsible ways of moving pecple. Through our commitment
to quality, constant innovation and respect for the planet,
we aim to exceed expectations and be rewarded with a
smile. We will meet challenging geoals by engaging the
talent and passion of people who believe there is always a
better way.
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& BACKDROP AND

In the backdrop of this vision,
there is our fall into the red after the
Lehman Brothers collapse, as well as
our reflection over a series of quality
problems.

To unite all Toyota together to
advance our efforts for the recovery
of business performance, we came

PROGRESS
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to realize the necessity of having a
dream or a path that we should take
that all people who work for Toyota
could have in common, one that
would define what kind of company
we want to be — what kind of
company we should be,

We also keenly felt the importance
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& TOY0TA VIS

The image of a tree has been
chosen to symbolize the Toyota
Global Vision — its “roots to fruits”.

The roots of the tree are the
shared wvalues that have steered
Toyota from the beginning and that
have underlain our mongzukuri.
They are values expressed in the
Toyoda Precepts, in the Guiding
Principles at Toyota, and in the
Toyota Way, which are the basis of
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ARY MANAGEMENT

our business.

The "fruit” that Toyota provides
for customers is creating "always
better cars” and enriching lives in
communities.

Through the efforts, we aim to
become an admired and trusted
company in the various regions
where we conduct businesses.

The “trunk" of the tree, the underly-
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of making what kind of company
we are and what kind of values we
hold known to all our customers.
Based on our ideal for Toyota, the
members of our team gathered to
discuss and finalize the vision.
This is a distillation of cur resclve
at Toyota.
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ing support for Toyota's creating
of products that earn smiles from
our customers, is the stable base
of business.

Toyota's business activities are
based on the concept, ensure
sustainable growth by fostering
the virtuous circle, Always better
cars = Enriching lives of communities
— Stable base of business.
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AND SAFETY POLICIES

| _‘" ENVIRONMENT PROTECTION POLICIES

Environmental Protection Policies

1. Toyeta Motor Thailand Co., Ltd. adheres to all
environmental laws and standards,also constantly seeking
to improve and exceed our environmental goals.

2. Toyota Mator Thailand Co., Ltd. is committed to
improving our environmental policy to prevent the
release of harmful emissons.

@ Dedication to lowering the environmental impact
of materials and production process by researching
the possible effects of any new material or process
prior to implementation.

& Searching for new ways to reduce use of energy
and emissions to improve environmental

efficiency and lessen impact.

3. Toyota Motor Thailand Co., Ltd. is dedicated to
continuously develops and educates employees in order
to achieve maximum benefit for the environment.

4. Be aware of the importance of communications
with local communities and cooperate with local
environmental protection efforts.
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SAFETY POLICIES

Toyota Motor Thailand Co., Ltd. conducts all operations
1o the highest safety standards for our employees,
customers and the general public, in order to reduce the
number of accidents, injuries and the job stress. Our
efforts, and the cooperation shown by our employees is
symbolic of the close knit nature of our organization, and
Toyota continues to seek out possible hazards to find
solutions before problems occur. The following are some
of the steps taken by Toyota Motor Thailand.

1. Operate and develop a Occupational Health and
Safety program according to TIS 18001 and OHSAS
18001 standards that complies with all local and
international laws.

2. Take preventative measures to reduce possible
danger from use of industrial machinery, tools and
chemicals which are medium to high risks. Set clear
goals for each year in terms of occupational health and
safety, and communicate with workers the ways in which
they can prevent accidents.

3. Provide ample staff, training time and budget to
provide sufficient workshops and safety activities.

4. Reiterate the importance of safety to employ-
ees, contractors and other parties involved with the
company, and teach that safety is the collective responsi-
bility of everyone.

5. Review and assess the effectiveness of safety
policies regularly to ensure improvement and progress.
Environmental, Occupational Health, and Safety Policy
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-PRODUCTION

Toyota uses environmentally friendly raw materials and
chemicals in its production process by establishing the
following concrete requirements:

1. Banned substances and amount-controlled chemicals
such as raw materials or chemicals which have 11
heavy metal components: FPb, Cd, Hg, Cré+,
Asbestos, PBB, PBDE(1-9), Deca-BDE, HBCD, PFOS,
and 521 chemical substances,

2. Examination System for spare parts from auto parts
manufacturers

3. Examination of heavy metal using an advanced metal

¥-ray machine

¢. PRODUCTION

Toyota's automobile production process consists of 5 main
stages. Each stage of the production process is equipped with
advanced systems to reduce pollution and waste that are
discharged during the preduction such as air pollution, noise,
and wastewater. ?’hls includes a systematic disposal of liquid
and solid waste.

= KA

HANSPORTATION

Finished cars are transported from the assembly plants to
the dealers on large trailers which can carry a large number of
cars. Effective route management and transportation system
ensure the reduction in trips, fuel, and air pollution.

3

UPERATION

Toyota has set up environmental management plans for
showrooms and service centers by continually propesing
measures in order to establish a common standard
nationwide. It asks for cooperation from dealers all over the
country in order to improve the operation in each service
center and minimize environmental impacts.

& GUIDEBOOK FOR DEALERS

Toyota has established detailed criteria for the practice of
showrooms and service centers which cover all aspects such
as geo-architecture, space allocation, traffic, standard size of a
service center, decoration and color selection, Maoreover,
actions are determined in order to minimize environmental
impacts.

@ TOYOTA EXCELLENT DEALER AFTER SALES SERVICE (TEDAS)

This is 2 management plan developed by Toyota so that
Toyota service centers all over the country operate in the
same direction and standard. As for environmental
management, Toyota has thoroughly established regulations,
practices and evaluation. Toyota is confident that strictly
established system and criteria will bring serious
implementation and benefits 1o the environment both now
and in the future.
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& 150 14001 STANDARD CERTIFICATION

At present there are 322 Toyota service centers which have
been improved and environmentally effective that they have
been certified with |SO 14001. Toyota aims to have all
service centers certified in the near future

ENVIRONMENTAL MAMNAGEMENT IN THE SERVICE CENTERS

MEASURES ON WASTEWATER

Wastewater from car wash, car parts dleaning, and consumption
will be treated appropriately before being discharged to the
public.

MEASURES OM AIR POLLUTION REDUCTION
Dust and fumes will be controlled in order to minimize
air pollution and conform to the law.

MEASURES ON WASTE DISPOSAL (LIQUID AND SOLID)

- Engine oil, lubricants, and other chemicals will be
transferred and stored in a safe place before being
disposed of appropriately.

- Contaminated or hazardous waste will be
sorted from ordinary one and sent to a legal
waste disposal company.

MEASURES OM NOISE
- Ear protection gear to be worn by employees
to keep away noise.
- Space allocation in the service centers by having
repair area located as far away from the reception
area as possible,

A& 5msAno

wilalusmantafi leled WA s dueseuindanis
Flodn (Recycle) wiammivigde Tuimoeudndualiom
Tfenate  Tamawzlugumeumdldon  uasdunougaieds
Augnangmialdrmiasmeud

Sumaunalie -

N7 TINE wE AT IR INA LTI sz g
nazvwmadlondslwid andmduwiuem wweiunszunnléfas
wine unzuaey Fuiudumastemn duds

Sumaufugaaianildon (reads)

uidn Tnles wowed Aoflasdu d1dm Uszmedgyw
TévimumalladTlnaadrivineuduasTuiudwiliwed
wwilfsunanudasneuddiagTlnAadiudimlszneuliinn
nivdeeaz 8s* vealminin wasdluwaliniesliianilnéa
Wudmdaznevlunandslfnndudon o WesmTnsondy
Auzifinduluowan

- - A
*iavwzroleladfiadinen visn elad wewed seflowidu
Wi Urzmadiu

a

5. DISPOSAL

One of the measures most emphasized by Toyota is the
recycling of various materials in the car, especially in the
operation stage, and the final stage is the expiry of the car.

OPERATION STAGE:

Collection of bumper parts from dealers for recycling and
production as bumpers, shock absorption panel under the
engine chamber, and trunk lining panel.

EXFIRY STAGE (WASTE):

Toyota Motor Corporation Co., Ltd. (Japan) has developed
the recycling technologies for used cars and car parts, so it is
possible to manufacture a car the weight of which over 85%
*are recycled materials. It is becoming more likely to have
recycled materials as car components in order to reduce the
amount of waste in the future.

* Only Toyota cars manufactured by Toyota Moter Corporation
Co,, Ltd. {Japan)
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Through its determination to conduct
business in Thailand since its establishment
on 5 October 1962, Toyota Motor
Thailand Cea., Ltd. (TMT) has achieved
the status of the country’s most widely
accepted automobile manufacturer as
well as being the core leader of Toyota
worldwide as the rmain manufacturer in
the strategic plan, being the center of
automobile manufacture to cater to
domestic market and export to
international markets worldwide. At
present, TMT has an authorized capital
of 7,520 million baht with over 18,000
employees in total. Its total production
capacity is 670,000 automobiles through
three main manufacturing plants,
namely Samrong Plant, Gateway Plant,
and Ban-Pho Plant.
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Toyota is determined to create
safe and environmentally friendly
products; therefore, all Toyota
automobiles have to pass the European
safety standard and the pollution
emission standard Euro 11, In addition,
we emphasize the research, development,
and application of alternative energy
to automobiles such as Ethanaol, CNG,

Bio-diesel, Hybrid, Hydrogen and
many other technologies.
Consequently, Toyota Motor

Thailand Ce., Ltd. officially launched
the Hybrid Synergy Drive technology
to Thailand’s car market in Camry
Hybrid in 2009, which gained wide
popularity in a short time and has
enjoyed its continual popularity for
many years. It comes with futuristic
appearance, full of advanced
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technologies and fun-filled in every
ride, environmentally friendly through
less pollution emission as exhaust and
driven by the noiseless electric motor.

Another significant role is being
the center of manufacturing support
through the operation of Toyota
Motor Asia Pacific Engineering and
Manufacturing: TMAP-EM. |n addition
to being the center of product
manufacture, design, research and
development apart from the mother
company in Japan, it is also the
regional center of auto parts export
{Toyota Part Center Asia Pacific:
TPCAP) to supply the increased
demands both in Asia-Pacific market
and the international markets later in
the future.
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TOYOTA GROUP IN' THAILAND

Toyota Motor Thailand Co., Lid.
Hine Motor Manufacturing (Thailand) Co., Ltd.
Toyota Auto Body (Thailand) Ce., Ltd.
Siam Toyota Manufacturing Co., Ltd.
Toyota Aute Works Co., Ltd.
Toyota Body Service Co., Ltd,
Toyota Leasing (Thailand) Co., Ltd.
Toyota Automohile Technolagy Co., Ltd.
Ratchamongkel Rice Co., Ltd.

. Toyota Motor Asia Pacific Engineering and
Manufacturing Co., Ltd.
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Toyota upholds the business principle of sustainable
growth together with the development of communities
and society. We desire to unite Thai society as a network
of cooperation and create a good society from today as a
starter and expand to the integration of Thai society's
cooperation in order to achieve the goal which is our
highest resolution.
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pruiluurm Towdsiufy / M. Minnart Chaithirapingo

[
EYP - MANUFACTURING
frufnByf faw: | M. Toshiyuk! Oya
| |

EYP - ADMINISTRATION AND MARKETING
ARGITYS 1auUsasga | Mr. Wichien Emprasertsuk

I I | ] ]

CVP - uikeHCIIAING rp |,|I1l|, ..:-: i P MINSTRAEN oy . Hr STRATEAI O - WALFING T WRETIG
A ghuTaue il Sty apiinsts Wimats: AuFmSnd FFISSALS RS getimaur rdfusail ASaisea
fir. Aptnant §. Fr. Hahai A, M. it 1. i Supenat & e Uethigom 5. fi. Pare &

pla l|j||1l:;l4.|l:ll.y .
v ~Egor

x
T PV,

EVF : EXECUTIVE VICE PRESIDENT SWF - SENIDR VICE PRESIDENT
saanssumsginmsing

W,

o=l @

=

Jienssumsdinmsiinianala



usn’

dlotufl 8 Baowan 2557 uiNn Taledh
wawmnd Uszndlne dam (Treemdile)
Tmun'rmm':rmmnm"qunmnnnu‘ln
Lﬁ']mm'.lﬂ 1 “'r'lw.'i ]HI..N.-_,“'I-“J.N'I;L ﬂl.'?‘u 0
WINETFiRE 1mﬁ“T1 mﬂnﬂm"ﬂmqﬁmnnm
I'I-l'ﬂ'l'l-l. F'Iﬁ]'l-"l"l'.l'.il-..'.i Hn."]I"IF] 1[11‘-hdu_"

On 8th August, 2014, Toyota Motar
Thailand Co., Ltd. (Samrong Plant) was
considered by Ministry of Industry to be
granted with the award of "Best
Conservation and Restoration of River”
from Mr. Athit Wutthikaro, Deputy
Minister of Industry, in the event of
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“Industry to Conserve River” held in the
occasion to celebrate 82nd Birthday
Anniversary of Queen Sirikit in 2014,
This was to honor and pay respect to
Her Majesty Queen Sirikit at Asiatique
Riverfront, Chareonkrung Road.
Samrong Plant has been granted with
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On 15th September, 2014,
Mr. Charcenchai Yingcharunkit, Managing
Director of Samrong Plant was the
representative of Toyota Motor
Thailand Co., Ltd. (Samrong Plant) to be
awarded with the plagque of Industrial
operational place implemented with
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the Good governance of environment
from Mr. Athit Wutthikaro, Deputy
Permanent Secretary of Ministry of
Industry at the Emerald Grand
Ratchada Bangkok. The project of
Good governance of environment is a
project of the Ministry of Industry

- .
o= @

o - . [T} ad ¥
WREITINHKAN T TR RROTWATHIITANTTH
Fluatned dmnosianssneie s

this award for the 3rd year due to its
good operational performance in water
management passing the criteria
specified by the Ministry.
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encouraging the plant to show the
responsibility to society and environment.
That Samrong Plant was awarded show
the responsibility to society and
environment as well as the ability to live
with the community sustainably.
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Bureau / institute granting

Award's names

tha awards
» Excellent operational place award in safety, occupational health, and working ' Ministry of Labor . Jul-13
ervironment of 2013 (6 years in cansacutively) | ‘
2 |« Thailand Kaizen Award 2013 - Kaizen Trophy Award from the performance [ Technology Promation Association ' Aug-13
of Kaizen passing to the final round most | (Thailand-Japan) |
5| Green Industry award level 3 Green System award with the systematical | Ministry of industry | Sep-1a

ervironmental management. There is the observation, evaluation of results,

_ and revision for continual development. . S R

4 | Excellent Ergonomics Soclety of 2013 - 1 honorable mention and Glorification " Ergonomics Sociely of Thalland | Nov-13
Award for the improvement of Ergonomics Soclety continually for 5 years ‘
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y RECEVED BY BANPHO PLANT
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—[0YOIA BANPHO PLANT RESPONSIBLE FOR SOCIETY FROM UPSTREAM 10 DOWNSTREAM THROUGH THE CSR-DIW

STANDARD CONTINUALLY FOR THE 3 YEAR
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Toyota Motor Thailand Co., Ltd.
{Banpho Plant) is operated following
the standard criteria of Corporate Social
Responsibility: Department of Industrial
Weorks (CSR-DIW) in accordance with
the international standard of 150 26000
Social Responsibility. It is the veluntary
standard representing the social
responsibility,. Banpho Flant was
accredited with such standard for the

auldnund “awaadiadlng aAnugilazann”
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Mr. Arfhit Wirtthikaro, Depuly Minister of
Industry, openad Ihe avent,

AnTifor aunATiug fweouls CSR-DW
Continous Awsrds

Mr. Wichien Chamtasiriphan raceived the
CSR-DIW Continuouws Awards
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On 11" September, 2013, at Grand
Diamond Room, Impact Forum Building,
Impact Exhibition Center, Meaungthong
Thani, Mr. Wichien Chantasiriphan, Vice
President and representative from
Toyaota Motor Thailand Co., Ltd. (Banpho
Flant) and Mr. Charoenchai Yingjaroonkit,
Plant Managing Director and representative
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first tirne in 2009 and continually accredited
urtil new. In 2011, the CSR-DIW in
Supply Chain Award was granted for
being the supervising company for
Toyota Chacherngsao, dealer of Toyota,
as well.

Toyota still operates the business
with social responsibility and is a part in
driving CSR with creative consdousness as
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(Tsaaudle1) Junevla wazifurddng
“CSR-DIW Continouous Awards™ Tnedl
wigefing JiiAzls soeUdanTsgRE I
Lﬂumzmu%um'mau[dmi'ﬁ

from Toyota Motor Thailand Co., Ltd.
(Samrong Plant) were awarded with the
plague and certificate of “CSR-DIW
Continuous Awards”™ with Mr. Arthit
Wutthikaro, Deputy Minister of Industry,
as the President in granting the award.

fuadew CSR Aandndrind adrensad
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well as coordinating in the organization to
strengthen and make the integration of
cooperation to the dealers and manufacturers
of Toyota parts around the country and
all sectors. This will be the important
power and mechanism leading to the
development of Thai society to be
prosperous and sustainable.

AR InTT wneAnrngia lnsnts CSA-DIW tafinnm

i rsginTauu

The executives and ihe management feam of CSA-DVW Projact
look & picture allogather
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— NATIONAL SAFETY AWARDS
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On Sat 5" July 2014 Banpho has given
“The Safety Awards in recognition of
the Company's excellence in safety,
hygiene and work environment 2014 at

:f
r"

AT Tirun

L0

Y | . W
dlatudl 8 Rowan 2557 1IN Teledh
unwed Uszinelng $9im (Tsaemudirulng)
latumetaldvsznmaiesfnm "s=AUNDL”
givanudsznoufianii n'ﬂnliﬂszﬁu
suaTIERINmIrwegndaiugg.ie
W (w3 Twhe) wasazandlug
mssndladdis 1o dmdlueduly
FlATIMTIIR aRaES AN T TERUAUATIE
vinmaihuldidugud diziil ess7

On Friclay 8% August 2014 Banpho has
given "The outstanding performance of
Gold Level For the Zeroc Accident
Campaign of the employees to lose the
working days (more than 3 working
days) and accumulating the continual
working hours for over 10 million hours
following the campaign project to
reduce the statistics of accident occurring
inworking to zero (Zero Accident Campaign
2014)". Mr. Wichien Chantasiriphan,

1.
od
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Bitec Bangna (28th MNation Safety
Week). MrWichien Chantasiriphan ,
Vice President was representative to
receive awards form Mr.Panich Jitjang ,

B
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(Zero Accident Campaign 2014) Tnnfl
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Vice President, was representative to
receive the award from MrJeerasak
Sukhonthachart, Permanent secretary
of Ministry of Labor and Social Welfare
at Amari Donmuang Bangkok,

This year, there are total of 445
operational places participating in the
Project. However, only 420 operational
places are awarded. The award is
divided into four levels; honor in gold,

Ttk ) i W

em g

Fudwinoudienedaferiguldunianu
dsznaufianifd ud i nelaann ey
fldfuruiadndaiu 1 - 4 O $1uIm 304
BME o EMETNTIANTILARUTEENLUINA 1w
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Director general of Ministry of Labor
and Social Welfare,

s193anaavntiol “Gold Level for the “2ero Accident Campaign 2014”

420 Wit TABLeTERUTRINA 4 2R
Taun Tedszmafas@qmizaunes, Uy,
noowns  earludszniAfinTdnmizdudu
#11uLiwwﬁmui’ﬂmmuﬁ’muﬂ:ﬁu vin
dowin 1 TzAY nadidmwdizneufivms
Taureiaimindussiudn 5 Tfautuly
dmfulssruulndlfluamaiousz ey
Aedies 13.821,302.50 Tilwe 1Asedumas

silver, copper plagues and certificate of
honor divided by the cumulative
number of working hours or move up
one level in case of operational place
having been awarded 5 years in
contraction. For Banpho Plant, the
cumulative operating hours are
13,821,302.50 hours which is in the
Gold level
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-C014 REFERED TO THE 5 YEARS ACTION PLAN

ITEM

1. CO; eméssion management by TMT and its
affiliates to reduce CO. emission by
fallowingTMC policy in 3 areas: Productian,
Logistics and After-Sales Services

2. Promote development on alternative energy
and environmentally friendly products

3. Promote development on traffic condition by
using various technalogical networks

ITEM

Reduce Waste

Promote the worthwhile use of
resources to create
the Recycling Society

Reduce Usa Of Water Resources

Control water usage in processing
counting m*unit
1. Reuse water from treated water
as much as possible
2. Recycle treated water for
manufacturing process (water recycle)

Eliminate Use Of 4 Socs
1. Develop pre-assessment system and eliminate
the use of SoCs and banned chermcals

improducton

2. Be the leader in producing ervironmentally
friandly products

ACTIVITY / TARGET
(APR. 2013- MAR. 2014)

PRODUCTION
TMT COy= 025 tondunit
SRCOp= 019 tenfunit
GOV CO;= 0306 tonfunit
BF Q0= 0260 tonfunit

LOGISTICS
COgreduced = 2%
from estimate of yearly emission.

AFTER-SALE SERVICE
Promotion of energy conservation
amang cealerships to rduce COg

Project of Research and
Development of Altemative
Energy of Diesel from fuel plants

Promote public and private
cocperation and continue further

ACTIVITY / TARGET
(APR. 2013- MAR. 2014}

ACTIVITY

1. Conduct organic waste
reduction by earthworm

2. Develop weight record
systern for waste in the plant

TMT

waste = 7,40 kg.funit

5/R

waste = 7.89 kg./unit

Gw

waste = 7.04 kg funit

B/P

wasta = 2.09 kg funit

LOGISTICS
Waste decrease = 2%
from estirmate of veary production

AFTERSALES SERVICES

Management of the used oils
performed by standard used

aila recycles company.

waste = 2,70 m3|"1.lrn't
SR waste =173 mifunit
wasta = 307 m>funit
8P weste =200 mfunit

All Toyota products to be free of
dangerous substanoes

o ﬁuslan;q.'..-,-.,” i e

REmr 004 - 0

ACHIEVEMENT
[APR. 2013- MAR. 2014)

0241 tonunit
0205 tonfunit
D279 tonfunit
0245  tonfunit

TWT Oy =
SR COp=
G/W OOy =
BP OOy=

COgreduced = B%
from estimate of yearly emissicn.

Particioated by all dealerships
trained to conduct energy
corsenation projects afterwards

ufﬁamd'nmd
pm an
me
uums rﬂ-mdmﬂ -.‘arsh'_r

ACHIEVEMENT
[APR. 2013- MAR. 2014)

T™T

waste = B.76 kg.funit
SR

waste = B.44 kg.funit
G

waste = 7.7% kg.funit
B/P

waste = 9.92 kg./unit

Actual waste decrease = 7%

frarm estirmated yeary disposal

There is an annual examinaticn on
the environmeantal managament
gystem, it can recycle the used
oils up to 71% of averall quantity

wasts = 2,06 mfunit
SR waste =148 j!'

GAN  waste = 297 m?/unit
BP waste =186 mfunit

Al Toyota products

Yarig, Wies, Altis, Camry, Prius,
Vigo, and Fortuner are free of
SoCs (5-vear Action Plan fulfiled)

PURPOSE
{5 YEARS ACTION PLAM)

0.284  tondunit
0237 tondunit
0300 tonfunit
0365  tondunit

TM‘DC';-
SR -

€0,
G/WCO, =
B/P COp=

COyreduced = 10% compared
to 2007 (2.5% from 2007

Reduce energy corsurmption by
200 ot service certers of all
dealarshiss compared to 2009

Stwdy and development of
the alternative energy including
the environment friendly

Promots and propagste the network
of intalligent Traffic Information

PURPOSE
{3 YEARS ACTION PLAM)

T™T

waste = 6,62 kg./unit
S/R

waste = 5.75 kg.funit
G

waste = 7.1% kg /unit
B/P

waste = 7.86 kg./unit

Able to recuce packege use by 8%

comparedto 2011 or 2% bom year 2009

Used ail recycling efficiency
of 80% of the total volume.

waste = 212 mfunit
S5 waste = 1,349 m7/unit
waste = 2.0 Fumit
BF  waste=309 m3funit
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\G ENVIRONMENTAL PERFORMANCE OF THE 2013-2014 REFERED T0 THE 5 YEARS ACTION PLAN

ITEM

Reduction In Air Pollution For Good Cuality A
Wark with Margeting to study the market to

determine ways 1o promote new products

Atmosphere Quality: VOC Emission

Reduce poliution in order to elevate atmosphace
quality,

Strenghtening Of Environmental Management

Evaluation of environmental management system
according to SO 14001 in order to strenghten
ervinanmental ranagement by fc:llluwing '-"up'rr',q EMS
(Ervaronmental Management System) principle

Emvironmental Promotion On Business Partners

1. Green Supply Chain: demand parts suppliers 1o
comply suppbars comply with requirements in
Grean Purchasing Guidefines

2. Reduce environmental impacts in sales and
after-sales services by promating IS0 14001
for dealarships

Promation Of Environmental Knowledge

To maintain and develop the employess’
enmvironmental cocupaticnal, and safety knowledge

Cooperation With The Society
1. Stop Globa! Warming Project

2. Emaranmental L uan—.irlg Cortors

3. f—'m-'—'nrr_-.': Frl::lir.'r_'l

ACTIVITY / TARGET
(APR. 2013 MAR. 2014)

emit low air pollution (all models
currantly certified with Euro 3)

ThWT

VOC = 34.99 g./m?
SR

VOC = 53.79 g/m®
GAW

VOC = 2448 g/m?
B/P

VOC = 24.98 g/m?

1. Mo complaints and no lzw viclation
2. Lower emvironmental impacts
3. Imprevernent of quality to be Mo, 1

ACHIEVEMEMNT
[APR. 2013- MAR. 2014)

In progress of data collection and
result analysis (all models
currently certified with Euro 3)

TMT

VOC = 34.56 gJm?
SR

VOC = 52.66 g/m?
GW

VOC = 2443 g/m?

BP
VOC = 24.85 g/m>

1. Mo complaints and no violaton
of law
2. Evaluation by emdronmental

All part suppliers to conform to All 224 parts suppliers are certified

the requirements in Green with 150 14001

Purchasing Guidalines 2013

Warkshop to be certified with Warkshop to be certified with

IS014001 account for 95% of all 15014001 all dealer

dealer (365 out of 384 dealer) {3170ut of 384 dealer)

Training sessions on environmental Training sessions on environmental

occupational, and safety knowledge  cccupational, and safety knowledge

Encourage munidpalities,communities,  Expand the network of Stop Global

and schools participating in the project. Warming Praoject to 77 provinces

to conduct activities to stop global — nationwide COohas been reduced

warming concretely by over 12,600 tons.

Encourage youths to care for Supported the establishment of

emironment concretely by Bang-Pu Nature Education Center

establishing emvironmental learming  (Samut Prakan province) This yesr
totally 387,000 trees.

Encourage communities, unbversities,  Achieve ane milkon trees plantation

perts manufacturers, and dealerships  and continuously plant in 2013

to participate in the Eco-Forest The participants (commusnities,

project with the aim of planting parts manufacturers, and dealerships)

50,000 traes per year have planted &0,000 traes

it Sy x .
W -'.T.I:I-Iui S04 v:ﬁx L 4 E “ a"-.

PURPOSE
{5 YEARS ACTION PLAN)

Al models of Toyota vehides to ba
developed in compliance with
Ewro 4 standard

TMT

VOC = 33.83 gJ/m?
S/R

VOC = 43,80 g./m?
G

VO = 24,90 g.m?
B/P

VOC = 24,90 g./m?

All parts mamufacturers and dealer
to be cenified with ISO14001

Encourage the reduction in CO2
emission in all parts suppliers

All dealer to be certified with
15014001

Bictope learning center to be
established in Baanpho plant as a
learning center in Chachoengsas
province {within 2015)

Oine: rrillian trees are plarted and
continue to plant 50,000 rees
m ’EEF
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ENVIRONMENTAL ACCOUNTING
ITEMS DETAIL

MAINTEMAMNCE COST Waste disposal
Expensas Related to Wastewsater treatmeant
Environmental Measures Monitoring cost

Wastewater, Air Quality,
Sail Quality and Groundwater)

Enmviranmental personne! expenses.  Personnel wages

Awareness - buliding expenses Environmental report

Awareness-building medias

ENVIROMNMENTAL
INVESTMENT
Construction Prevention of Air pollution
and Equipment Investmant
for environmental Prevention of Wastewater pollution
Impﬂq;-\rn:rﬁ!}rll

Energy saving projects
Soil and Groundwater Monitoring
wells Installation

Social contribution / contribution
Cost related 1o to enviranmental organizations
Environmental aspect

Surveys, education and training

IS0 certification
ralated expenses

R STy

Wi e - g
VR g b, ¢ ¥

ALEIIE (1.8, 55 - H.8. 56)

thlye inA Yl
7,400,220 9,380,803 12,040,678
5,101,073 5,242,502 12,278,6803°
1,425,550 1,551,950 4,684,020
o a 2,400,000
2,527,000 20,587,252 5,674,600
30,870,000 ©,300,000 168,000,000%
380,000 440,527 263,527

AMOUNT (APR'12 - MAR'13) [BAHT)

SAMRONG GATEWAY BANPHO
7490229 9,389,803 12,049,678
5,101,073 5,242,502 12,378,6032
1,423,550 1,551,950 4,684,020

>

>

>
] o 2,400,000
2,527,000 29,587,252 5,974,600
30,970,000 9,300,000 165,000,000

>

>

>
380,000 440,527 263,527

=
o= @

%4 (M)

28,929,710
22,722,178
7,661,520

14,424,849
550,000

35,000,000

2,400,000
38,088,852

205,270,000
a

48,060,000
474,000
1,084,054

405,565,163

TOTAL (BAHT)

28,929,110
22722178
7,681,520

14,424 84%
550,000
35,000,000

2,400,000
38,088,852

205,270,000
0

48,940,000

474,000

1,084,054

405,565,163



ENVIRONMENTAL ACCOUNTING

© gtdvelumainieddsullankzim 2557 (e, 56 - A 57) dedn L‘iiau'r]mﬂ;ﬁnmﬂ11Tn1fuﬂu|ml1iﬂmnm Ea p
qaumjﬂgm. wrsdlserunmd 2

** gifnruersseuamrnmiusdonlulinbsiin 2es7 (b 56 - A, 57) W BT ANATR I HATIR RS
o0 ld e lunmleeiuuadwrnan s Tullanhznm #esy (oun. 58 - A, 57) R i 11111w‘|u1=uuimunnlﬂwnuql1wmu'aﬂlr
seva gildsrnlunradime A aaslineuafiouiiesnn 2557 (e, 58 - LA, 57) Audu ;i!:é:'uzmmihwﬂi’nnumiufmi’nnmﬁﬁu

seens glfelunmafimeoney 150 19000 Wwllahzim 2ss7 (e ss - e 67 pv ez 150 14001 Wi
filgTe (4.8, 56 - #.A. 57) A HANTIAIARIITY
dlsa inae 1 inaad 2 vl W (Um) (U 2556 - 2557)

7,685,468 8,756,675 11,227,838 27,670,008  ORGT 4%
4,518,180 8,402,828 1,085,621 3,161,501 26,148,130 Fnty 11y
1,80B,B50 1,644,350 1,181,000 5,732,510 10,366,710 3 WNlin 35%

AL
B 15,578,837 WY BX
> 586,850 vl 7x
il 33,000,000 BARD GX
1,880,000 3B2,400 191,200 930,000 3,493,600 wrefyudu asy
o a 30,672,000 1,870,000 31,042,000 BRG] 16%
48,782,200 71,600,000 o 33,611,600 151,003,800 ARE] 26X
406,700 107,520 514,220
- d 44,000,000 BAEY 10%
> 783,700 “"i::t B5%
SRl 388,959 450,855 1,197,023 w118

346,276,708

*Expense in Wastewater treatrment processing in fiscal year 2014 (April 2013 - March 2014) increased because Gateway? installed wastewater treatrmant plant
**Expense in Monitoring cost (Wastewater) in fiscal year 2014 (Al 2013 - March 2014} incressed because of Gateway? monthly menitor discharge water and ground water quality
***Investment in Prevention of Air Pollution in fiscal year 2014 (April 2013 - Masch 2014) increased because install eguipment for air monitoring system

*+**Expense in Surveys , education and training in fiscal year 2004 (April 2013 - March 2014) increased because of mare training course program for TMT staff
“+==Expanse 150 certification in fiscal year 2014 (April 2013 - March 2014) increased because of 150 14001 reassessment audit expense

AMOUNT {APR'13 - MAR'14) (BAHT) OTAL (B ] PERFORMANCE
T L{BAHT
SAMROMNG GATEWAY 1 GATEWAY 2 BAMPHO :I (Year 2013 - 2014)
7685499 8,756,675 11,227,835 27,670,009 down by 4%
4,519,189 6,402,828 1,065,621 3,161,501 25,149,139 *up by 11%
1,808,850 1,644,350 1,181,000 5,732,510 10,366,710 **up by 35%
53 15,578,837 up by 8%
> 586,850 up by 7%
} 33,000,000 down by &%
1,990,000 352,400 191,200 30,000 3493600 *rup by 456%
0 0 30,572,000 1,370,000 31,942,000 down by 16%
46,782,200 71,600,000 0 33,411,600 151,993,800 dawn by 26%
406,700 107,520 514,220
> 44,000,000 down by 10%
> 783,700 wremyp by 65%
358,119 388,957 450,855 1,197,933 srup by 11%
346,276,798
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TInHTNI8Y Collaborative Research and
Development Profect on Er'a—Hyu'rrJgengIed
Diesal (BHD)® TAvhmyidnuasfimsuiimi
Tulofos BHD Treniwhisilfenimanmeumns
Hydrogenation lelsl# BHD fiillaseatre
rn'utﬁ'ﬂan"mf"lﬁuﬁ'wﬂuﬁﬁﬁmnmi.un':h
#dazamsd Uem. Tarewlraniild BHD
Tusnlalosh fulednd 407 Teimanasgu
weiy gl 4 uacldhmamesauedossud

Toyota Motor Thailand (TMT) and
Toyota Motor Asia Pacific Engineering
& Manufacturing Co., Ltd. (TMAP-EM)
collaborate with PTT PCL in the project
of "Collaborative Research and
developrment Project on Bio-Hydrogenated
Diesel (BHD)". The Bio-Hydrogenated
Ciesel (BHD) was researched and
developed through the Hydrogenation
process to get BHD with the same
structure as diesel but with higher
quality. This project was tested by PTT
using BHD in Toyota Hilux Vigo which
passes Euro 4 pollution standard. The
test was conducted on the engine and
spare parts related to the gasoline
system in order to properly assess the
performance and durability of the

uazdudmaslna i sadaatuszuninag
Rzl AT AN FTIOuS
LRZATIHNHNTRIBIASDIUWA  WRSInEWT
Mhidudomas BHD Tﬁﬂ'.!'-'l TMAP-EM
Tinmmiuaywrefunaiin WanTLaibes
newd LazAdeend Towammaseuiild
Linyauuansnsad uiiedidgisndng
nrldwiuATe war WdwArsisasny
FAME 5% ufs BHD 20%

BHD ssmamsinnssuriniwisialudndm
fiannnd 72 16 leevnillazesdhomiiou
AuiafuAsuas fauandfunalsenmai s
AOWTINEINTT 1w Adnugand so aelv
wintewdaminande wilwlmayasinds

engine of the automobiles using BHD
with the technical support from
TMAP-EM for evaluating the automobiles
and engine. According to the result, no
significant difference was found
between the use of diesel and diesel
blended with FAME 5% and BHD 20%,

BHD can be blended with diesel in a
propartion of more than 7% as it has
same the structure as diesel and
possesses some better properties such
as having cetane number higher than
80 allowing easy engine starting and
more complete combustion without
sulfur emission. This results in the less
pollution in the exhaust. t can be
stored for a long time at the room
temperature as same as diesel

- W,

i @mu o

Mg Fnal Executive Adviser Mesting
=Haw PTT, TMAP-EM uss TMT
|

EHBIUN 31 NINYIRN 2557

The Final Executive Advisor Meeting
betwesan PTT, TMAFP-EM and TMT

was held on July 31, 2014,

Tidrimedu  dowaldrnadiwladoiooa
aunfuinelimnn o gomgiinfdwde
ﬁuu’:ﬁtiﬁm Taalddmadananm ofls
fieu (Radtmdaniagiin FAME aamom
Wiid FAME usz BHD fawrinbsiufuesld
Iﬂﬂm'm:fuﬁmﬁwmi‘m'nﬂﬂ BHD #sumazmms
supply vesimaRu  YelazRaefinimiuey
foenz100 FAME flussbanmsslififanas 7
Wwdemgega  asEmAnTHgIiawasTY
(LW 2)

dmiugnidnunLLALAN NS BHD st
anueiing Japan Automcbile Manufacturers
Association (JAMA) as_f'[m:m"wfunau
rl"l':ﬁﬁmmﬂ”n'um:uﬁ:ﬁmmmm BHD
AURITIA |

without any degradatien. However,
to continue promoting the FAME
producers, FAME can be blended with
BHD and diesel by increasing the ratio
of BHD following the supply condition of
raw materials. There must be the
control on the percentage of FAME to
be blended at the maximum rate of 7
percent following the Motification of the
Department of Energy Business
{chart 2)

For the features and quality of BHD,
Japan Automobile Manufacturers
Association [(JAMA) is presently in the
process of outlining the features and
quality of BHD as shown in Table 1



d ns=uaun1swan BHD |/

| Qil and Fat |-’| Hydrogenation ]-tl BHD l-rl 100% BHD
) ‘l_Fm ne/MNaphtha/ |
Hydrogen & Catalyst s Bjut £
Viater/CO |
| 1 BHD-Standalone
VGO Diesel T
| = o Distillate —' 100% BHD
Hydrotreater
] | -~
| Preheater I Hydrogen & Catalyst BHD-Coprocess
% Blending Ratio
20
BHD (MNew Technalogy)
15
10
5
- Year
Introduce low- Commercialize
concentration FAME hydro cracking
Property Unit BHD (ENS90) !M
Catane numbsar . min 70 51 70
Diensity at 15°C kgim3 FH-A00 E20-B45 FR-800
Tetal aramatics Kl i 10 1.0
Pobyeyells st ke | o a1 1 o1
Tetal Cilsfin rdml | max o o1
Sulfur makg ma; 50 10 500
Flash paint e min 55 <
Carbon residue [10% distillation) Eirndm] s 03 =
Ash imdmi e 0 <
Watar Flrnm) M 200 2
Tonal contamination gy man 249 i 25 mgdL
Copper strip corosion (b at 50°C) rating clazs 1
Cridation stabiliny g/m3 max 25 <
Creidation stabiliny h min i) -
Ludsieity st 60°C urm i a0 520
iscasity at A0°C mm's 20045 1.9-4.1
Distillation T95 "~ max 380 -
o C - FE2-338
CPACFPP - Depard on climate temp. =

nETalAeaT il BHD swnandeniy
Iﬁmiﬂu'[un'nu'u'-nuﬁaﬂmammwunv
fouwmdny  namiuayuiletnemady é‘nm
asmdlU g u.ﬂ»'lufanwm
aflullaguls mmnmw_gnummmmu
uazwilalulszng siadaiiuntveuaew

In summary, BHD can create an
advantage in the competition for
qguality and the environment, It
promotes the government's policy and
it can be applied to diesel and
biodiesel existing nowadays. It can
serve various materials available in the
country for preventing the lack of raw
materials and reducing the import.

Sngau aanmind uasdomonlizingmn
saimmaseLiEtoteus  wuhansanuslald
ﬂmmummaamwuﬂd'ﬁnq;num#amuﬂ'l‘ﬂ
m‘ln pehalsfimun  BadhdnRgeoeiean
fio swpdumndn Fant oox iy
FmgRuinilimmgni Sakaafimafinen

Regarding the efficiency in the engine
test, it is found that there is no significant
difference in the efficiency compared
to the diesel engine. However, the
important thing to consider is the
production cost. Over 90% of production
cost is the raw material costs resulting
in the higher price. Therefore, we need
to further study what to do to be

ST iaimakie . L i

Sy APREF 2y 'D-ﬂ_-,‘- -
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UAHITIATN | UEAITIEL THTITHORY THH

Iufofims BHD Menszuamms Hydrogenation

v doriidaussnalulad
LTEN Uen, TR (HeTTe)

Chart 1 represents the manufacturing
process of BHD with the Hydrogenation
proCESs.

Source: Research and Technalogy Instituta,
PTT FCL

o
UNHTTAN 2 afrmaummm’rmﬂu FAME
usr BHD Aindudies
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Chart 2 represents the guideling i
hiending FAME and BHD withi diesel

Source; Toyola Motor Thalland Ca., Lid.

@1I0A 1 uRTRnn Sz sns sk
Iu{ammﬂm?nm:m Hydro-Treatment
Al R
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Table 1 shows the properties of biodiesel
abtained from Hydro-Trealmen! compared
fo digsel

Source: Toyola Molor Corparation

selresriaedlsfensasranudeiludne
melfideieuiy FAME vie Diesel 1
rsmaridlursde  BHD  Tasavafirms
Wl nghunnostia vioesld Economies
of Scale fio MIHARIMINERIDTTI0TW
N

competitive in price compared to
FAME or Diesel, for example, reducing
the production cost of BHD by adjusting
some raw materials or using Economies
of Scale which is the increase of
productivity of factories, etc.
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ACTIVITIES FOR 5 YEARS ACTION PLAN ACHIEVEMENT

fianssuanmsudasmuiSauns:=an {EUE] foemsindoluaaiwsou (Heat Pump) ([sonulnfvdrdlsa)

A,
g .
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Tunszuaumanud  Asnezdeas wnI
& m Y 4 & -
T R G R T e ﬁ'lmurﬂumzﬁ
n‘umuguqmnqﬂﬁaqn‘!ﬁq*ﬁ"mmi’ﬁuﬂn
L L 1 J
nipANWTEM (Hot water boiler) uazifie
w B ¥ w .
igaunaumaiuiats  luknoiuduiludag
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w Y o & =
wuis  Tamandwlfuiudusinssvorihamadu
2 . I S
(Chiller) ?-u'lm:wmﬁﬂmwmzuwnww
anuiawndanguisemadusinaun

In the car spray painting process, the
trunk's surface must be prepared before
spray painting. In this process, the
temperature in the coating pend will be
controlled to be high with hot water
from the Hot water boiler. When entering
the real stage of spray painting, the
tempearature in the spray painting room
neads to be controlled to be suitable for
the humidity by using cold water from
the Chiller. In this Chiller, a lot of waste
heat energy is left in the atmosphere.

1 | L
a (U AEDUCE | It EMIGall
L L il ] e

IF GREENHOLSE 6K

Fuduiwmadlasinafens szuuls
anuian (Heat Pump) Tnafinayindwasem
windlafnunmeeyalfrvaTniou-ariy
T 2 L1 e (Load) unzg Sflimnzas
LaermIARR TR EY (AR IN
anudaufiuurhanududarzned ol
waadlwihdan wasnndedrinlid10an
mewsem R Taw  IwaanInila
viladuiniould Tonnnslunedon Amdu
fe LPG fisahlvadw 204,117 nn.Al
visdmiu see &% CO /0 wonuntuds
e LTt (Chiller) Fuam

This is the origin of the project to
install the Heat Pump system. The
energy conservation realizes the potential
of the point using heat and coldness. It
is the point with the Load and the
suitable temperature for installing the
heat pump to extract heat energy left
by the cocling system. It will used for
producing hot water. From the installation,
the function of boiling pot can be
reduced until the pot can be closed
especially in summer. The reducing LPG
qas is considered to reduce in the total
of 858 tons per year or 294,117 Kg / year.

L) BY INSTALLING TH

HEAT PUMP [SAMRONG PLANT)

mildlwild sos.060 wuanAl Amdu
a - B

326 FL CE}!fﬂ sqlnarInnTsfnmzLY

wATiEuEEInAAm L deefhedeunizan

1A 1,104 fn Eﬂt.ri'! unzfinduelfde
fiselilasuios 10 amumnA

Maoreover, the workload of the Chiller
can also be reduced until the electricity
usage can be reduced for 326 tons per
year or 606,060 kg / year. It can be
concluded that the installation of heat
pump systern can reduce the greenhouse
gas emission for 1,194 tons / year and
the reducing cost is approximately 10
million baht / year.

Heat side

{Supply Pre treatment)

Cool side

(Supply Paint booth])

Ftlunsdousnemahuead
TvutuRTwdon (Heat pump)
Diggram reprasenting the function
of Heat pump
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aefwindny Ialodunacd SoiutiuwfonTsy
arnIURanaIdunidizvedie (Volatile
Organic Compound ; VOC) ssRawindoy

] i d - 4 L .
wntweeLine flanTfidnAt #o “aefiuo
Anreamulunszuwindoeus®

diosrnrewmiilin g Tnoleramin
q-:mwmn:gwuﬁ'nwun‘h Gedlnanzznulu
nim'umﬂwu uazfouimdon (@13iundd
TN sl frhnanmedey

With the awareness on the impartance
of minimizing the environmental
impact, Toyota Gateway, therefore,
arranged the activity to reduce the
emission of Volatile Organic Compound
(VOC) to the environment continuoushy.
The main activity is "to reduce the
amount of color sprayed in the process
of car painting”.

Previously, in painting, the thickness
exceeds the required limit causing the
impact on the cost and environment
{Volatile Organic Compound). Therefore,

prmmu1eed Fenudafiaremu (Film
Thickness) iunddanaTguluiefumie

u B aomowa . - s
aruudalAdmaifsnsnlfugleuuns
wuuazlivandinimsmiinilea  (Flow
a4l R
Rate) ot whefisoldsmaumised
wilndunmsgudirivun laoidd 218 uas
# 104 Teelaliuansenude Appearance
LRSARTLIANGNG 7 fivneudulArmaly

the painting department has examined
thickness of the paint. It was found that
the Film Thickness exceeds the
required standard in some locations.

Therefare, the activity was held to
adjust the form of spraying and reduce
the flow rate of color in order to make
the film thickness approaching the
required standard by performing at
218 and 104 without any impact an the
Appearance and the controlled value
defined by the Company.

nﬂun'r:ﬂ':uﬂqﬂ mawkil 218 uaxi 1D4
uAszaTIRadld A 1,385 ce. wAIEIN
mIiusstiinommiuiuee  wReyTnod
Aikaaldrinawwies 1,240 cc. ninan
ol 136 co. dedu ssInam
Yhmmlnosardunidzmeds  (VOC)
gaewindauld 0.00 nindamaanml
dwiud 218 ussfl 1D4 AuERY

Before improving the painting of
218 and 1D4 each time, the color
amount of 1,385 cc. is required. After
the adjustment to reduce the spray
painting, the amount of color needed
to spray is only 1249 cc. The amount of
painting is reduced for 134 cc. per
vehicle. The amount of emission of
Volatile QOrganic Compound (VOC)
into the envirenment can be reduced
for 0.09 gram per square meter for
Color 218 and 1D4, respectively.

BEFORE

FLOW RATE RATIO 100%

AFTER

FLOW RATE RATIO 90%

FLOW RATE 5 PATTERNS

- W

Ll ity ':I'"r'-'n- i u'ﬂ.f - a “ @x

FLOW RATE 8 PATTERNS
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ACTIVITIES FOR 5 YEARS ACTION PLAN ACHIEVEMENT

inerator wifidvanungiamealawdnmau ([sonulaletiulws)

W THE INCINERATOR T INFREASE THE MR TEMPERATIR
LRI T 1 P 1 | T J L (Il TN UL

\(ERING THE OVEN (BANPRL PLANI

This activity can reduce the use of natural gas for 1.232 MMBTU

per yaar and reduce the production cost for 547,028 THE per year
as well as reducing CO, for 72.9 tons per year.

i

Bafore

. -
Twnmmﬁupﬁudmwmﬁﬁn fauneu
filhdds  mawsdussmisudinmetde
-4
&mmmmdnﬂ w2 dumond aziin
s=vpya4ans VOCs (Molatile Organic
i o lud
Compound) #adusstsznavfiagluiad
wasiil assunenng Tuusssiniaesyiliiin
- F o Eoa ow o w
HeREt U AanulmgadnizuuntIiinens
v «l - o i
VOCs manawfgmn)s 700 C soessul
i ' - o . a
Incinerator - fipwiRzsELNEloiefEwTTIR
v F A v
wdaoengurrennia SelodeRaziinnaiou
@ 0ol - o -
wioogfigumpitazim 180°C Felaidn

In the molding process of plastic
parts, there are some important steps of
painting and baking in the oven so that
the painting quality. In this step, the
VOCs (Volatile Organic Compound)
which is the compound in the painting
will valatilize, When it is discharged into
the atmosphere, it will cause pollution,
Therefore, the process of VOCs removal
is needed by incineration at 700°C with
the incinerator system before discharging
the treated exhaust to the atmosphere.
This exhaust has the remaining heat in
the temperature of about 180°C. As this

LSy

gl tustainan

witowgndtel Taenlslslont Sefuwodn
fazsihanadauilndualfifd oand3snmnas
Wfenrannadadwdamaduntawaie
ahamseeuanuiautamay

AawimItiudye imeuszgranmMeen
muunnﬁ'ﬂqmﬁa}ﬂm:mm 35°C iaign
wmaunulaidefignisuiseenly 90w
Burner a1 mdiit i nguangalAle
fl1 125°C amwwmagmmToud femais
goangidu 90°C sxedifmsimamily

is considered as the wasteful energy, the
idea to reuse the heat occurs to reduce
the consurmnption of natural gas which is
used as the fuel in burning to create the
energy of the oven,

Before improving, the oven sucks
the air from outside in the temperature
of around 35C to replace the
discharged exhaust. Then, the bumer
will burn this air in order to raise the
temperature up to 125°C according to
the paint baking standard. In raising the
temperature up to 90°C, natural gas in

Wiy p. o S ‘_-n..
VA g e < @“ a‘

Uiinosn Tummlinlg aldvimsdem
qﬂn:ﬂuamﬂﬁ‘uun‘nﬁnu (Mew Heat
Exchanger) Iﬂﬁqﬂmrﬁﬁ:ﬂwmmwi’nu
winladefilgngl 180°C Tufamedt
3mffau|.i"1mwuffﬂqmm;jﬂ 35 C Hifin
wlihilu so’C rewszgndawdumey
M & o '
AeU% Burner ITHNDINARIA BIRH

ad a o B o w
gungiitudnfies 45 C wiwu wieldlA
125 C mugongiuesgiuluniisud
Gl Bumer liwosmmdluyinm
iiioeas

large quantities is required for the
improvement. The New Heat
Exchanger is installed for transferring
the heat from the exhaust at the
ternperature of 180°C to the air entering
the oven with the temperature of 35°C
increasing to 80°C before entering the
oven. Thus, the Burner will burn this
air for raising the temperature of only
45'C in order to reach 125°C following
the standard temperature in the
paint baking causing the Burner to use
natural gas in the less amount.






P N

g

dayavsumsiiugonu

Virmmalaled (kWh)
malinaa T
i (kD)
f!.-m [k}
WA (k)
Wi (ki)
rarHeE (MMBTU)
ey LPG (1on)
hrminrmldes ©O nawn (TanCO, sUnit)

fayausunumstid

Unnrildi (m?)
Vsl wenasin (o Unit)

tayausinumslins:nu

Unmnilinzzam (um)

fayausunme=na-asidsimndululsaou

USrmssadeiigniiasann e ()

A

Uisrmspadevignrivindinnsdmay (f)

<B>

Uhnoseadsihihnduslstm {tons)
amads | e

USwmssnadsiiintu (lons)

<0=A+B+0C>

Erananadefignidadasndinay

(x) <B/D>

ﬂ'hl"mulmtﬁnﬁani’ni‘nﬁmnmﬂ'mn:ﬂmnu

(KgsUnit)

tayanmuniwlizerlisunisindn

flmnbzam 2556
(LHMIEM 2555-HWIRH 2556)

274,825.00

68.00
B814,036.00

B,807.32
0249

1,979,088.00
222

12,603,176

6878.86

o
110,342.28
117,320.84
o

7.83

ol 2558
(LHWIEW 2555-FWIAH 2556)

ROLTTTH
KWL
{wundn)

Ao
{wusdn)

AmTthinan-ta
sz IR IEA Mg/l
wsndedurniann, mgsd
COoD, mga

Ialﬂl:l. il
wizieazlniu, mg

iz, fadniusdin
LE A
fnfin, Safnin e

tlem, Andndusang
nawne, AndndncAnT
Toerilue, Andindusdng
Trawdtew (), Aafindyfdm
Taaulon (V1) fiadndausdem

tayanmumwamanldsunisidn

ep gt BLETE Y
TIHETIA
(A}

HWTIH X TN TN TR
&

REIT) 0 X TEEAINTIE TN
CO @ X 280RWITIN
NOZ @ @ TIATBOATITE
502 © 1 I HORITT
Todin : 3 1@0raAITH

* N.D. - Not Detected

e TR T
i

il i Frlndl
7.05 8.0 7.2
B46.57 G14.10 105814
2.93 34,59 1.5
3646 47666 6.2
2.52 169.43 1.83
1.21 4.18 042
0,28 0.085% 0213
0.0 o =
0,164 0158 0206
0.001 o =
- = L3330
= =: o023
0,000 32 o
13.91 1280 B.52
MN.D. ND. N.D.
23.33 13.98 Ba.BT
B.64 a7l 14.80
.94 .77 297
3.82 2.25 o8

Tanlzmnm 2557
(lHWFh 2556-HWIRH 2557)

E54,512.28

T9.30

573,861.00
8,027.67
0,241

1,661,064.00
2,06

11,328,484

TOEE.TT2

98,958.43

106,025.20

B.78

TandTzwim 2557
(LHEIEW 2E56-HWIRN 2557)

tin et i
7.3 1.7 7.2
G13.67 H09.10 1187.82
.15 47.23 2.64
a|.7e 108.28 46 40
1.73 12.85 2.495
1.14 2.72 0.51
.13 ¥ (R[]
.01 i) =

028 028 a.21
o000 o =

- - 0.0318
= = 0.02
000 E: 0.0z
1395 G650 3.80
M.D. MO M.D.
g8 2437 40,54
30.70 13.28 1287
1.82 048 1.25

1.88 o1a 0.33

_-""-..
o= o

WAl T
2557-2556
=20, 112.7T4
11.30
=240,175.00
—77a.88
—0.008
-317,125.00
-0.16
=1,273,692.35
88.112
0.000
~11,383.847
=11,295.738
0.000
0.830
WAl T
25572556
il L il
.25 =034 [N ]
-232.00 -5.00 129,78
0.2z 1264 1.04
2a -387.27 877
-0.78 | -158.48 112
=0.07 =1.44 0,080
-0.160 | 0.08 —0.o5
0.00 0 -
0126 042 0.00
L0000 0.00 =
= = 0,00
. o .00
o000 - 0.00
-0.76 | -T30 —a.92
16.48 | 10.41 -19.23
21.086 3.58 =2.03
.88 =1.31 =1.T2
-1.84 | -209 0.4



ENVIRONMENTAL PERFORMANCE |
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ENERGY CONSUMPTION

Electricity Consumption (kWh)

Ffzo13
(Apr.1z — Mar.1a)

FYzo14
(Apr.13 - Mar.14)

Difference
FYza14-Frzona

2T4,625.00 254,51 2,26 -20,112.74
Gasoling (k) = = -
Diese| (k) - - -
Heavy ol {ki) GE.O0 .30 11.30
Kerosane (ki) - - -
MNatural gas (MMBTU) 614,036.00 573,861.00 =240,175.00
LPG {ton) 8,807.32 B,027.67 - TTR.65
Total GO, Eméssion (TonCO s Linit) 2,249 0241 —0.008
WLTER TTIMCHUHBTIRR
II|I|F|’l_|—3 [L"Ild!.ﬁll”"”[fll
Water Consumption {m”) 1,878,089.00 1.661,964,00 =317,125.00
Water Consumption (m"/Unit) 2.02 2.06 -0.16
"ll!_l N P _:|!| ] il
PAPER CONSUMPION
Paper Congumpion (Baht) 12,603,176 11,320,484 =1,273,602
WECTT
|I|II|'I-', I
Volume of incineraled (lons) BOTE.E6 TOBE.7T2 BE.112
s
Volume of landfill waste (lons) a o 0.000
B>
Valume of waste recycled (fons) 110,342.28 06,058.43 -11,383.847
Wasle s
Volume of wasta generaled (lons) 117,320,894 106,025,20 =11,285.738
cD=A+B+0C>
Percent of landfll waste Q 1] 0000
[z} <B/D>
Total landfill & ncinerated wasts T.83 B.78 0.830
{KasUnit)
Fyzoia FYzo14 Difference

(Apr.12 - Mar.13)

(Apr.13 - Mar.14)

Frzoi14-FYzo13

WATER QURLITY

BANPHD SAMAONG | GATEWAY

SAMRONG | GATEWAY BANPHO SAMACING | GATEWAY BANPHO
pH Value T.08 8.0 1.2 7.3 1.7 1.2 0.25 -0.34 0.0
Troald ‘Waler Tolad Dissolved Solids, mgsd | 84887 514,10 108814 B13.57 50610 1187.62 -232.00  -5.40 12678
{Average Suspended Solids, mg/l 203 44.89 18 415 4723 254 0.2z 1264 1.04
Value) COD, mg# a6.48 47556 a7 ARTE 108,28 LEL4G 24 -507 27 877
BOD, mgd 252 16943 1.83 173 12.85 2.85 -0.78 =158.48 112
04 & Grease, mg/l 1.21 4,18 042 1.14 272 0.51 =0.07 =144 0,080
¥ further treated by central wastewaler treatment system of Galeway Industrial Estate.
Zing, mg/l .28 0,084 0213 013 a7 o -0,180 Qo8 -0.08
Lead, mg aa1 a = oo 1] = 0,00 ] =
Chemical Micked, mgel 0.164 0.168 0.208 0.28 0.28 0.21 0128 01 .00
release from Mercury, mg/ 0.001 [ - 0.0 [} - 0,000 0,00 -
froatod watar Copper, mge| - - 0.0330 - - 0.0318 - - 0.00
(avorage valug)  Cyanide, mp/ - - - " - - - _ _
Chromium (111}, mgs - - 0,023 - = 0,02 = - 200
Chromium (VI), mg/l a0t - 0.0z 0010 - 0,02 0,000 - .00
0oai
|||lI !JI,I‘iI_|I
TSP 13,81 1280 §.52 1318 560 3,68 -0.78 -T.40 -49%
Air Emi Pb MO, MO, MO, N.D. M.D. M.0. - - -
b ey co 23,33 13.08 59,57 a1 24,57 4034 16.48 ELEE -18.23
(average valuel| o, aad a7l 14.80 3070 13.28 1287 2106 .58 -203
502 X-T} 1.77 287 1.62 0.46 1.25 0,68 =131 -1.72
Xylana 8z 2,28 018 1.68 018 0,33 ~1.84 -204 04
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Regarding the policies for social
responsibility of Toyota, the company
has the policies and activities in
integrating social responsibility at all
stages of the business from upstream
to downstream (Integrated CSR across
Value Chain) under the code of
practice of CSR: 4 reduced 4 added,
which starts from the business operations
along with the social responsibility in
order to contribute to sustainable
development,

This year, Toyota has cooperated
with Toyota’s dealers to launch the

th & ta

project of

with the goal to be the leader in creating
business and social wvalue of the
network of Toyota's families spreading
across the country in order to increase
happiness and green space to work as
well as ransferring the skills and knowledge
of driving. This will be the creation of
sustainable safety culture. The project
of is to enhance
the employees to have good quality of
life and safety. This will contribute to
the good quality of products and

Sostabatyy, | o i i W
oY g @

1-2 mdwmrtifoshaUnonss
SnenalinriTaenmignanusadt

I ausazzmalng (nom) anlieaiag
YrEnmagenRnialuoadng

1-2 Demonsirabion of safe driving

3 Imslructor advcale aboul vartical gardaning

4 Inafructor from Sports Authority of Thaiand (SAT) provide the knowladge
& Healthy contest within the organization

services which will extend to the next
activity for social benefits as a whole.

Toyota's dealers participate in the
activity of
as follows:

= Activity to increase the green space of

I'u"..'-;.'l.i'.-.t"'l.- piar :-'IH .-.II'J vermca

gardening”

s Activity to increase the happiness
in the workplace of "Totally healthy
organization”

= Activity to train the safety driving of
T{}'hl'c:ltaJ "Safe ..)'I'\.'illl.'! Eclucation”
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Toyota Motor Thailand Co., Ltd. and its affiliates
have projects that promaote sustainable development in
compliance with the global community by abiding
chiefly in the Toyota Guiding Principles. We conform to
the law of the Kingdom of Thailand and comply with
other requlations as well as perfarm our businesses with
honesty and integrity in order to encourage sustainable
development. Our interaction with the stakeholders,
which will be explained below, is considered important
and we are determined to create and maintain good
relationships with them through direct and straightforward
communication. The stakeholders consist of:

The company emphasizes on customers by holding the

principle. We develop and provide
high quality, safe and innovative products which cater to
the various needs of its customers faor better livelihood
of people arcund the world. In addition, the company
keeps its customers' personal information confidential
in compliance with Thai laws.

The company emphasizes on its employees
and believes that its business success results from the
creativity and the collaboration of its employees, so it
encourages them in their self-development. Moreover,
the company promates equal apportunities of employment
by receiving diverse kinds of employees without partiality
and by respecting their human rights. In particular, the
company refuses and does not allow the practice of
child labor in any form. It alse provides its employees
with pleasant work environments, and maintains their
safety and good health. The company is certain that it
implements a corporate culture that promotes publicity
and the values of
through public relations and conversations with the
company's employees,



AnduAswia
anvAudmaruinmldnuuidng wasdunuiimuiouas
vhowdaiu Tuanuduiudizozem  wislwinmieon
ol meldrmntelateiuuasin dessdpaiiudu
gl v Wanialuntsiuddnadas Tnelidnile
mapMavianwemaegiin  wivslsziulrefaaasiaunds
Taemsiuwnan nauseduassanivluatdas: wseForim
Fuenadaaiungwinesaalizndlng

- [ .
U umu‘ﬂ‘-‘mﬂm
wadsznaunTIvegine Tusmeidoaiwiitinaduladwly
f o -
afusuAd wazluszesem wsdalonivasfiadusann

iy afefinasule
mudiumItnendnedas Tunnmssiiwumagine
L's'n"imﬂi'%ﬁ]:ﬁmm%ﬁluu.nn11:1'1t\'fuﬁuﬁ indoaGanalulad
fannnliFard s IR A ATE AT IMTY
Ihatesanada: uasdaaiudinfddansfidoudslunmg
SnwndawadaaniodyArauazasAnludvmenanhy

iy Iddmanmaarangu
sty TTgualaslm A I I Rs T HLA s TR DT T
tszindl thedamand uazngransvasiizmdlng wanani
. 3 pda s o &
Fl'ﬂHﬂHHLN'IHﬂ'.IlﬂH‘[HTHYJﬂ'i"lrl'.l-l UaaaNBHINIULAZTZR 9
= o we - ) ar T
Bivu  avimwRAs A DR ldeaawdaan i ans

) . i o ‘o
waddraedian  Tunaimuwat gy vidnyliiuweas
Iiinsaediviu bidezdwindmnaginala g gedniigua
winasdnimsine  wazadlifmsdadaiuasdueude
BOANTIT URZLONTYH

Tuneduiiugiia visny
nizdadotunszduainuariidwianinianisunianas
Tedaelguauiiannnuuiuniuasddmbelunsrrlasdons

13 Talodn sewed Uizmdlne dnmlariiufisnsis
fan fiieadaduntsssuauassawrisauulalosage
sodias Tredlmadmilasanissie s amsimuwfiodule

W % - W W e P &
NN A TeudEne anandddiiianadTelonisamamus
UfnEemswwmasit Tdldfnmlfid@emsngrang nodatie
wazuTIRgwatReAnluTzmAlneadaanndo

i - oA -

are the manufacturers and providers
of products and services for the company and its
dealers work together in a long-term relationship for
mutual development through mutual trust. When it
needs new business partners, the company welcomes all
kinds of candidates regardless of their nationalities and
business sizes, but evaluates their general strengths. The
competition needs to be free and just in compliance with
Thai laws.

The cempany is committed to
increase its business performance whila maintaining
stable growth in the leng-term for the benefit of the
shareholders.

The company emphasizes on growth
together with environmental conservation in all of its
business operation. We are determined to develop,
innowvate and publicize technological developments that
contribute to the harmonious existence of the environment
and economic development. In addition, we aim to raise
awareness of expand participation in environmental
conservation efforts on the part of individuals and
carporation,

The company has implemented the principle
of "H: by respecting Thai cultures,
customs, traditions, history and laws. Moreover, it is
committed to searching for better, safer and cleaner
technologies to develop products that meet the changing
needs of society. In its sustainable development, the
company tolerates no corruption or bribery on the part
of any business partners, government or public authorities,
and maintains its integrity and rightecusness towards
public and private organizations.

In its business operation, the
company is enthusiastic in its promation and invalvement
in philanthropic activities, which help strengthen
communities and enrich society.

Toyota Motor Thailand Co., Ltd. has continucusly
conducted various activities in compliance with Toyota
Guiding Principles and all the activities are meant to
contribute to sustainable development in every area.
Thus, the company wishes all stakeholders to follow
these guidelines and fully comply with Thai laws, regulations,
and social standards,
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Toyota has the policy to support and
promote the activities in environment
and energy consenvation to the manufacturers
and suppliers of automobile parts
constantly. The objectives of the activities
are identified as well as targeting
manufacturers and suppliers of automobile
parts for the collaboration including the
communicating and clarifying the
Company's policies to the employees in
order to be aware, understand, and
operate correctly. There are some activities
to enhance the awareness in the
environment and energy conservation.

In 2013, Toyota had received good
cooperation from the manufacturers of
auto parts and raw materials and
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Model of reduction of energy usage
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supplier of auto parts in signing the
newly edited employment and sale and
purchase contracts with additional
topics about the environment and
energy conservation as part of the
employment and sale and purchasing
contracts, This is considered that Toyota,
manufacturers of auto parts and raw
materials and supplier of auto parts are
well aware of the importance of environment
and energy conservation.

Toyota has carried out the activities
in the emvironment and energy conservation
with the manufacturers of aute parts and
raw materials and supplier of auto parts
as follows:
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. The Company is required to be

certified with environmental
management standard of 150 14001
as part of the selection of companies
to do business with Toyota.

. Mo use of substances harmful to

living crganisms and the environment
in auto parts.
- 11 kinds of hazardous substances

. Conduct the activities to reduce

the amount of Carbon Dioxide in
the factories of manufacturers of
auto parts and raw materials and
suppliers of auto parts.



Yy

TIHDETUWHIEI . wazgEnd
s 'lmmimmammymmwmrmﬁammfm ISO 14001
'H'.H.I'I"IﬂﬂEll-l-lETlJ 2553 Hm'ﬂrﬂ.ﬂ‘mrm'm'm-num WEI'EII-I"I"ITTTH"I
NI uﬂ,ﬂmm'mﬂam suuvn g 3 1 neshumassesey
'u'1nmHﬂﬂwﬁwnau'luﬂwwwwww:rm Faud e2ss6
i 73 1o 'lﬂml.ﬂun'lmmﬁamﬂwﬁuunﬂﬂum

2 - unsFewdndan
Tui‘uﬂ:lwmf.luﬁ
“ Tull 2556 mumﬁnumnmﬁuﬁmum Tnludn fubn
Fudmaneud 1ﬂni'u uAzgfindetudon IRdmsenddn
Wassuanmh 11 ¥ila TunssumInirdina sy
o mivsnewdjulmiieuinowss

materials
including suboontracturs and suppllers of auto parts had
been certified with environmental management standard
of 150 14001 in 2010. After having been certified, the
standard must be maintained and the system must be
verified every year. The inspection was done by the Company
responsible for the certification. In 2013, the total of 73
cases was verified completely,

and the environment in auto parts.
© In 2013 since July, Toyota, manufacturers of auto
parts and raw materials and supplier of auto parts
had canceled the use of 11 kinds of hazardous
substances in the manufacturing process, This has
already been mandatory for new car models
successfully.

1san ¢ Mercury wileBu ¢ Asbestos AT aerIAaln
| Fire retardant chemicals
wnTeruawilRAes ¢ Hexavalent chromium (PBB,PBDE, Deca-BDE, HBCD)
REMT aad all a.'l'ﬂvf'.*.;tr:'-'ﬁ.p'-".'Fﬂ:r.'{-nﬂ‘fu / 5
= ~ PO T o i 5 -
uaaLHes ¢ Cadmium — FritainudsTsaTu®u / Power D
ldﬂﬂﬂa“ﬁ']'u had conducted

muuﬂnmmmmnmmam&m Tﬂuﬂ'l-u'[n'[ﬂmwnmmmﬂmu
W nAndudausneud euaradalunrsanySuim

mranivaula Emﬂ'l'm' wantiannvatiuewlneanlyd

il 2ss6 mwwnﬂi‘udm‘mﬂuﬁ finmaeupanuARiung
ardinofirarduaulenanled  Famsninanld 14950
Ton CO, Fovzini Twurast mwmmi‘uﬁwmﬂuﬂ

ﬂmm.ﬁuamwﬁm'[ummﬁﬂimmﬁwmw’unu‘[naan‘[ﬁﬁ

dndulutae 3 3 feen LHﬂﬂ‘ﬂ1ﬂEHHﬂ€Hﬁ?“‘mﬂ%Fﬂﬁ“
srudanfadusterlumssiduian sl

MWTINIDNTHENTIANTI
Owverall picture of exhibition

the activities in redur:mg carbon dioxide continuously.
Toyota targeted to manufacturers of auto parts in proposing
the idea of Carbon Dioxide reduction. Regarding the
result of Carbon Dioxide reduction in 2013, the manufacturers
of auto parts had proposed the idea of Carbon Dioxide
reduction which could be reduced for 14,950 Ton CO.,.
This showed that each year the manufacturers of auto
parts had proposed the idea of Carbon Dioxide reduction
more in the past three years, This was becauss the manufacturers
of auto parts had cooperated well in conducting this
activity.

Ton Co. .
14,950 (8915 RATIHAR)
Walals; =
10,222 1,808 )
vOL 7,508
O &l /Y ear
2010 2011 2013 2014
4 i - W
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Toyota Motor Thailand Co., Lid. pays
attention to all employses which are valuable
resources leading to the organization’s
success. Therefore, in order to make the
employees be happy in working and feel
binding to the organization, the Company
focuses on building the happiness both
physically and mentally through various
activities under the concept of Mr. Kyoichi
Tanada, President, which is great, fun, and
comfort.

In enhancing happiness, the Company has
the policies to encourage the employees to
pay attention to health under the concept of

through the
projects and activities such as arranging the
seminars to educate on health, annual
medical examination, Health challenge
activity. Moreover, improving the environment
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in the workplace can also help facilitating and
increasing the happiness to the employees,
for example, to improve and inspect the
quality of focd to be of quality and hygienic,
to improve and increase the resting place for
employees, to build a stadium and a sports
facility.

The Company enhances the mental health
for the employees to work with fun and
happiress. The Company s also committed to
develop and enable the

to become the beloved executives

who do not just pay attention only to the

performance of work, The executives must

care the minds of their inferiors. Furthermare,

the Company zlso considers making the bind
to new staffs through the activities of

by providing seniors with experience

to give some advice and consultation following
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the guideline of Toyota corectly to new
employess.

Furthermore, the Company zlso promotes
the activities that help strengthening the
unity and happiness to employees such as
arranging the birthday party and giving
birthday present, arranging the activities of

arranging the activities of

in order to strengthen the relationships
between the executives and the subordinates,
arranging the activities of social activities with
the project of volunteer mind club, for
example, building a baggy for the elephants,
making food for wildlife, aranging the clear
canal project, arranging the project of safety
culture building, defining the disciplines in
using the cars and the roads in the schools,
gtc.
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Toyota Motor Thailand Co,, Ltd. is committed
to be socially responsible. The Company
encourages employees to act ethically
following Toyata Code of Conduct. Regarding
the activities of ethic promation in the fiscal
year circle of April, 2013 - March, 2014, the
miain activities are divided into:

- mevinTnuTodalod  (Toyota Code

of Conduct Training) Tiuwinead Tl
LasninAlAT U AU Smon
1,470 AW

G1993eeTTy (Ethics News) $wm 16 sy
nrInIETepaanuEns (Ethics Intercom
Announcement) 91WH 20 AW Wlawmeund
WiwinemLAEn
infianssunadesuusomduudas
Ao miYem (Workplace Vist) windeums
anwansiuograminem uszdagis
FrEvinTIH surrinedusns T

dmviusomidiiudin:  waduanahs
Auacllumadamssliuddiaduign
Uftimsesenussdaledn dufnngsiums
famameluihe (Happiness My Team) 2 A
wzmelufinamien (Happiness from
Top) 2 ﬂ%:

Toyota Code of Conduct Training held for
1,470 newly recruited employees and

promoted employses,

14 volumes of Ethics News

Ethics Intercom Announcement of 20 episodes
to be broadcasted all Company’s employees

Arrange the Workplace Visit for examining
the living condition of employees and
communicating ethics news through the
employee’s representatives in each area

Prepare the quidelines for the executives to

be the good role model and to be usedin
encouraging the supervisees to conform
to the Toyota Code of Conduct through
the activity of internal communication
[Happiness My Team) twice and within the
sub-field of work (Happiness from Top)
twice

'Cooperate with Human Resources Department

in creating the handbook of
to be used as the guidelines for
the practics in order to create lively working
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atmosphere among the executives from
the department managers to the department
directors in February.

In addition to providing feedback of
employees directly to their supervisors or the
relevant authorities, the Company has
provided the Ethics hotline (Whistle Blowing
Systemn) as a communication channel for
employees to report the infringement of
regulations or misconduct that is found or
suspected in onder to conduct an investigation
and take the corrective action,

With the Employee Ethics Survey of the 5th
year, the Company can know the real status
whether the employees have a better
understanding and a willingness to conform to
the ethics more or less for the information
in encouraging the ethics correctly and
appropriately.
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In the past fiscal year (April, 2013 - March,
2014}, the Toyota has focused on developing
the curiculum-based leaming following the
Core Competency both in the Global
Content and Local Content. This is to encourage
all levels of staffs in enhancing their
knowledge and developing their skills to
international standards. The staffs have
developed their core competencies via the
form of training and activities which can be
summarized into 2 parts as follows:

1. Development on executive and
office staffs

2. Development on the staffs in the
production line

The Company has developed the executive
and office staffs through the activities and
training programes to promote the development
of the compstence in the operation. This is
te enhance personal development to
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1Aun wangms Management Development
Program wangmi TMT Manager
Development Program ua:wn“nqm
Assistant Manager Development Program
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internaticnal standards with the following

development activities:

1. To link the system of Human Resource
Development (HRD) to the system of
Human Resource Management (HREM)
by developing the Pre-Promotion
pragrams; Management Development
Program, TMT Manager Development
Program, and Assistant Manager
Development Program.

2. To promote the Company's policy
following the approach to create a lively
wark environment in the project of
Work by Heart. The activity of Inspiration
Talk is held in cooperation with leading
universities for strengthening and
developing the executives of manager
levels to have People Management Skill
efficiently.

3. To encourage all staffs of the Company in
taking Toyota Business Practices (TBP) to
use in the operation regularly. In this year,
the senior executives of all departments
kindly give the advice on conducting TBP
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In the past year, the Company introduced
the Core Competency to be used in the work.
The Individual Development Plan was
conducted for the staffs in the production line
to develop their knowledge and skills in other
programs in accordance with the standards of
Toyota Motor Corporation (TMC) in Japan.
The objective is to ensure the safe operation
which will lead to the production of quality
products for the highest satisfaction of custorners.

The programs for the development on the
staffs in the production line consist of 3 main

TILRLERT 'h'f"l.it.ﬁ trzmAlng reusTiINn s esy

groups as follows:

1. The program of Production Skill Training
which are Fundamental Skill Training and
Shop Skill Training in order to understand
the principles of safety in work and can
perform the operation with quality
following the standards.

2. Group leader and Team |leader Role
Program which focuses on the development
on the staffs in supervisor levels to have a
clear understanding and knowledge on
their own roles and responsibilities.
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3. The program of developing the knowledge
and skills to become the supervisors in
the production line which are Standardized
Work & Kaizen, Toyota Job Instruction,
{Toyota Communication Skill, and Toyaota
Business Practices.

Moreover, the activity of skill competition in
the in-house production skills is held every
year for selecting the representatives of the
Company production skills to compete in the
Asia - Pacific region. In 2013, the Company
has won 9 prizes. The winners in the Asia -
Pacific regional competition will be the
representative to form the Asia - Pacific team
in order to participate in the TMC Skill
Interchange Festival in Japan. The Company
has won a total of 2 awards from 10 categories
of skill competition.

In addition, the Company supports the skill
development of staffs by providing the
support to the Department of Skill Development
in developing the employee's skills to
participate in the World Skills competition
held in Rio de Janeiro, Brazil, in 2015, as a
representative of Thailand.
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Tnauin wangammautlalgvianeudideeduldsneems Arranging the training program on the introduction to

TR T car fixing to traffic police, Royal Initiative Project, for
o : 647 persons from 88 police stations.
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Toyota pays attention to the off-job safety
continually in order to reduce the traffic
accidents occuriing to the employees. In
2014, the Company holds the campaign
activities by focusing on the cemmunication
and education for increasing the skills and
consciousness in safety driving to prevent
accidents. The training is arranged on the
safety driving of cars and motoreycles to the
employess. By noticing from statistics of
traffic accidents of the employees in this year,
87% of employees having the accidents have
not been trained. Moreover, the Company
also makes the campaign on reducing the
accident caused by the inconformity to the
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traffic rules through 4 main topics; drunk not
drive, wear safety helmet, safety belt, not
drive fast, and phone not drive, There are also
the activities on safety continually held of the
office cars by installing the system to observe
the driving of all employees (GPS) in every car
for reporting and observing the bahaviors of
driving of employees both in the speed of
driving and taking a rest for alleviating the
fatigueness, testing the competence of
drivers and examining the alcohol level and
blood pressure to the employees before
driving the office cars continually,
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Moreover, there is the campaign on the
safe driving in New Year holidays and
Songkran holidays. The campaign is on the
employees in all areas in order to create the
awareness in travelling by relizing the
occurring  accidents and detecting the
condition of the employee's car before
traveling, etc. All employees can participate.
Al activities are held for creating the awarenass
on the danger possibly occur and leading to
the safety of driving.

- e - ik ir of e
fenasusnainarisysoaitiuntasidssndrota
TungARATIS

Activitles fo promote the safety driving during
Ihe festive holidays



fanssuddlasuguniu

HEALTH PROMOTION ACTIVITIES

Ta7en13 Bye Bye life style diseases
snmafuisn Teled wowed Ussindlne
fnm lAIAlATINTT “Bye Bye life style
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Bye Bye life style diseases Project

The Project of Bye Bye life style diseases
has been held by Toyota Motor Thailand Co., Lid.
for 3 years contractually. The performance
results of the activity operation can be
concretely analyzed especially on reducing
the ricks of heart disease, diabetes, high

Aanmsfidienedaonsuaadulfesradugy
smlamantznIaara s ssnaalaials
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blood cholesterol, and blood pressure
caused by the behaviors of eating and
exercising.

In the last 2013, the sample group of
employees was selected to attend the project
from the result of health check with High risk.
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From the sample group of 140 employees,
the performance results of the activity operation
after having attencled the Project for & months
can be shown in the figure.
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Body Mass Index Cholestaral Blood pressure Triglyceride Blood sugar level
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The medical cost on behavioral diseases (diabetes, cholesterol, and blood pressure) of the employees attending the project
decreased by 251 (0.8 million baht).
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Toyota Motor Thailand Co., Ltd. in
cooperation with Thailand Envirenment
Institute and Thailand Business Council
for Sustainable Development (TBCSD)
arranged the seminar of

. In this seminar, it
raised the awareness on the importance
of forests and the environment,
disseminated information, and
encouraged all parties for the perfect
forest conservation through the
activities of eco-plantation of Toyota.
There were over 550 participants in the
seminar at the Bangkok Convention
Centre, Central Plaza Ladprao on 2%th
May, 2014. This activity is for disseminating
the knowledge to the society attended
by several academics, practitioners
and experis in the area of forest
ecosystems and sectors to share the
information and experiences as well as
the problems in planting which gradually
declines. The topics of the seminar are
as follows:

Keynote speaker by Dr. Sumeth

Tantiwetchakul, Secretary of the

Chaipattana Foeundation, on

Forum on

. The private sector's
representatives are
- Toyota Motor Thailand
{Mr. Ekachai Rattanachaiwong, SVP)
- PTT PCL
- Ratchaburi Electricity Generating
Holding PCL
- The Electricity Generating Authority
of Thailand.
There is also a discussion of civil
society and Dharma lecturer given
by Phrakru Pornphol Pasanno from

Wat Rama 9 Kanchanaphisek.

Toyota aims to bring the results of
the discussion to continue to implement
the ecosystem plantation for the benefit
of communities concretely,
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To build a network of environmental
efforts which is knowledgeable
in determining the roots of
envirenmental problems in their
communities and solving them

To encourage and enable such
network to continue its operation in
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the long term as well as pass on the
body of knowledge acquired from
the participation a in the project ato
their neighboring communities

To raise awareness and build a body
of knowledge on climate change and
global warming
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was initiated in

2005 through the collaburatmn between Toyota Motor
Thailand Co., Ltd. and Thailand Environment Institute.
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To implement measures to reduce
Greenhouse gas emissions
concretely, with municipalities,
communities and schools as its
main targets.
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. which gave knowledge
on climate change and global
warming to the staff from various
municipalities, communities and
schools.

which give knowledge on climate
change and global warming to the
leader students, so that they might
conduct this kind of activities in
their schools as well,

1o reduce Greenhouse gas emissions.
and evaluation of the
efforts by the project.
in Japan for cutstanding
projects committee.

The project was conducted under
four campaigns namely:
Stop global warming
by reducing waste
Stop global warming
by sustainable transportation
Stop global warming
by reducing electricity consumption
Stop global warming
by increasing green areas

wafiilegiu  (wA. 2557) wilanms
Idmiumumsdilufsnsmanms 77 Jivin
TrofmALIRT MIw 181 uvt ues Tradew
230 wit Ifemilrssmadsanmaslaniaw
TImaun ef wnd1 1,807 [AT4n13 aa
feanduoulanenled lAndy 12,600 Ay
Woudsssowadlasntaiudiuouinds
N1 200 S1MUM

- o I -
Tsfeuuasimauta fuindasmdorn
w ol e - o a
arlaniouy NHkanIALERWAAY Urzanlli
Aun

@

Until now [July, 2014), the project
has supported the activities in 7
provinces, 77 municipalities. The
project has supported the activities
completely (181 and 230 schools). The
Company initiated more than 1,897
projects to reduce global warming and
reduce CO2? for more than 12,600 tons.
The total budget of the projects costs
more than 189 million baht.

The schools and municipalities
participating in the network of global
warming with good operation this year
are as follows:
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Royal Trophy of the Winner in the
project of "Stop Hard Stan Eamly
by idanukhro aty

Sécond.ranked winner in the
project of BSC Raduclng Global
Wan‘nmgby N

Thlrd ranlcad winner u{ ﬂ'na project

of “ACS GREEN CAMPUS: Reduce
warming city by our hands" by
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Royal Trophy of the Winner in the
project of "Nature Classroom
Home Temple and school for
Enviromental Sustainability” by
Second-ranked winner in the
project of "Biking-Changing-
Adjusting, and Saving to reduce
warming” at Thung Sriby Ban Thunsogr

Third-ranked winner of the project
of “Ban Chaisathan Municipality
helping in reducing warming city by
H; I ithan M “Ipalit ]
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The project of
was implemented
by planting 60,000 mangrove seedlings
on 17th March, 2014, at Nature Learning
Center of Royal Thai Army (Bangpu),
Samutprakan.

The activity of Toyota's Mangrove
Plantation is the cooperation among
Toyota Motor Thailand Co., Ltd,,
Quartermaster Department Royal Thai
Army and Foundation for Envirenmental
Education for Sustainable Development
(FEED) with the objective to conserve
the last estuary mangrove area of the
central region in order to be abundant
and suitable for being the residence for
animals in the mangrove ecosystem.
Otherwise, it can give a chance for the
volunteers from wvarious sectors, for
example, Toyota's employees and their
families, representatives of subsidiaries,
dealers, supplier, customers, member
groups, Toyota CSR Facebook and
e-toyota club as well as general people
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for maore than 4,000 persons. They had a
chance in showing their power to pay
back to the society and environment.
Moreover, it was the activity to dedicate
to His Majesty the King and to respond
to the command of Her Majesty the
Queen in the conservation of forest and
environment. This activity of Toyota's
Mangrove Plantation has been held
continually since 2005. The activity
operated from the first year to the
present year has resulted in the total
numbers of 387,800 mangrove
seedlings (Samae, Kongkang, Lamphoo)
in the total area of 243 rai at Nature
Learning Center of Royal Thai Army
(Bangpu), Samutprakan. The plants can
absorb Carbon Dioxide for more than
5,000 tons per year®.

Apart from the mangrove planting
activity, Toyota has also provided
financial support for the development
and implementation at the MNature
Learning Center (BangPu) to the
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Foundation of Environmental Education
for Sustainable Development (Thailand)
continuously since 2005 for the total
amount of over 27 million baht divided
into the budget for the construction of
the building used as nature learning
center, provision of facilities for visitors
such as nature cbservation trail, nature
learning guide as well as the cost of
operation in the center. This nature
learning center is opened for general
people to visit and learn about the
ecosystems of mangroves closely and
completely.

From the activities conducted from
the first year until the last year result in
the mangrove seedlings {Same, Kong-
kang, Lampoon) in the total of more
than 387,800 units in the total area of
243 rai at the Nature Learning Center
of Royal Thai Army (Bangpu), Sarmutprakan,
and can help absorbing CO, for over
5,000 tons per year.
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Bangpu Mature Educational Center
This was developed form the cooperation
of three parties; public sector

business sector
, and
private sector
Currently, Nature Learning Center of
Royal Thai Army (Bangpu) is managed
by

i The Memaorandum
of Understanding was signed for
establishing the area of nature conser-
vation of Royal Thai Army on 20th
August, 2004, and to be the center of
Bangpu for learning about nature
linked to major city for young people.
The emphasis is on the integrated
leaming applied the contents in accordance
with the academic contents in the
classrooms following the course of basic
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education which has been cooperated
in the better implementation of
educational services from the
Samutprakan Office of Education.

1.To celebrate the auspicious
ceremony of the 72nd anniversary
of Her Majesty Queen Sirikit

2. To restore mangrove resources,
preserve natural resources, emvironment
and biodiversity particularly for
species of resident and migratory
birds.

3. To develop the area as a natural
classroom for providing the course
of Dharma learning at Bangpu for
students and generally interested
people especially for students who
live in Samutprakan and other
neighboring areas
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In establishing Nature Learing Center
of Royal Thai &rmy (Bangpu) as the
source for conserving the biodiversity
especially for the mangrove resources
and can implement to provide educational
services effectively, the Foundation of
Erwirenmental Education for Sustainable
Development (Thailand) collaborates
with Royal Thai Army in developing the
eastern area in Bangpu Center in
order to be well-prepared for the
arrangement of activities following the
objectives of the project including the
construction of office buildings, conference
rooms, exhibition halls, nature observation
route, bird watching tower, canopy
trails, drainage, etc.
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Bangpu Mature Education center to
Celebrate 72 Birthday Anniversary of
Queen Sirikit is located in Bangpu
Recreation Samutprakan. Although the
area is only 639 rai, the ecosystem is
mostly the wetland with the international
importance, We can find the wetland
ecosystem in at least 4 main systems;
coastal ecosystemn, brackish water pond
ecosystem, mud beach ecosystem,
and mangrove ecosystern. These are
mostly caused by the reforestation of
Toyota Motor Thailand Co., Ltd. in the
last decade. Due to the diversity of
these wetland ecosystems, Bangpu
Recreation Center becomes the source
of bioclogical diversity particularly for
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species of migratory birds. From the
numbers and species found in this area
each year, this area becomes interesting
to propose to be registered as the
internationally important wetland or
Ramsar site and the area for shorebirds in
the Eastern Asia - Australian flyway or
Flyway site by using the special criteria
about waterfowls as the important
criteria in considering the registration.

It can be said that if the area of
Bangpu Recreation Center is approved to
be registered as Ramsar site and
Flyway site in the future (it is currently
in the process of requesting for the
approval from Royal Thai Army in
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March, 2014), it will be considered as
the first nature preservation of Royal
Thai Army to be accredited intemationally.
This will make the world know the
value and importance of this place
which builds the pride to people in
Samutprakan, especially for Bangpu
people. Moreover, this will be to honor
his Majesty the King and Her Majesty
the Queen and to respond to the
initiation in the preservation of biological
diversity of mangrove resocurces to
remain in Thailand sustainably and
forever,
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Toyota Motor Thailand Co., Ltd. cooperates with \Walailak
University in opening the 4th role model safe road at Walailak
University. Mr. Vudhigom Suriyachanthananont, Senior Vice
President Toyota Motor Thailand Co., Ltd., in
cooperation with Dr. Keerat Sanguansai, Rector of Walailak
University, Mr. Siriphat Phatkul, Vice Governor of Nakorn Si
Thammarat, and the White Road network open

in Nakom Si Thammarat which is considered
as the opening of Safe Road Usage Learning Centers in
all 4 Regions. In the event, there is the demonstration of
theoretical and practical training along with trying to drive with
road safety to people in Makorn Si Thammarat at Walailak

University.
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Toyota's White Road Theme Parks is the center to create
the awareness on traffic rules and road kindness given to
children and youth both theoretically and practically. This is
also the enhancement of leaming to families and neighboring
communities as a partin reducing the traffic and road accident
problems sustainably. The goal in the establishment covering
4 regions; Bangkok area and central region, the Northeast, the
North, and the South is achieved. From opening 3 places of
role model safe road, there are more than 2.85 million participants
as at 30® November, 2014, as follows:

role model safe road
at Vachirabenjatas Park Chatuchak, Bangkok [Rot Fai Park)
in 2002 with the cooperation of Bangkok

Project of learning park of role model safe
road at Suranaree University of Technology - Nakhon
Ratchasima in 2010 with the cooperation from Institute of
Engineering, Program in Transportation Engineering, and
Learning and Transferring Center of Transportation
Techneology, Suranaree University of Technology, Nakhen
Ratchasima

Learning Center of Road Safety of Pitsanulok in 2014
with the cooperation from Department of Land Transport
and Fitsanulok Transport
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in the South is

For opening the
considered as the last leaming center of road safety located at
Walailak University, Thaiburi Sub-district, Thasala District,
Makorn 5i Thammarat on the land of over 6 rai with the following

target groups:

General children and youth by focusing on giving knowledge

to elementary students in the South

Communities or general people including families
interested in doing activities altogether in holidays
Bureaus interested in developing the staffs to have knowledge

and understanding in traffic rules correctly
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Inside the role model safe road, there are 2 parts as follows:

There is a training to learn about traffic signs, road markings
and traffic lights for pedestrians and traffic signs, size, color of
signs, and traffic equipment seen in everyday life as well as
understanding the basic traffic rules.

The road is made by splitting traffic routes based on traffic
fundamental path-way such as for one-way traffic, give the
way to the round about before turning left through a u-tum
across the intersection. The stopover is built at the historic site
or landmark in the South such as Phra Mahathat, Chaiya Stupa,
Pink dolphins, Kanoam, Pattani Central Mosque, Mermaid,
Samila Beach, including hospital, school, petrol station and a
campaign to use the roundabout accurately. The youth
participating in the activities can be trained practically both
the riders and learners in controlling the traffic rules,
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Mr. Ninnart Chaitheerapinyo

representative of the Company as the member of World Business
Council for Sustainable Development, the sustainable
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Mr. Michael Fahey
Director of the World Business Council for Sustainable

Development

transport project 2.0 in Bangkok (Vice-President of Toyota

Motor Thailand Co., Ltd.)

All parties of relevant organizations
have agreed to implement the sustainable
transport project 2.0. The memorandum
of cooperation was signed with the
World Business Council for Sustainable
Development. The project’s Management
Committee was formed in Bangkok led by

Mr. Michael Fahey,

Director of the Warld Business Council
for Sustainable Development,

Mr. Teeraphong Rodprasert,

Deputy Permanent Secretary of Transport,
Mr. Amorn Kitchawengkul,

Deputy Governor of Bangkok,

Fol. Maj. Gen. Niphon Charecnphon,
Deputy Commanding General,
Metropelitan Police Bureau

Mr. Ninnart Chaitheerapinyo,
reprasentative of the Company as the
member of World Business Council for
Sustainable Development, the sustainable
transport project 2.0 in Bangkok
(Vice-President of Toyota Motor
Thailand Ce., Ltd.}

In order to drive the project to
achieve the objectives smoothly with the
participants of honorable guests from
public and private sectors.

started the
sustainable transport project 2.0 in 2013
with the members of 15 companies to
drive the project; BMW, BF, Bridgestone,
Brisa, Daimler, Deutsche-Bahn, Ford,
Fujitsu, Honda, Michelin, Nissan, Ferrari,
Shell, Volkswagen, and Toyota. The term
is three years with the focus on accelerating
and expanding the sclution to sustainable
transport through the latest management
systen and technology in order to
improve the traveling and quality of life,
The cities around the world are classified
into & sub-groups following the specific

characteristics of the traveling. Six cities
are selected as the demonstrated cities
for the development of guidelines and
procedures for sustainable transport in
cooperation with the government of
such cities and relevant persons, This is
the attempt to lead to the better answer
of sustainable transport. Bangkok has
been chosen as one of the six demonstrated
cities with the cooperation from
Bridgestone, Ford, Fujitsu, Honda,
Missan, Shell and Toyota.

The World Business Council for
Sustainable Development, the sustainable
transport project 2.0, the Bangkok
project, focuses on the operation
according to 5 principles as follows:

1) Aiming to make the solution to
the problem of traffic congestion
as the first priority because such
solution is the biggest issue for
traveling in Bangkok.

2) Developing the guidelines for
the operation toc create the
society with various forms within
the year 2019 and subseguent
years when the mass transit
system is available.

3) Finding the number of side
effects in improving the problem
of traffic congestion by using the
indicator of movemnent developed
by the World Business Council
for Sustainable Development.

4) Developing the business plan for
the cooperation between the
public and private sectors with
the geal in changing pecple’s
behavior.

5) Conducting the social experiment
for simulating the impact from
the measure within 2015 in order
to leam and develop the guidelines
for the practice in 2019 and
subsequent years.
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With the cooperation ameng Ministry
of Transport, Bangkok Metropolitan,
Police Bureau, Royal Thai Police
Headquarters, BTS, Mass Rapid Transit
Authority of Thailand [MRTA),
representatives from business sectors in
Sathorn and Silom, company members
World Business Council for Sustainable
Development. This makes the sustainable
transport project 2.0 have the solution
in warious methods to combine
altogether for influencing pecple's
travel behaviors. This is also for creating
the value and new business which lead
to the positive impact on the environment
and the cycle of economic growth.

This project will start on
and the surrounding area in order
to demonstrate what can be done and it
will expand to other areas of Bangkok.
The solution to problem will be
experments to be used as well as

promoting the policy of

The
uniqueness of this project is 1o develop
and use the model of Bangkok's traffic
by using the view of "high view" in
improving and  prioritizing  various
methods of solution,

will help encouraging other
cities which are facing the same
challenges to be able to expand and
discover the sclution to the problem.
Such project makes Bangkok play an
important role in developing the world
society to be prosperous and sustainable
forever.
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Mr. Kyocichi Tanada, President of
Toyota Motor Thailand Co., Ltd. and
Dr. Sanch Unakul, Fresident of Toyota
Foundation, presided over the ceremaony
awarding the funds in the levels of
"Secondary school, vocational study, and
nursing " to the youth for 792 funds
nationwide. This is the continual fund
worth 427 million baht in order to
expand educational opportunities for
students across 77 provinces in every
level of education as well as promoting
education of Thai society to sustainably
strengthen the society. The Board of

Foundation congratulated on Tuesday

2%th July, held at Plaza Athenee Wireless
Road, Bangkok.

Toyota Foundation was established in
October, 1992. Throughout 22 years, we
have operated for society continually
focusing on promoting social sustainability
through three ways:

Promote the education of children
and youth in remote areas as well
as supporting the education in

history, art, and culture and
understanding of the neighboring
countries.

-
i 95, @H"-l o)

Improve the quality of life of
children, youth and the disabled
as well as promoting the
environmental conservation,
Promote the implementation
of various non-profit organizations
for the public good.

For the educational promotion,
Toyota Foundation has granted the
scholarship until now. At present,
more than 10,000 students have been
funded with the scholarship
continuously to bachelor’s degree.
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With the determination in creating
happiness to Thai sodety, Toyota Foundation
rezlizes the importance of basic education
and professional study as an important
part in driving the economics of the
country. Therefore, in the occasion of
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20th anniversary, Toyota Thailand
Foundation considers to grant the
scholarship continually from the beginning
to the graduation in each lavel. The
scholarships are classified into 3 levels;
high school, vocational study, and nursing
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for 792 scholarships worth totally
42,720,000 THB with the total duration
of & years since 2013 to 2018. The details
of scholarships are as follows:
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Objective: Helping for the cost of
living and the cost of education by
extending education opportunities to
students across 77 provinces for 100
scholarships in each academic year. The
scholarships have been granted continually
to the graduation so that the students
can have the opportunity to study at a
higher level in collaboration with the
Office of the Basic Education Commission,
Ministry of Education.

3-year Continual Scholarships
for 100 scholarships per academic
year, 8,000 THB each, the grant
will be in the duration of 3
academic years.

Total budget is 7,200,000 million
baht
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Objective: Helping to reduce the
problem of lacking technicians in special
fields and labor technicians in automobile
industry as well as encouraging students
to study in vocational study more with the
cooperation from Bureau of Cooperation,
Ministry of Education.

3-year Continual Scholarships for
154 scholarships per academic
year, 20,000 THB each, the grant
will be in the duration of 3 academic
years.

Total budget iz 27,720,000 million
baht
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Objective: Helping to reduce the
problem of lacking nursing staffs of the
country in the proportion of 1 per 5,000 at
present with the cooperation from the
Murse's Association, Ministry of Public
Health,

4.year Continual Scholarships for
10 scholarships per academic
year, 50,000 THB each, the grant
will be in the duration of 3 academic
years.

Total budget is 6,000,000 million
baht
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In 1998, His Majesty the King
graciously gave his own property of
600,000 THE to Toyota families. HRH
Princess Maha Chakri Sirindhorn
presided over the official opening
ceremony in his place on $thSeptember,
1999. This was the beginning of
Rachamongkol Rice Co., Ltdwith the
registered capital of one million baht
This is one of the five subsidiaries of
Toyota which are operated and supervised
by Department of Planning and Social
Support ofToyota Motor Thailand Co., Ltd,

following the Royal Initiative.

1.To give assistance to farmers

2.To produce products with good
quality to sell to the consumers at
reasonable prices

3.To operate the business with
sustainable self-reliance

The coperation following the
principle of “moderation, reasonability,
and immunity” has been applies in two
parts as follows:

— is a small rice mil
sufficient for selling to the customers in
Toyota Group which consists of about
17,000 employees, 40,000 dealers, and
25000 compenent producers. I all
people in Toyota Group eat Rachamongkol
rice, it will exceed the capacity of
productivity of Ratchamongkol rice
making the rice to be sold so well. Only
selling the rice in the rice mill group, the
mill can be sustainablyself-reliant.

farm is a small
simulating farm of approximately 1.5 rai
located in the mill area by using the new
agricultural theory following the royal
thought. The area is divided into 4 parts
(309 30%: 30%: 10%). 30% of the area is

the rice farm, 30% is the pond for fish
feeding and plant watering, 30% is the
garden of vegetables, herbs, fruit crops,
and 30% is the learning house of duck
feeding and fertilizer manufacturing. The
area can sufficdently support people and
visitors as well as being the source for
learning and sharing experience with
farmers. Mareover, this will make the mill
have beautiful landscape as well.

Productivity of 20 tons of paddy per
day or 500 tons of paddy per month
The main products include jasmine
rice, white rice, and brown jasmine rice,
The major clients are in the Toyota
business network induding component
manufacturers, dealers and Toyota
employesas.

1. The Toycta Production System (TPS
System) is applied, for example,
gathering the paddy from farmers to
mill using Just-in-Time (JIT) and
transporting the milled rice to the
customers on a regular basis. The
stock of milled rice will be stored for
not more than 2 weeks so that the
rice will always be fresh,

2. Regarding the environmental
protection, the rice mill has the
contral on the dustirom the production
not to spread out,

Rachamongkeol Rice Co., Ltd. in
cooperation with Toyota Motor
Thailand Co., Ltd. has given the aid to 8
groups of farmers in Chacherngsao and
Surin continually. The B groups of
farmers are:

1. Bangka group of farmers,
Ratchasan District where
originates Thai jasmine

2. Ban Nayao Samakkee group of
agricultural cooperatives,
Sanamchaikate District

3. Nongkrasang group of community
enterprise, Banpho District
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4 Buengtake group of community
enterprise, Sanamchaikate District

5. Thakradan group of Sanamchaikate
cooperatives, Sanamchaikate
District

6. Thatakiab group of cooperatives,
Thatakiab District

7. Hinrae group of cooperatives,
Sanamnchaikate District

8. Ban Thatako group of farmers
doing organic rice farm, Meaung
District, Surin Province

Activities to help farmers are in 5 areas
as follows:

1. Buy paddy from farmers with the
price higher than the market
price and buy the rice in the price
of rice pawn as regulated by the
government.

2. Supply and exchange the good
rice seeds among the farmers in
the cultivation which will give
more produce with better quality.

3. Provide facilities to support the
operations such as the donation
of granary, rice drying court,
water storage pond, fertilizerplant,
loader and conveyor to groups of
farmers.

4. Give knowledge and improve the
potential of farmers contributing
to sustainable sufficiency
economy system, for example,
promote the method of low-cost
rice farming, etc.

5, Sell the rice and the by-products
at the suitable price, such as rice
husk or rice bran, to the animal-feeding
farmers in the price of 10-15%
below the market price.

The groups of farmers sell the good
quality rice at high pricewithout being
lowered the price by the middlemen,
The farmers can be helped in doing the
rice farm successfully by reducing the
use of chemicals and the production
cost per rai leading to the better quality
of life of farmers sustainably.
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From the past 3 years (2011 - 2013),
Samrong Plant has implemented the
Project of Toyota's youth preserving the
environment and the world to 398 youth
leaders of 7 network schools in
Samutprakan consisting of Prapadaeng
District, Meaung District. Those leaders
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expand the knowledge gained from the
project to their friends in their schools
leading to the arrangement of emvironmental
exhibition for exchanging and learning
the activities on the environment amang
the network schools.

Moreover, Toyota Motor Thailand
Co.Ltd. (Samrong Plant) also expands
the activities of network schools to be
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sustainable by encouraging the schools
ta be free from rubbish and establish-
ing the model schools in full manage-
ment on rubbish and emvironment. This
aims at elevating from the level of area
to provinces and the country in the
future.
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Toyota Motor Thailand Co., Ltd,
Gateway Plant and Association of Art
and Environment Conservation realize
the importance in encouraging the youth
1o have the chance in developing the
skills to do the practical research, report
writing, and presentation of research
resuft. This project is initiated for promoting
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the youth in local area. The research
project was conducted for elevating the
youth with the communities as the
knowledge base for environment
conservation and creating benefits to
local area in 4 main themes following the
sustainable development as follows:
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1} Natural resource conservation

2 Environmentally friendly consumgtion
3) Local tradition and culture conservation
4) Transfer of local wisdom

The youth can be proud and the
community can be strengthened
sustainably
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The Project of Model Community
has been initiated since 2007 for increasing
the househeld income by deing additional
occupation in agriculture; frog feeding,
fish feeding, mushroom cultivating, and
planting organic vegetables.
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The members attending the Project
and having passed the consideration of
the Project’s Committee will be supported
in plants, animals, fertilizer or food in order
to reduce the cost of doing additional
occcupation. At present, there are 80
members from the communities of
Klongprawes Sub-district and Ladlkwang
Sub-district which are located around
the Plant's area.
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Moreover, it also strengthens the
relationship between Banpho Plant and
the communities through the activity of
agricultural learning from the successful
learning source in order to increase the
knowledge and experience leading to
the sustainable self-dependence.

Municipality, Saraburi Province
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For the operational performance in fiscal year 2014 (April
2013 - March 2014), Toyota Motor Thailand Co., Ltd. had
the sale quantuity reducing from the previous year resulting
in the reducing domestic markets caused by the reducing
demand in the country. However, the export market
increases resulting in the reducing total revenue of the
Company. The sale quantity of the Company in 2014 was
856,000 cars and the total sale of 2014 was 503,548 million
baht reducing from the previous year of 75,102 million baht
caleulated as 13%.

The net profits of the Company were 36,539 million baht.

Toyota Motor Thailand Co, Ltd, launched IMV-mprovement
in September, 2013, New Yaris in October, 2013, New Corolla
in January, 2014, and Camry Improvement in February,
2014, for stimulating the sale to reach the goal predicted by
the Company. This is also for increasing the variety
of products with the goal to maintain the growth rate both
in the sale quantity and net profits regularly. This is for the
entire sustainability of automobile
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Toyota Motor Thailand Co., Ltd. has
developed Toyota spe Sustainable
' ng Center (B = which is the
continual project from the project of
Eco Forest. This ecological learning
center is to create natural ecosystem
in the area of Ban Pho plant. When
the trees are planted and naturally
grow up, this land will have the
condition properly to be the house of
plants, animals and other creatures
once lived around the plant as natural
wild state. These creatures will fill the
ecological integrity. In the future, this
area will be a source of environmental
information for students and interested
people.

Moraover, in this ecological leaming
source, the resources and waste
materials from the production process
in the plant are also used for the
highest benefits, for example, taking
the sediment from the water supply
system to make the bricks for building
the walkway, taking the treated water
from the production process to water
the plants and use in the fish pond,
taking the EM water to be fermented
with food scraps for making fertilizer
and pest repellent. Other waste materials
are also used, for example, taking the
used wood to make Thai pavilion and
bridge, taking the sawdust to sprinkle
on the trekking trail, etc.

The Eco-forest with the volunteers of
Toyota family of over 10,000 people to
plant more than 100,000 indigenous
tree seedlings on the land of owver 30
rai was held on 3rd August, 2008, The
project progresses very well. The
seedlings are growing well. Some are
taller than 20 feet. The creatures such
as birds and insects come to live in this
forest representing the abundance of
ecosystem  occurring at Ban  Pho
Toyota plant, This is considered as
another breakthrough to a new level
of commitment to environmental
performance in order to lead Ban Pho
Flant to become the Sustainable plant
with the reforestation of eco-forest
completely,

A variety of living things happening in
the Learning Center

A variety of living things happening
can be considered from the following
components:

‘Biodiversity
" Ecosystem diversity
~Species diversity

Genetic diversity

It is found that in the eco-forest of
Ban Pho Toyota plant, the abundant
ecosystem occurs as follows:

1. Prairie ecosystem
2.Biotope forest ecosystem
3. Pond ecosystem

4, Creek ecosystem

5. Mangrove ecosystemn

6. Eco-forest

The food chain also occurs as well as
the relationship of animals and living
things in the forests such as dependency,
prey hunting, degradation, etc. This
gives the opportunity for students to
learn and develop as a Learning
Center later.

In developing the Matural Research
Center of Forest Ecosystems of Toyota
Banpho to have efficency and effectiveness
in being the perfect learning source,
the collaboration is required by joining
the group of learning with the curricu-
lum of environmental education of
Area Office of Education, Chachoengsac,
and is operated by Foundation for
Erwironmental Education for Sustainable
Development (FEED). Toyota intends
to open Toyota Biotope Sustainable
Learning Center at Banpho Toyota
Plant to celebrate the 40th Anniversary
of HRH Princess Maha Chakri Sirindhom.
The center will be open in operation
within 2015,
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ECO DEALERSHIP OUTLET
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From the beginning of the showrcom
operation sustainably for enwronment
or well-known as tCO  Desler
Cutet, we operates it following the
Company's policy and in accordance
with the standards of Thai Green Building
Institute (TGBI). Toyota Kaoyai
Headguarter (formerly called Toyota
Thailand, Pakcheng Branch) is |located
in Pak Chong, Makhen Ratchasima,
which is the distributor of the Company
certified as the first green building of
Thailand, On 26th September, 2013,
Khun Wichien Emprasertsuk, Executive Vica
President of Toyota Motor Thailand
Co., Ltd., and Khun Pompetch Saribut,
Managing Director of Toyota Kaoyai,
received the certificate G?Guld Level
from Khun Samit Obayawat, President
of the Green Building Thailand with
Khun Ninnart Chaithairapinyo, President
of Green Building Council of Thailand
as the witness at Toyota Motor
Thailand Co., Ltd., Bangkok office. This
is one of the achievernents under the
concept of ECO Dealership Outlet to
elevate the operations and services to
be environmentally friendly with the
energy saving concepts (Economy) and
the environmental conservation
{Ecology). This will also continue the
operation under the guidelines of
business operation of an organization
dealing with the integration of social
responsibility, as well as Integrated
CSR Across Value Chain through the
implementation of dealers,

This showroom and service center is
considered as a model for developing
service standards which Tgyr:ta has
promoted with the idea of redu
2rnea __1_| OS5 eauc .'.:: |||| SIOMS,
Inciuding d |'.'|:'-":._-.' ng and a grea
o 4 .: . = the bu . .for thE
-::1ual|'q,.r nf I|fe of our customers,
employees and communities,

In addition, Toyota Kaoyai Headquarter
has been awarded for outstanding
energy conservation in building type
creations for Energy Green Building of
2013, Ms.Yingluck Shinawatra, who was
the F'rir'ne Ml‘nister at that 't|me,
awarded Thailand Energy Award, 2013
to the creator of National Dlstngumhad
Performance held by the Department
of Alternative Energy Development
and Efficiency at Santi Maitri Building,
Government House on 18th September,
2013. Toyota Kaoyai Headguarter is the
first showroom and service center of
the automobile industry to be honorably
awarded.
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SIAM TOYOTA MANUFACTURING CD., LTD.
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Community relationship  activity organized every
consecutive years since 2006, It is the activity to inform
company’s environmental performance in order to build
up the confidence in environmental management system
to the stakeholders. In 2013 the surrounding communities
visited STM came from 5 municipalities with total 155
persons.
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On June 30, 2013, Siam Toyota Manufacturing Co., Ltd,
“orservaton Centre of Khlong Tamr District by corporating
with Labour Union, Khlong Tamru District and Conservation
groups. Total member from STM employees, government
officers, students and surrounding community population
joined mangrove planting maore than 5000 trees to
restore ecosystems environment and natural abundance,




nsUsauMIsIonIsaandndoy na:gimuzadgimaiaidenuiaa ason 4

THE 4™ AP ENVIRONMENT MANAGEMENT & WINDOW MEETING
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Environment Management Promotion
Office, TMAP-EM conducted the 4th Asia
Pacific Environment Management &
Window Meeting where Toyota 20 AP
affiliates and also Toyota Motor Corportion
(TMC, Japan) participated to share their
environmental progress, discussion on
struggling points, and next action plan.
Mareaover, this year is the first time for new
AP-EC (Asia Pacific Environment Committes)
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Date
Location

February 26-27, 2014
Movotel Suvarnabhumi Airport Hotel
8& Persons

uafwain
Participation
20 AP companies
(TMAP-EM) Toyota Motor Asia Pacific
Engineering & Manufacturing

{(TMAP-MS) Toyota Motor Asia Pacific
Marketing and Sales
{TMC EAD) Toyota Motor Corporation
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Environmental Affairs Division
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member, Toyota Cambodia Co., Ltd.
(TCAM, Cambodia), to join the meeting.
In addition the participants had been
visit at Toyota P.S. Enterprise Dealer
and TTK Asia Transport (Thailand)
Co., Ltd. to share best practice and
kaizen in Sales&Services and Logistics
area,

prisigudginusnite sy
Site visit at Toyola P.S. Enterprise Dealer
and TTK Asia Transport (Thaitand)



Manufacturing and Sales Company TMT
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AF Environmental Award is continuously
promoted among AP companies in AP Environment
Management & Window Meeting in order to
enhance environmental performance of AP companies
and celebrate the highest performance companies
of each group.

Manufaciuring Company THAP
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1. Manufacturing and Sales Company : Toyota
Motor Thailand Co., Ltd. (TMT, Thailand)

2. Manufacturing Company : Toyota Kirloskar
Auto Parts Put. Ltd. (TKAP India)

3. Sales and Services Company : Hotai Moter Co.,
Ltd. (HOTAI, Taiwan)

Sales and Senvices Company HOTAI
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Gudanszvao GRI / GRI CONTEXT INDEX

ITEM DESCRIPTION PAGE

1 STRATEGY AND ANALYSIS

1.1 Vision and Strategy regarding TMT's 5-13
contribution to sustainable development

2 ORGANIZATIOMAL PROFILE

2.1 MName of the organization 14

2.2  Primary brands, products and/or services 14

2.3 Operational Structure of the organization 15

2.4 Local of organization's headguater 14

2.5  MNumber of countries where the organization operates 14
and Mames or countries with either major operations

2.7 Markets served 14

28  Scales of the reporting organization 1

2% Significants changes during the reporting period 5
regard size, structure or ownership

210  Awards received in the reporting period 16-19

3 REPORT PARAMETERS / REPORT PROFILE

31 Reporting period 1
3.2  Date of most recent previous report 1
3.3  Reporting cycle 1
34  Contact point for questions regarding the report 79-80

or its contents

REPORT SCOPE AND BOUNDARY

3.6  Boundary of the report 1
3.7  State any specific limitations on the scope or 1
boundary of the report

GRI CONTENT INDEX

3.12 Table identifying the location of the standard Disclosures 72-74
in the reports.

4 GOVERNAMNCE, COMMITMENTS AND ENGAGEMENT GOVERNANCE

4.4  Mechanisms for shareholders and employees to provide recommendations 40-41
or direction to the highest governance body.
4.8  Internally developed statements of mission or values, codes of conduct, 36-37, 4243

and principles relevant to economic, environmental, and social performance
and the status of their implementation.

COMMITMENTS TO EXTERMAL INITIATIVES

4,13 Memberships in association {such as industry associations) and/or national/ 14
international advocacy organizations in which the organization

STAKEHOLDER ENGAGEMENT

4.14  List of stakeholder group engaged by the organization 36-37

4,15 Basis for identification and selection of stakeholders with whom to engage 36-37

416 Approaches to stakeholder engagement, including frequency of 36-37
engagement by type and by stakeholder group

417 Key topics and concerns that have been raised through stakehalder engagement, 35-37

and how the organization has responsed to those key topics and concerns,
including through its reporting.
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ITEM DESCRIPTION PAGE

FCONOMIC PERFORMANCE INDICATOR

ASPECT: ECONOMIC PERFORMANCE

EC1 Direct economic value generated and distributed, including revenues, 58-59
operating costs, employee compensation, donations and other community
investments, retained eaming and payments to capital providers and governments.

EC2 Financial implications and other risks and opportunities for arganizationis 24-25
activities due to climate change.

ASPECT: MARKET PRESENCE

ECé& Policy, practices and proportion of spending on locally based 38-39
suppliers at significant locations of operation.

IRONMENTAL PERFORY

i- "||||

iMANCE INDICATOH

ASPECT: MATERIALS

EM1 Materials used by weight or volume 32-33

ASPECT: ENERGY

EN3 Materials used by weight or volume 32-33
EMS Energy saved due to conservation and efficiency improvernents 28,29
EME Initiatives te provide energy-efficient or renewable energy based products

and services, and reductions in energy requirements as a results of these initiatives. 20-23

ASPECT: WATER

EMS Total water withdrawal by source 20
EMN10 Percentage and total velume of water recycled and reused 20

ASPECT: BIODIVERSITY

EM11 Location and size of land ewned, leased, managed In, or adjacent to protected areas 47-52, 62-64, 66-6T
and areas of high biodiversity value outside protected areas.
EM12 Description of significant impacts of activities, products and services 47-52, 62-54, 66-67
on biodiversity in protected areas of high biodiversity value outside protected areas.
EMN13 Habitats protected of restored 47-52, 62-64, b&-67
EM14 Strategies, current actions, and future plans for managing impacts on biodiversity 47-52, 62-64, b&-57
' "'!'I DEAENBMANTE (MDICATOA
sl L TN I ||5-1.".|'\l.__ | \UILA U
ASPECT: OCCUPATIONAL HEALTH AND SAFETY
LAS Education, training, counseling, prevention, and risk-control programs in place 42-43, 46
to assist workforee members, their families, or community members regarding serious diseases.
Lag Health and safety topics covered in formal agreements with trade unions 10-11

ASPECT: TRAINING AND EDUCATION

LA1D Programs for skills managements and |ifelong learning that support the continued 42-43
employability of employees and assist them in managing career endings.
Human Rights Performance Indicator
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ITEM DESCRIPTION

PAGE

HUMAN RIGHTS PERFORMANCE INDICATOR

ASPECT: NON-DISCRIMINATION

HR4 Total number of incidents of discrimination and actions taken.

a1

ASPECT: FREEDOM OF ASSOCIATION AND COLLECTIVE BARGAINING

HR5 Operations identified in which the right to exercise freedom or association
and collective bargaining may be at significant risk, and actions taken to support these rights.

36-37

oCIAL PERFORMANCE INDICATOR

ASPECT: COMMUNITY

S0 MNature, scope, and effectiveness of any programs and practices that assess and
manage the impacts of operations of communities, including entering, operating, and exiting.

47-64, 66-67

ASPECT: CORRUPTION

s03 Percentage of employees trained in organization’s anti-corruption policies and procedures.
504 Actions taken in response to incidents of carruption.

41
4

PRODUCT RESPONSIBILITY PERFORMANCE INDICATOR

ASPECT: PRODUCT AMD SERVICE LABELING

PRS Practices related to customer satisfaction, including results of surveys
measuring customers

47, 50-51, 646-67
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WE WOULD LIKE TO TAILOR SUSTAINABLE REPORT TO MEET YOUR EXPECTATIONS.
PLEASE TELL U5 YOUR OPINION

WHAT DO YOU THINK ABOUT THIS REPORT?

Very Good [ Good [
Average ] Poor  []
WHICH TOPICS INTERESTED YOU? Poor Good

1. Appropriate Contents And Enjoyable To Read.
2. Content Can Be Understood Easily

3. Content Is Up-to-date For Curent Situation

4. The Book Is Precise Of Your Needs

5. Knowledges Can Be Applied

6. Overall Satisfaction

WHICH TOPICS INTERESTED YOU?

About Toyota

Environmental performance

Social performance

Social contribution

Environmental Social contribution

Safety Social contribution

Economic performance

Special Articles

Others please indicate. ..o i e,

Any cormments or suggestions

PLEASE PROVIDE US WITH SOME INFORMATION ABOUT YOURSELF TO ASSIST US IN THE BETTER
UNDERSTANDING USERS OF OUR REFORT (ALL ITEMS OPTIONAL)

Which stakeholder group do you belong?
Shareholder/Investor
Broker/Analyst

Government Agency

Acadamic/ Student

Customer

NGO

athersis ey Bole i i
MName
Az O e e e b e b e e e e e
L 1] e L e

1. Fill in this questionnaire and send it by mail to:

TOYOTA MOTOR THAILAND CO, LTD

SAFETY AND ENVIROMMENT PROMOTION OFFICE

186/1 MOO 1 OLD RAILWAY ROAD SAMROMNG TAI, PHRAPADAEMNG, SAMUT PRAKARMN 10130
2. Fill in this questionnaire and FAX TO +662-386-1956
3. Fill in this questionnaire and EMAIL TO SEO@TOYOTA.CO.TH

The first 50 persons to fill in the questionnaie and received by June 30, 2015, will received a gift by way
of thanks for your kind cooperation.
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