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Toyota's environmental management is comprehensive. It starts with planning integrated
acrossvalue chain and design of automobile manufacturing plants that are environment friendly,
coupled with energy management, wastewater treatment, waste management, and technological
innovations to achieve the most environment friendly products. Moreover, all personnel are encouraged
to be environment conscious. All these are done to accomplish one thing,for Toyota to sustainably grow
industrially and environmentally.

Our objective is to be the leader in the future transportation, production quality, and creative
innovations, always paying attention to the environment. To express our gratitude towards everyone in
the society, Toyota Motor Thailand Co., Ltd. has continuously conducted activities to contribute to the
society and environment. The sustainability report still covers three main areas that are essential for
the sustainable development of the organization. These areas are environmental, social and economic
operations. The information of the business operation in the fiscal year 2012 (between April 2011
and March 2012) is reported herein.
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TOYOTA MOTOR THAILAND CO., LTD.

“Toyota is still committed to conducting its business with Integrated CSR in across value
chain by introducing environmentally friendly products and being the leader in technology to
satisfy customers needs and create ultimate satisfaction beyond customers expectation,
bringing smiles to all Toyota car users.”

The previous year proved to be a very challenging year
for Toyota. Major events around the world have caused
economic and social impacts. Toyota was one of the
companies affected by natural disasters and economic
crises abroad. However, in the previous year we took
care of environmental problems and received awards for
energy conservation “Thailand Energy award”. Therefore,
| would like to thank you all for supporting Toyota and
Toyota will strive to maintain its leadership in auto industry
continually.

Although faced with many difficulties as mentioned
above, Toyota is still committed to conducting its business
with Integrated CSR in across value chain by introducing
environmentally friendly products and being the leader in
technology to satisfy customers needs and create
ultimate satisfaction beyond customers expectation,
bringing smiles to all Toyota car users. In addition, Toyota
develops its business which contributes to Thailand’s
economic growth, and makes the country become the
center of automotive vehicle and parts export to the
global market. Moreover, Toyota continues its social and
environmental activities through the 4R guideline, which
is resource reduction through four actions, and the 4l
guideline to increase happiness and satisfaction. Toyota
also expands its network of social contribution, including
Eco-Forest project which has reached the one million tree
target.

Toyota is committed to conducting its business with
social responsibility, uniting strong corporate cooperation, and
integrating cooperation of dealerships and vehicle parts
manufacturers nationwide, the main drive forces which
contribute to sustainable growth of Thai society continually. As
our stated resolution.
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ABOUT TOYOTA

With 49 years of determination in its business operation
in Thailand since its foundation on October 5th 1962, Toyota
Motor Thailand Co., Ltd. (TMT) has achieved the status of the
most accepted automobile manufacturer in the country.
Moreover, it is the mainstay of Toyota worldwide in the area
of main strategy planning and the center of automobile
manufacturing for domestic and worldwide market. Currently,
it has an authorized capital of 7.52 billion baht, 14,000
employees, total capacity 670,000 vehicles per year through
3 main factories, namely Samrong Plant, Gateway Plant and
Ban Pho Plant.

Toyota is committed to manufacturing safe and
environment-friendly products. Therefore, it is necessary that
all Toyota vehicles pass European Safety Standard and
Pollution Emission Standard (Euro Ill). In addition, we are
determined to conduct research and develop alternative
energy to be used with vehicles: Ethanol, CNG, Bio-diesel,
Hybrid, and many other technologies.

As a result, Toyota Motor Thailand Co., Ltd. officially
introduced Hybrid Synergy Drive technology to Thailand's
automobile market for the first time through Camry Hybrid in
2009, which achieved wide popularity in a short time. Then,
in 2010 Toyota introduced the globally famous car “Toyota
Prius” to the market in response to popular trend of
environment-friendly Hybrid technology then. Now in this year
2012, Toyota has introduced two additional Hybrid cars,
namely Prius Z and Alfard Hybrid, to reinforce Toyota's
commitment and attention to environment-friendly
technologies. Through stylish appearance and state-of-the-art
technologies, these cars deliver fun-filled driving experience
as well as environment-friendliness by reducing pollution
from exhaust emission and being powered by electric motor
without noise pollution.

Another important role is to be the center of
manufacturing support operated by Toyota Motor Asia Pacific
Engineering and Manufacturing (TMAP-EM), which is the
center of product manufacturing, design, study, research,
and development. In addition to the mother company in
Japan, there is Toyota Part Center Asia Pacific (TPCAP), which
responds to increased demand in Asia Pacific and worldwide
market in the future.
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TOYOTA GROUP IN THAILAND

Toyota Motor Thailand Co., Ltd. (1962)
Hino Motor Manufacturing Thailand Co., Ltd. (1964)
Toyota Auto Body Thailand Co., Ltd. (1978)
Siam Toyota Manufacturing Co., Ltd. (1987)
Thai Auto Works Co., Ltd. (1988)

Toyota Body Service Co., Ltd. (1992)
Toyota Leasing (Thailand) Co., Ltd. (1993)
Toyota Automotive Technical School (1998)
Rachamongkol Rice Co., Ltd. (1999)

0. Toyota Motor Asia Pacific Engineering &
Manufacturing Co., Ltd. (2003)

SHOONGm AW N

Toyota conducts its business along the philosophy of
sustainable development of community and society. We
will implement this philosophy concretely to Thai society
as we prepare for the 50th anniversary of our operation
in Thailand in the year 2012. We desire a network of
cooperation to be established in Thai society. Today is the
beginning of our expansion of integrated cooperation to
achieve our ultimate goal. This is our resolution.
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- . 5 ” = 1. Be the leader of Toyota Asia Pacific and Core
1. JurFimunuiizedaluf widy wdda
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Company of Toyota global network operations.

2. Be the most admired and respected company
2. HusEmAlifunmruenFuuesndecigluyrsmdlng in Thailand.
. 3 | 3
>
RaNNII PRINCIPLE
1. UFudsedudaidiadaunisimuieziauuued - Employ continuous improvement by means
5 e Y of challenge and change.
L LT y 2. Respect people and their needs.
3. Uﬂ“ﬂﬂ,ﬂ’lmw\’Wﬂ‘h‘M\"Qﬂm 3. Pursue excellence in customer satisfaction.
4. vjmmﬁﬂmmjmqmﬂ 4. Dedicate ourselves to the highest standards.
5. SURATOUABTUTULG SR IUIAG L 5. Adopt a‘s.plrlt of social rgsponsubllmes to our
! communities and the environment.
> =
o MISSION
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W e , T . Strengthen operation and encourage collaboration
14Lﬂﬂﬂmufqymouﬂilﬂa'NLﬂL‘]iﬂu TN . within the Asia Pacific Region.
2 miqnmﬂu@uﬂuﬂmﬂmquwﬂwmgﬂm 2. Achieve dominant customer satisfaction and
uosluuindaunisaain E‘afkﬂ s?are. et oriorty n
g Bmurlnotennsuiiurenrouta "'leJ . 3. Ensure safety as t.e_ '|rst priority in all corporate
i fundamental activities.
20A9NITUTING UTDILTEN 4. Create a better quality society through
4. ﬁm%ﬁ’qﬂumuﬂmmwTﬂﬂmmwmmmwmmmL‘wnﬁqﬂu meaningful social contributions.
[ I I v
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TOYOTA GUIDING PRINCIPLES
1. THuigdengrunuasamindszmelaumifan 1. Honor the language and spirit of the law of every
ngnusTeanuzzmd Andugsfisediadawunsaly nation and undertake open and faircorporate
activities to be good corporate citizen of the world.
ATINIUGY Lﬂuwuﬂqﬂum‘nﬂmuqﬂﬂu Tnutsenay
B T e ey sy mete 1B ol | i 2. Respect the culture and customs of every nation
I 3 R . and contribute to economic and social develoment
2. MRUIMITWAUTTTHUA TSN T8 NUT 2N A through corporate activities in communities.
ﬁunﬁuumiwmmmqmmgﬁﬂ wazdanNLIUNINNIT
mLuumumqﬁm 3. Dedicate ourselves to provide clean and safe
products and to enhance the quality of life every where
3 ﬂwﬁLm,Laﬂﬁﬂ“ Iumﬁﬂwmﬂmﬂm'ﬂﬂﬁumﬂLLﬂuﬂﬂﬂﬂﬂH through all our activities.
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Tld 4. Create and develop advanced technologies and
4. dhauosinnnmablofidsi - wioniEmmusniio provide outstanding products and services that fulfill
ua“mmﬂnﬂLﬁﬂmmLmJLﬂuﬂfnuﬂmmf‘nmtﬂmmmi the needs of customers worldwide.
ilon s & . 5. Foster a corporate culture that enhance individual
5. dudfuamusrmiluasdnriingdouifiuaniudiunralunig creativity and teamwork value while honoring
ﬁ‘fqmﬁﬁmﬂmmmﬂm memﬁquﬁwmf'qnﬁm‘fm mutual trust and respect between labor and management.
2 av A Y o A
ﬂuﬂmd anuzipunmuiinomlileusfinommmwiiutaues 6. Pursue growth in harmony with the global community
slmﬂmm\mwm“ﬂu via innovative management.
6. ﬁ‘ﬂqﬂfmﬁuwuﬁﬂ\zLWﬂTTmﬂﬂqﬁqﬂumequ'ﬂuwﬂnﬂ 7. Work with business -parthers in research and
NIUUAANTTUNITUIVITIANITANANT manufacture to achieve stable, long term growth and
7. fouiiuudounagsiisluniiiy ussnrstadaadiite mutual benefits, while keeping ourselves open to
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new partnerships.
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TOYOTA WAY

Toyota way 2001 is an ideal, standard and a leading symbol
of people in Toyota organization worldwide. It obviously
expresses believe and social value of people in common living.
This relied on Toyota direction specifying burdens of Toyota as
company image and value offered by the company to customers,
shareholders, colleagues, business partners and the world
community. Toyota way 2001 has specified method, practice way
and conducts of Toyota people in order to offer these social
values. This has performed as an automatically nerve system
for Toyota organization. The concept to create Toyota way 2001
is over differences of language and nationality and can be
applied every where.

Toyota ways 2001 consists of 2 main poles namely

' Continuous improvement” and “Respect for people’. We have

never been satisfied, We have never still stood and we have
always improved our business by driving idea and attempt at
our best, we pay respect to our people and believe our business
success derived from attempt and dedication of all and our
teamwork has been well organized. We expect that teamwork of
Toyota at all levels will use these 2 values for their operation
and daily reaction.
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The ‘Toyota Global Vision" announced in March 2011, is
an articulation of what kind of company we want to be —
what kind of company we ought to be. It clarifies our value,

“we want Toyota fo be a company that customers choose and
brings a smile to every customer who chooses it” The ‘Toyota

Global Vision’ is a distillation of our resolve at Toyota for the

future.
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Toyota will lead the way to the future of
mobility, enriching lives around the world with
the safest and most responsible ways of
moving people. Through our commitment to
quality, constant innovation and respect for
the planet, we aim to exceed expectations and
be rewarded with a smile. We will meet challenging
goals by engaging the talent and passion of
people,who believe there is always a better
way.
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In the backdrop of this vision, there is our fall into the red after the Lehman Brothers
collapse, as well as our reflection over a series of quality problems.

To unite all Toyota together to advance our efforts for the recovery of business performance,
we came to realize the necessity of having a dream or a path that we should take that all people
who work for Toyota could have in common, one that would define what kind of company we want

to be — what kind of company we should be.

We also keenly felt the importance of making what kind of company we are and what kind of
values we hold known to all our customers. Based on our ideal for Toyota, the members of our
team gathered to discuss and finalize the vision. This is a distillation of our resolve at Toyota.

Fruit

Always better cars
Develop vehicles which exceed
customer expectations
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ruit

Enriching lives of communities

Contribute to communities Contribute to
the future of mobility
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Sustainable
growth

Constantly drive “always better cars”
and “enriching lives of communities”
by ensuring sustainable profitability
underlong-range perspective
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Trunk

Stable base of business

ks ks

Roots
Toyota values

The Toyoda Precepts The Guiding
Principles at Toyota The Toyota Way
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Toyota sustainability zo1z

TOYOTA GLOBALVISION

amwassilEligminldiweudnadadeniiidlalufisde 91000300 waua0r

| 9 v ol e A a1 o Aven A o E gy
sndeeaasillifie  Afluudeeirieniumliinseulalfunnoudi
o & Ny - P e o
uoziuiuguasananlilugn? mnmdiife dluuiignudmseniungaedslunz
Ad o o a o A4 & =
nihmnmmsdaluiueshAtlaludn fduiuguasagrisaean

4 - —
N meTm#’ﬁmmmmﬁgﬂﬁﬂﬁnm?ﬁﬁﬁd’ﬁq SO BETANI A 9"
uoznryrnlovidngeadauluguan  dumenoruweneiand i Aageiiing
& o Ao Y = o
Hhssmiignimelawaslindlslumenaginiaialon

- 4 ol w — o Lo
s sesfllimaduminieiuaunirutnrosudedalemiiiliis
) x o a X o A
lifusertuningni AeNugiugsfisfiiung

neinfugrissednlefAsmeguuiuguuiofnfsnainuasFulssiunsioln
A a> e doy PO ok iy Ao o
fnitulnedadtuaginsfitauiuferoaudfiindugne = nrsrsloviinfnu
P A
Tuguan = Wugugsfisfiifuna

The image of a tree has been chosen to symbolize the Toyota Global vision —
its “roots to fruits’.

The roots of the tree are the shared values that have steered Toyota from the
beginning and that have underlain our monozukuri. They are values expressed in
the Toyoda Precepts, in the Guiding Principles at Toyota, and in the Toyota Way,
which are the basis of our business.

The “fru/t” that Toyota provides for customers is creating “always better
cars" and enriching lives in communities.

Through the efforts, we aim to become an admired and trusted company in the
various regions where we conduct businesses.

The “frunk” of the tree, the underlying support for Toyota's creating of
products that earn smiles from our customers, is the stable base of business.

Toyota’s business activities are based on the concept, ensure sustainable
growth by fostering the virtuous circle, Always better cars — Enriching lives of
communities — Stable base of business.
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1. uFEm Taluf uaime? Ursindlng A1fin
- TOYOTA
- TOYOTA
- TOYOTA
- TOYOTA PRIUS
- CAMRY 2.4 HYBRID
- TOYOTA ALPHARD
- COROLLA ALTIS 2.0
- ALTIS ADVANCED CNG
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1#5U719%0 Car of the Year 2011

#5039 BEST SELLING CAR (deitieadiudif 3)
1#5U71970 BEST EXPORT CAR (datleuilii 6)
1#7u31978 BEST FUEL ECONOMY PICKUP 3,000 CC
1#7u7197%8 BEST HATCHBACK ADVANCED TECHNOLOGY
1#7u71978 BEST SEDAN ADVANCED TECHNOLOGY
1#TuT1958 BEST MPV

1#7091970 BEST SEDAN UNDER 2,000 CC

1#7071970 BEST SEDAN CNG
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AWARD AND ACHIEVEMENTS 2011 (CUSTOMERS AND PRODUCT RELATED AWARD)

AWARDS 201 |

1. Toyota Motor Thailand Co., Ltd.
- TOYOTA

- TOYOTA

- TOYOTA

- TOYOTA PRIUS

- CAMRY 2.4 HYBRID

- TOYOTA ALPHARD

- COROLLA ALTIS 2.0

- ALTIS ADVANCED CNG

2. Toyota Motor Thailand Co., Ltd. Received
3. Toyota Motor Thailand Co., Ltd. (Ban Pho Plant)

4. Toyota Motor Thailand Co., Ltd.

5. Toyota Motor Thailand Co., Ltd.

6. Toyota Motor Thailand Co., Ltd.

: 7. Toyota Motor Thailand Co., Ltd.

Received Car of the Year 2011 Awards

Received BEST SELLING CAR award (for a third consecutive year)
Received BEST EXPORT (AR award (for a sixth consecutive year)
Received BEST FUEL ECONOMY PICKUP 3,000 CC award
Received BEST HATCHBACK ADVANCED TECHNOLOGY award
Received BEST SEDAN ADVANCED TECHNOLOGY award

Received BEST MPV award

Received BEST SEDAN UNDER 2,000 CC award

Received BEST SEDAN CNG award

COutstanding tndus eyt award for 10 consecutive years in labour relations and labour welfare

Received Outstanding Enery Management Award
in energy conservation category from "7 /ailand Energy Awards o

Received 10 Awards from “TAQ#A : Thafland Automotive Quality Award 201"
Award in Sales

Award in After-Sales Service

Award in Product Quality (Yaris, Vios, Prius, Altis, Camry Hybrid, Vigo, Fortuner)
Award in Brand Image Development (Environmentally Friendly)

Topped 1.D. Power 2011 with the highest scores in the following
Customer Satisfaction Index in After-Sales Service
Customer Satisfaction Index in Sales

Received 1st Good Factory Awards 2011
in outstanding human resource development category (Monodzukuri HRD Contribution Award)

Received “211h outstanding Mass Media Award 201" in Outstanding Commercial Film
category for the film titled “POINTS” J
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Toyota sustainability 2012 20-21

CSR-DIW CONTINVOUS AWARDS

Toyota’s Social Responsibility from Upstream to Downstream
Mr. Surapong Pongdechkhajohn Secretary to Industry Minister
presented the trophy and certificate of CSR-DIW Continuous
Awards to the executives of three Toyota assembly plants,
namely:

* Mr. Apichai Sidrattakul Vice President of
Toyota Samrong Plant Samutprakarn Province.

* Mr. Chusak Yiengsakul Vice President of
Toyota Gateway Chachoengsao Province

e Mr. Wichien Chantasiriphan Vice President of
Toyota Banpho Chachoengsao Province

The awards ceremony was held by Department of Industrial
Works on 25 January 2011 at Pavilion Room, Grand Four Wings
Convention Hotel, Bangkok. Toyota Motor Thailand Co., Ltd.
conducts its business with Corporate Social Responsibility,
Department of Industrial Works: CSR-DIW which conforms to 1SO
26000 Social Responsibility. This is a voluntary standard of
social responsibility. Toyota Samrong Plant was certified with
CSR-DIW for the first time in 2008. In the following year, Toyota
Banpho plant and Toyota Gateway Plant were also certified with
it. Therefore, Toyota Motor Thailand Co., Ltd. is the first Thai car
company whose all assembly plants have been certified with
CSR-DIW. To emphasize its commitment to conduct its business
with real social responsibility continually, all three Toyota
assembly plants were certified with CSR-DIW again in 2010 as a
result of their commitment to social responsibility in 7 areas,
namely:

Besides continual efforts in Corporate Social Responsibility
within  Toyota Motor Thailand Company, these efforts are
extended to upstream businesses, such as parts manufacturers,
and to downstream businesses, such as Toyota dealerships
nationwide, in order to create corporate social responsibility in
supply chain as our resolution goes:

“Thai better future, Our pride”




dusnaunis:;, 3 Mesuviee
uau’(aua.mﬂﬁmuﬂﬁ CSR-DI

1. Thailand Energy Awards 2011 T4707isiufuynaInT drzsimiinany NTINTAIWHN
AuwdarmlrsanunaunuRiiu Uzl 2654 / nransoaniiann Ministry of Energy
Outstanding Award for Energy Conservation of
Factory Control Contest (Thailand Energy Awards 2011)

2 ATy iﬂﬂuﬁﬁq;’u wind &W{Iﬂmummjwuuﬁmﬁm'ﬁqwmﬂﬂﬁu
Standard for Prius Thai Industrial Standards Institute
3 MaaafiurfuAnnuTulinseudefanuadieeiio NIZNTNAAGIMNTTY
CSR-DIW Continuous Awards 2011 Ministry of Industry

Honorable Award for Continuous Corperate Social Responsibility
CSR-DIW Continuous Awards 2011

4 77990 Best Practice Karakuri 91n Thailand Kaizen Award dunaudaieTy LWﬂTuTﬂﬁiwa-iﬁﬁu
Best Practice Karakuri Award from Thailand Kaizen Award Technology Promotion Association
by Technology Promotion Association (Thailand-Japan) (Thai-Japan)

5. RN NTINTRNUTNY
(6 Good Practice Awards from Innovation Awards For Safety) Ministry of Labour

Good Practice
(5 Good Practice Awards from Innovation Awards For Safety)

6 mMaAesnuUrznaunIiay fMunoiudeaniiy ardaouni NINEAEANITUZANATANUTNGIY
uazdnwuanfanlunmminaurziulssne Uesdntl 2555 [ 4 Andaii) Department of Labour Protection
Outstanding business in safety, occupational Health and workplace and Welfare

environment for the year 2012 (fourth year consecutively)

7. 1 T90RAY 102 3 TNARTUITHIINNTTINN dunAumsarigni ny
Ergonomics Society of Thailand
1 Outstanding Award and 3 Complimentary Awards from the
contest

ii.n. 2555
Mar 2012

.8, 2564
Apr 2011

1.8, 2554
Sep 2011

o.A. 2554
Aug 2011

{i.11. 2554
Jun 2011

n.A. 25564
Jur2011

ii.n. 2555
Mar 2012
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1#Fumadn Thailand  Energy  Awards 2011
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AWARDS RECEIVED BY
TOYOTA MOTOR THAILAND CO., LTD. SAMRONG PLANT

Thailand Energy Awards 2011 Energy Responsibility
Category: Factory Control By Department of the Energy
Development and Promotion, Ministry of Energy

Toyota Motor Thailand Co., Ltd. (Samrong Plant) received
Thailand Energy Awards 2011 in the category “Energy
Responsible: Factory Control” from Department of Alternative
Energy Development and Efficiency, Ministry of Energy, with
Prime Minister Yingluck Shinawatra presiding over the awards
presentation ceremony at Santi Maitri building, the Government
House on 30 March 2012.

: AWARD RECIEVED BY BAN PHO PLANT

\

o mbwmmnw‘ﬂwunnw &
'D'ﬂ)' NT" ! award Title Awarded by (Agency/Institufe) 4T 1 oAt

~ = < o , \ oA
2 MeafiusfdraLTUlnTauRafanuat1areiiog
CSR-DIW Continuous Awards 2011

(CSR-DIW Continuous Awards 2011)

Tulraauauniéin (Special Submission)

Management in Small plant (special Submission)

Thailand Energy Awards 2011 mrmﬂmumuyﬂmmﬂf.mwwumu
fuwianulraunaounuiidy - U724 2554 nrzmmaamieany
Outstanding Personnel Award of Factory Control Contest

(Thailand Energy Awards 2011)

Honorary Award for Continuous Corporate Social Responsibility

3 Asean Energy Awards 2011 U32in9n13uTmsann1andeuiinu

Asean Engergy Awards 2011 for Oustanding Energy

NTINTUNENY ' fin. 2555
Ministry of Energy Mar 2012
NIINTROAGMNTIN n.4. 2554
Ministry of Industry Sep 2011
Asean Energy Business Forum n.4. 2664
Asean Energy Business Forum Sep 2011
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1) TMT will be strictly complied with laws and regulations

relating to the company’s operation and commit to
achieving environmental goals and targets.

2) TMT will be dedicated to continual improvement on

environmental protection and pollution control by:

* Reducing environmental impacts caused by raw
materials and production processes by evaluating
their impacts before using new materials or
implementing new processes.

* Reducing energy consumption, emission and waste
to the environment.

3)TMT commits to making the employees understand and

aware of environmental issues to ensure effective
environmental management.

4) Place emphasis on local community participation and

enhance cooperation in environmental conservation
activities.
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TMT shall promote safety among employees,
stakeholders, customers, and general public in our
business operation. We shall attempt to prevent
accidents, injuries, and illness from occupation with the
cooperation from all employees. We are committed to
continuous efforts in identifying and mitigating or
controlling of risks involved in our business operation.
In order to follow the mentioned policy, we shall:

1) Implement and develop occupational health
and safety management system according to
TIS 18001 and OHSAS 18001 and to be complied
with laws and regulations or other agreements that
have been committed.

2) Improve and prevent hazards from machines,
tool, fire, chemicals and hazards of moderate
level and above as well as all levels of risks in the
organization by setting annual occupational heal the
and safety objectives and communicating to all
stakeholders in implementation and continuous
improvement.

3) Provide support in human resources, time,
budgets and appropriate and adequate trainings.

4) Announce to employees, contractors and operators
that safety during business operation is everyone's
responsibility as well as beyond work.

5) Review and evaluate performance to keep tracks of
progress and ensure compliance of safety policy.
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ENVIRONMENTAL PERFORMANCE OF THE 201 | -2012 REFERED TO

GLOBALWARMING
ITEM

1. CO, emission management by TMT and its affiliates
to reduce CO, emission by following TMC policy
in 3 areas: Production, Logistics and After-Sales
Services

2. Promote development on alternative energy and
environmentally friendly products

3. Promote development on traffic condition by
using various technological networks

ACTIVITY / TARGET
(APR. 2011- MAR. 2012)

Production

T™MT

€0, = 0.307 ton/unit
SIR

€0, = 0.240 ton/unit
G/W

€0, = 0314 ton/unit
B/P

€0, = 0.385 ton/unit

Logistics
(0, reduced = 2%
from estimate of yearly emission.

After-sale servie
Promotion of energy conservation
among dealerships to reduce (O,

1. To be certified with Green Label

2. Research and Development on
bio-hydrogenated Diesel

Promote public and private
cooperation and continue further

THE 5YEAR ACTION PLAN

ACHIEVEMENT

(APR. 2011- MAR. 2012)

T™T
€0,= 0.295 ton/unit
SIR
€0,= 0.250 ton/unit
G/W

€0, = 0.304 ton/unit
B/P
(0,= 0.344 ton/unit

(0, reduced = 16.34%
from estimate of yearly eimission.

Participated by all dealerships
trained to conduct enery
conservation projects afterwards

1. All personal cars including
Prius, Fortuner and Hilux Vigo
Double Cab certified with Green
Label

2. In R&D progress (2008-2012)

Traffic report through various
channels (website, Smartphone)

PURPOSE

(5 YEAR ACTION PLAN)

™T
0, =
SIR
C0,= 0.237 ton/unit
G/W

€0,= 0.306 ton/unit
B/P

€0,= 0.366 ton/unit

0.284  ton/unit

(0, reduced = 10% compared
to year 2007 (2.5% from 2009)

Reduce energy consumption by
20% at service centers of all
dealerships compared to yr. 2009

R&D on alternative energy and
environmentally friendly products
continuously

Promote and propagate the network
of Intelligent traffic information center
(iTIC) to make it
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ENVIRONMENTAL PERFORMANCE OF THE 2011 - 2012 REFERED TO

RECYCLING

REDUCE WASTE

Promote the worthwhile use of
resources to create

the Recycling Society

REDUCE USE OF WATER RESOURCES

Control water usage in processing
counting m3/unit
1. Reuse water fromtreated water
as much as possible (water reuse)
2. Recycle treated water for
manufacturing process (water recycle)

Eliminate use of & SoCs

1. Develop pre-assessment system and eliminate
the use of SoCs and banned chemicals
improduction

2. Be the leader in producing environmentally friendly
products

ACTIVITY / TARGET
(APR. 2011- MAR. 2012)

ACTIVITY

1. Conduct organic waste reduction by
earthworm

2. Develop weight record system for
waste in the plant

™T

waste = 7.15 kg./unit

S/R

waste = 5.78 kg./unit

G/W

waste = 7.61 kg./unit

B/P

waste = 8.75 kg./unit

LOGISTICS
Waste decrease = 2%
from estimate of yearly production

After-sales servicesc
Use recyclable materials in all
public relation media

T™T

waste = 2.33 m>/unit
S/IR

waste = 1,382 m3/unit
G/W

waste = 2.71 m>/unit
B/P

waste = 3.11 m>/unit

All Toyota products to be free of
dangerous substances

THE 5YEAR ACTION PLAN

ACHIEVEMENT

(APR. 2011- MAR. 2012)

TMT

waste = 7.52 kg./unit
S/IR

waste = 6.71 kg./unit
G/W

waste = 7.33 kg./unit
B/P

waste = 8.81 kg./unit

Actual waste decrease = 23%
from estimated yearly disposal

In progress

T™MT

waste = 2.53 m3/unit
SIR

waste = 1.99 m*/unit
G/W

waste = 3.07 m/unit
B/P

waste = 2.64 m>/unit

All Toyota products

Yaris, Vios, Altis, Camry, Prius,
Vigo, and Fortuner are free of
SoCs (5-year Action Plan fulfilled)

PURPOSE
(5 YEAR ACTION PLAN)

™T

waste = 6.62 kg./unit
SIR

waste = 5.75 kg./unit
G/W

waste = 7.19 kg./unit
B/P

waste = 7.86 kg./unit

Able to reduce package use by 8 %
compared to year 2011 (or 2% from
year 2009)

2012: use recyclable materials in all
public relation media of dealer

T™MT

waste = 2.12 m>/unit
SIR

waste = 1.349 m>/unit
G/W

waste = 2.70 m>/unit
B/P

waste = 3.09 m>/unit

Al Toyota products to be conformed
to SoCs abolition requirement in
year 2007 voluntarily
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ENVIRONMENTAL PERFORMANCE OF THE 201 | - 2012 REFERED TO

THE 5 YEAR ACTION PLAN

REDUCTION IN AIR POLLUTION FOR 600D QUALITY AIR

Work with Margeting to study the market to determine
ways to promote new products

Promote and develop products that
emit low air pollution (all models
currently certified with Euro 3)

ATMOSPHERE QUALITY: VOC EMISSION

T™T
VOC = 36.41 g./m?
SIR
VOC = 52.80 g./m?
G/W
VOC = 25.19 g./m?
B/P
VOC = 25.12 g./m?

STRENGHTENING OF ENVIRONMENTAL MANAGEMENT

Evaluation of environmental management system 1. No complaints and no law violation
according to ISO 14001To strenghten environmental 2. Lower environmental impacts
management by following Toyota EMS (Environmental 3. Improvement of quality to be No.1
Management System) principle

ENVIRONMENTAL PROMOTION ON BUSINESS ALLIANCES

1. Green Supply Chain: demand parts suppliers to comply Al part suppliers to conform to
suppliers comply with requirements in the requirements in Green
Green Purchasing Guidelines by 2011 Purchasing Guidelines 2007

Reduce pollution in order to elevate atmosphere
quality.

2. Reduce environmental impacts in sales and
after-sales services by promoting ISO 14001
for dealerships

Warkshop to be certified with
15014001 account for 92% of all
dealer (293 out of 320 dealer)

PROMOTION OF ENVIRONMENTAL KNOWLEDGE

To maintain and develop the employees' environmental ~ Training sessions on environmental
occupational, and safety knowledge occupational, and safety knowledge

COOPERATION WITH THE SOCIETY

1. Stop Global Warming Project
(7th year)

Encourage municipalities,communities,
and schools participating in the project
to conduct activities to stop global
warming concretely

2. Environmental Learning Centers Encourage youths to care for
environment concretely by
establishing environmental learning

centers

3. Eco-Forest Project

Encourage communities, universities,
parts manufacturers, and
l dealerships to participate in the
Eco-Forest project with the aim of
J planting one million trees within 5 years

In progress of data collection and
result analysis (all models
currently certified with Euro 3)

T™T
VOC = 37.67 g./m?
SIR
VOC = 57.52 g./m?
G/W
VOC = 25.25 g./m?
B/P
VOC = 25.29 g./m?

1. No complaints and no violation
of law
2. Evaluation by environmental

All 224 parts suppliers are certified
with IS0 14001

Workshop to be certified with
15014001 account for 93% of all
dealer (296 out of 320 dealer)

Training sessions on environmental
occupational, and safety knowledge

Expand the network of Stop Global
Warming Project to 152
municipalities, 190 schools,and 77
provinces nationwide. 1,023 projects
in total were conducted.

Supported the establishment of
Bang-Pu Army Natural Study
Center (Samut Prakan province)
attended by 70,000 people

The participants (communities,

parts manufacturers, and
dealerships) have planted 955,455
trees in the Eco-Forest (2008-2012)

Al models of Toyota vehicles to be
developed in compliance with Euro 4
standard

TMT
VOC = 33.83 g./m?
SIR
VOC = 43.80 g./m?
G
VOC = 24.90 g./m?
B/P
VOC = 24.90 g./m?

All parts manufacturers and dealer
to be certified with ISO14001

Encourage the reduction in CO, emission
inall parts suppliers

All dealer to be certified with
1S014001

Raise awareness and improve
environmental and occupational skills
of all employees

Environmental Learning Ceters to be
built 20 participating schools and
communities to be developed. 5 model
schools and model communities to
be levelled up. CO, has been reduced
by over 8,650 tons.

Biotope learning center to be established
in Baanpho plant as a learning center in
Chachoengsao province

One million trees to be planted in the
Eco-Forest within 2012
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ENVIRONMENTAL ACCOUNTING

AMOUNT (APR'T1 - MAR'12) (BAHT)

SAMRONG GATEWAY BANPHO
MAINTENANCE COST ‘ Waste processing 5,236,120 4,130,255 6,355,973 ‘ 15,722,348
1. Expenses Related to \ Wastewater treatment processing 4,559,026 3,350,656 6,145,690 14,055,372
Environmental Measures Monitoring cost 1,407,050 2,355,040 4,267,750 8,029,840

«Waste water Air Quality *Soil *Groundwater

Enviromental personnel expenses Personnel wages H ﬁ 12,197,572

Awareness - buliding expenses Envir I report e 49500
Awareness-building medias ﬁ ‘ 20,500,000

ENVIRONMENT AL
INVESTMENT { i
Construction Prevention of Air pollution o 0 0 [ 0
and Instrument investment
for environmental Prevention of Wastewater pollution 0 15,745,000 0 15,745,000
Improvement
Energy saving projects 4,152,550 45,930,71 ‘ 43,600,000 93,683,266
0
Social contribution/contributions ﬁ 54,450,000
Cost related to to environmental organizations
Environmental aspect ﬁ
Surveys, education and training 162,350
150 certification 253,300 326,300 600,000 1,179,600
related expenses o
236,220,348
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*

Expense in Surveys , education and training in fiscal year 2012 (April 2011 - March 2012) increased due to training course program increasing

**  Investment in Prevention of Air pollution in fiscal year 2012 (April 2011 - March 2012) increased because the Regenerative Thermal Oxidizer installation for Banpho Plant
*** Investment in Prevention of Wastewater Pollution in fiscal year 2012 (April 2011 - March 2012) increased because Gateway Plant has expanded wastewater treatment plant
****Expense in Awareness-building medias in fiscal year 2012 (April 2011 - March 2012) increased because the public relations has expanded the medias in many channel to reach more customers.

AMOUNT (APR'T1 - MAR'12) (BAHT) PERFORMANCE
TOTAL (BAHT) (APR 11 - MAR '12)
SAMRONG GATEWAY BANPHO -
6,035,777 4,416,581 5,024,995 15,477,353 down by 2%
3,828,362 5,566,459 4,262,503 13,657,324
1,882,320 1,444,100 4,851,650 8,178,070 up by 2%
13,173,378 up by 8%
‘—ﬁié 550,000 up by 1%
‘ﬁ 40,000,000 *up by 95%
0 0 27,295,805 27,295,805 »
3,300,000 34,000,000 20,000,000 57,300,000 ***up by 264%
4,200,000 7,000,000 3,200,000 14,400,000 down by 85%
0
‘_ﬁb 65,000,000 up by 19%
eE———, ) 480,000 Boery by 196%
281,000 367,320 234,140 882,460 down by 25%
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ACTIVITY TO REDUCE VOLATILE ORGANIC COMPOUND
RELEASED INTO THE ENVIRONMENT

TOYOTA GATEWAY PLANT

At Toyota Motor Thailand, Gateway Plant, we realize the
importance of reducing polluted air, therefore we continue to
be part of reducing volatile organic compound released into
the environment. According to this, Toyota Motor Thailand
came up with an activity to "Reduce excess paint during
painting process” by adjusting the auto-sensors that are
used to control robots to release thinner paint coatings while
maintaining the standard amount of paint that needs to be
used.

Before we started implementing the reduction of paint
used, the coating needed was at 463 cc. with the excess being
242 cc. After the reduction process, we only utilize 345 cc.
with the excess at only 122 cc. This has effectively minimized
the volatile organic compound released into the environment
by 0.45g./m2.

sefore implementation

Paint needed 463 cc. /cartridge
Excess paint 242 cc. [cartridge

After (mplementation
Paint needed 345 cc. /cartridge

Excess paint 122 cc. [cartridge

Starting period: October 2ol
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WASTE REDUCTION ACTIVITY
TOYOTA SAMRONG PLANT

At Toyota Samrong Plant we emphasize waste reduction in
every function of our factory including waste that generated
from wastewater treatment process. In wastewater treatment
process not only it produces clean water comply with regulation
but also produce waste called “sludge” that is the product of
formation between chemical and metal that we want to remove
from water in appropriate condition. Sludge reduction can be
achieved by reduce chemical usage in treatment process but
also needed to maintain the effectiveness of water treatment.
By these conditions, we have changed water circulation
system of the treatment process by change water circulation
source from water that is treated by biology system from Final
Tank to water that is not treated by biology system from
Sedimentation Tank. This activity reduce Ca(OH)2 and Ferric
consumption significantly and maintain water treatment
effectiveness.

From this activity we reduce Ca(OH)2 consumption from
1.148 kg/m3of water to 0.787 kg/m3of water or 31%
reduction, and reduce Ferric consumption from 0.4 kg/m3of
water to 0.26 kg/m3of water or 35% reduction. This result in
sludge reduction of 858.3 kg/month or 1.22 kg of waste
reduces in every vehicle we produce.
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CAR ENGINE DEVELOPMENT

Toyota has been developing the most innovative
technique in order to support alternative energy sources
and being environmentally friendly to answer the highest
needs of the customers. Starting from Camry Hybrid
models in July 2008 were first produced in Thailand and
were the first in Asia (outside of Japan). Later, the Toyota
Prius was introduced in December 2010 with a 5-door
hatchback model to give a wide variety of choices to the
upper class consumers and in March 2012, two more
imported Toyota hybrid models, the Alphard hybrid and
the Prius C, were introduced to answer the needs of upper
class casual customers for hybrids of compact size that
were environmental friendly.

Toyota hybrid is able to reduce the fuel usage when
compared to gasoline fuel engine in the same size for
more than 30% such as Toyota Prius 1.8- litre with a fuel
saving rate of 24 km/litre as compared to the general
gasoline engine of 1.8 liters that usually saves 11-12
km/litre. Obviously, Prius saves up more than 50% and
also friendly to environment as it is much less fuel usage
and lower emission. However, before the hybrid was
produced, Toyota had introduced the CNG engine in the
Corolla Altis 1.6 liters for passenger cars, which started
in 2009 and later in 2012, the Hilux Vigo Champ CNG, to
offer alternatives to customers. Apart from this, Toyota
also introduced a fuel engine that supports E20 in every
model except for a hybrid which supports E10, and later
in November 2012, Toyota introduced E85 in its Corolla
Altis.

As mentioned above, with alternative energy sources
that can reduce energy usage and pollution while helping
natural gas management and encouraging the use of CNG,
which should result in less imported fuel from other countries
and positively affecting the growth of the country as well.
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COLLABORATION PROJECT IN USING
ALTERNATIVE ENERGY

sources apart from developing automobiles to supply the
alternative energy that is friendly to the environment,
Toyota also has two other important projects:

1) Collaboration research project and biodiesel fuel from
Jatropha Curcas seeds. This project was initiated to answer
the gracious wishes of the King's Royal Projects in terms of
developing and researching in order to continue to work on
the country's alternative energy sources to increase the
value of our own energy resources. The project was made
possible by the cooperation of Toyota Motor Thailand, Toyota
Technical Center Asia Pacific (Thailand), Kasetsart University
and PTT Plc., Ltd. have signed in for the collaboration in
developing and researching on utilizing biodiesel fuel from
Jatropha Curcas seeds. The project also includes finding the
perfect Jatropha Curcas plant that fits the weather in Thailand
and the best way in producing high quality fuel from Jatropha
Curcas seeds. The procedure also covers research on the
negative effects on car engines and the high emissions the
fuel.This research's goal is to study the perfect type of
Jatropha Curcas to flourish in Thailand so that we can
continue to utilize the energy for the long-term and reduce
the energy imported from other countries. The alternative
energy sources also support and develop the agricultural
field for more sustainable living, both locally and nationally.

2) Research project and Bio-Hydrogenated Diesel
Development (BHD)The project was initiated in 2009 as
Toyota Motor Thailand collaborated with PTT Plc. to conduct
research in order to develop the country's first
Bio-Hydrogenated Diesel fuel to be an alternative fuel source
of which the quality is equivalent to that of diesel gasoline,
but creates less pollution. The innovation of
Bio-Hydrogenated Diesel is a new alternative that will have
many benefits for the country as we can produce it from
various sources, including inedible materials, such as
Jatropha Curcas plants and seaweed, which reduce the risk of
fuel shortages. Moreover, BHD can be mixed with diesel for
more than 5% and still function in a diesel engine as well as
regular fuel, which is friendly to the environment and helps to
reduce the risk of global warming.
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ACTIVITIES TO REDUCE CO
THE ENVIRONMENT

EMISSION TO

TOYOTA BANPHO PLANT

Small air make up unit (Small AMU) in color spraying
process operates all the time while the power is on, and
this requires large amount of steam and chilled water per
day to condition the air for the process. Before the spraying,
while the Small AMU is powered on, the valves for steam
and chilled water are turned on to condition the air
continuously. The survey has shown that during the
periods in which there is no production, such as machine
warm-ups and lunch breaks, it is unnecessary to condition
the air for spraying. However, the system still consumes
energy for both, resulting in the energy consumption of
5.3 ton/day for steam and 456,788 ki /day for chilled water.
Therefore, the Small AMU has been regulated to turn off the
valves for steam and chilled water during the periods in which
there is no production. As a result, the energy consumption
for steam and chilled water has been reduced to 4.1
ton/day and 433,949 kl/day respectively.

The reduction in energy consumption for steam and
chilled water can be summarized as follows:

Energy Day Month Year
Steam (Ton) li2 26.4 300
Chilled water (KJ) 22,831 502,45% 5,701,750

mwu;mw)MUFUU;MMW’NWVW AMU
PICTURE SHOWING THE IMPROVED OPERATION OF SMALL AMU
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The activity to reduce the amount of water consumption in
the production process at vehicle body color spraying BanPho
plant consists of the lengthening of the water pipe at the
Phosphate tank so that the pump can suck the water at lower
levels to test the Nozzle spray. Before the activity, it had been
found that during cleaning holiday the Phosphate well was
cleaned twice a month. After the cleaning of the tank, 160 m3
of water was added each time to the Phosphate tank. Then,
the pump sucked the water from the tank to test whether the
nozzle spray functioned properly or not. After the testing of
nozzle spray, the water in the Phosphate tank was sent to
Wastwater treatment Plant. Afterwards, the solution was
returned to the Phosphate tank, ready for use on working
days. Thus, 3,840 m3 of water was consumed per year. The
pipe then has been lengthened in order for it to suck the
water at lower levels and test the nozzle spray directly. As a
result, the water consumption for testing nozzle spray is 8 m3
each time. Then, the solution is returned to the Phosphate
tank, resulting in the water consumption of 192 m3 per year.
This activity has proved to be able to reduce the amount of
water consumption in production process at vehicle body
color spraying plant at BanPho Plant to 3,648 m3 per year.
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0
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0.000

0.000
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-15,718.630

0.000
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ENVIRONMENTAL PERFORMANCE DATA

ENERGY CONSUMPTION

ELECTRICITY CONSUMPTION (kWh) 224,193.00
Gasoline (kl) -
Diesel (kl) -
Heavy oil (ki) 166.30
Kerosene (kl) -
Natural gas (MMBTU) 438,894
LPG (m3) 14,927.30

Total Energy Consumption (Gl/Unit) 0.272

WATER CONSUMPTION

WATER CONSUMPTION (m3) 1,436,700.00
WATER CONSUMPTION (GJ/Unit) 2.28

PAPER CONSUMPTION

PAPER CONSUMPTION (BAHT) 9,225,432.7
WASTE

Volume of incinerated (tons) 4367.89
<A>
Volume of landfill waste (tons) 0
<B>
Volume of waste recycled (tons) 93,311.16
<C>
Volume of waste generated (tons) 97,679.05
<D=A+B+C>
Percent of landfill waste (%) 0
<B/D>
Total landfill & incinerated waste 6.93

(Kg/Unit)

209,360.00

108.00

563,976
12,429.18
0.295

1,433,102.00
2.53

8,181,332

4258.95
0
77,701.47
81,960.42
0

7.52

-14,833.00

-58.30

125,082.00
-2,498.12
0.023

-3,598.00
0.25

-1,044,100.70

0.000
0.000
-15,609.690
-15,718.630
0.000

0.590
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VauTsuim 2554 (1.8, 54 - i.a. 55)

Traamtnniad

1
Traautiulng

A mihil iAo uiunT-A1g 74 82 72
dunsthide | asaueazauimun mg/l 1111.75 1009.61 866.48
(Fiad) 7naudauaunny, mgi 369 4612 2,02
COD, mg/1 46.83 524.36 31.44
BOD, mg/1 2.03 192.91 1.42
Thituueslaiiy, mgn 103 594 042
dnwaiziids | Hensd, RednTw/der 0473 0.180 0182
(Fiad) nsin, fiodnTw/ans 0.01 0 -
finifAe, TofnTu/Gar 0.156 0.185 0.236
Uraw, fefinTu/dnr 0.001 0 -
naguny, fadnTu/anT - - 0.0360
laenlud, fadnTw/das S - =
Tnzidiun (), SednTu/fnr 2 = 0.02
Tnaidiun (vI), fiefinTw/dnr 0.010 = 0.02
mMsdaan VOCs, NTU/A7NmAT 39.68
UAREMNGEINA - duson : % TeerunAT 6.30 9.13 6.98
(Lake) nsiin - % 289 MNTgIY 0.02 0.02 0.03
CO : % 28rIATYI 48,68 28.14 125.90
NO2: % 'nmﬂ'wmmg“lu 16.79 10.21 17.58
02 : % T84AMIATIIU 0.40 0.35 0.4
laiu : % anadnnargiu 2.10 0.78 02110

ITEMS

WATER QUALITY

S/R Plant

G/W Plant

FY 2011 (Apr.11 - Mar.12)
B/P Plant

TREATED WATER | PH VALUE 7.4 8.2 72
(AVERAGE VALUE) ~ TOTAL DISSOLVED SOLIDS, MG/L 1111.75 009.61 866.48
SUSPENDED SOLIDS, MG/L 3.69 46.12 2.02
COD, MG/L 46.83 524.36 31.44
BOD, MG/L 2.03 192.91 1.42
OIL & GREASE, MG/L 1.03 5.94 0.42
GIEMICAL Zinc, mg/l 0.473 0.180 0.182
RELEASE FROM Lead, mg/| 0.01 0 -
rearen waren | Nickel, mgl) 0.156 0.185 0.236
(AVERAGE VALUE) Mercury, mg/I 0.001 0 -
Copper, mg/| - - 0.0360
Cyanide, mg/| - - -
Chromium (Ill), mg/I - - 0.02
Chromium (VI), mg/I 0.010 - 0.02
VOCs, g/m2 39.68
AIR EMISSION TSP 6.30 L) 6.98
(AVERAGE VALUE) ' Pb 0.02 0.02 0.03
[€0] 48.68 28.14 125.90
NO2 16.79 10.21 17.58
S02 0.40 0.35 0.4
Xylene 2.10 0.78 0.2110




ENVIRONMENTAL PERFORMANCE DATA

fleutrsuns 2555 (1.4, 54 - il.A. 55) uan19ilaulszunm (2555-2554)
Treanudlaq Treqwinand  Tresmuifulng Traamudlsd Traominaed  Trasmdiulng
‘ 6.95 8.1 ‘ 74 -0.45 , ok 03
945.47 688.02 784.31 -166.28 -321.59 -82.17
5.22 4056 216 1.53 -5.56 0.14
44.29 486.94 38.82 254 -37.42 7.38
323 190.05 225 1.20 -2.86 0.83
1.04 464 043 001 3 0010
0458 0.138 0.248 0,015 0,04 007
0.01 0 -« 0.00 0 -
0.223 0:153 0.243 0.067 -0.03 0.01
0.001 0 = 0.0000 A 0.00 :
i - | 0.0445 p - 0.01
. - 002 . - 0.00
0018 - 0.02 0.008 - 0.00
37.67 2,01
1184 1131 7.00 555 218 012 ‘
0.02 0.02 | 002 0.00 ‘ 0.00 -0.01
23.59 16.78 62.64 -25.09 -11.36 -63.26
16.28 11.13 17.01 -0.51 0.92 057
2.93 6.82 1253 253 6.47 12.13
350 14,93 0.1683 1.40 14.15 0.04

FY 2012 (Apr.11 - Mar.12) DIFFERENCE (FY 2012 - FY 2011)

S/R Plant G/W Plant B/P Plant S/R Plant G/W Plant B/P Plant
6.95 8 7.4 -0.45 0.1 03
945.47 688.02 784.31 -166.28 -321.59 -82.17
5.22 40.56 2.16 1.53 -5.56 0.14
44.29 486.94 38.82 -2.54 -37.42 7.38
3.23 190.05 2.25 1.20 -2.86 0.83
1.04 4.64 0.43 0.01 1.3 0.010
0.458 0.138 0.248 -0.015 -0.04 0.07
0.01 0 5 0.00 0 >
0.223 0.153 0.243 0.067 -0.03 0.01
0.001 0 . 0.0000 0.00 -
. - 0.0445 - - 0.01
. - 0.02 . - "
0018 - 0.02 0.008 - -
37.67 -2.01
11.84 11.31 7.09 5.55 2.18 0.12
0.02 0.02 0.02 0.00 0.00 -0.01
23.59 16.78 62.64 -25.09 -11.36 -63.26
16.28 11.13 17.01 -0.51 0.92 -0.57
2.93 6.82 12.53 253 6.47 12.13
3.50 14.93 0.1683 1.40 14.15 -0.04







TOYOTA CSR POLICY
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STEP OF IMPLEMENTATION

IDEAL
Situation

CURRENT
Situation

Business

with CSR
Business

“4R-41”

Mainstream

SUSTAINABLE
MARKET LEADER

“4'”

w (7 ';‘

With reference to Toyota’s Corporate Social Responsibility, the
company has established the policy and conducted activities
in the form of Integrated CSR across Value Chain under
the CSR guideline: 4 Reduce and 4 Improve (4R4l)
starting with operating business along with social
responsibility toward sustainable development.

This year the company has held activities to encourage its
employees to comply with 4R41 more efficiently. Moreover,
trainings and workshops on 4R4l have been provided for
123 dealers nationwide, equipping them with knowledge
and understanding, which will lead to CSR operations in
the organization as well as in the community. This is one of
the strategies to “reach and
resulting in sustainable development and growth for the
business and the society.

Win Consumers' Hearts",

=
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Ultimate GOAL

SUSTAINABLE
DEVELOPMENT
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NG EARREIE eI PARTS MANUFACTURERS AND SUPPLIERS

Tnlefnlidnediayuitedadduiansrunmafutauondau Toyota has constantly encouraged environment and energy
Lm:ﬂq‘fﬂﬁwﬁqﬂuuﬁguﬁmLmsﬁqnﬂuﬁudquﬂﬂwimﬂm Tnuii conservation awareness in parts manufacturers and suppliers
fiansrusaeiadaluil through these following activities:

1. The Certification for Environmental Management

1 ﬂ’lTVI,WTUﬂ’WTTLITﬂJNW]TE'IUT]']TWP]T’]"ITBQLL‘JﬂﬂﬂJJ Standard: 15014001

15014001 B , , 2. Discontinued usage of dangerous substances in
2. mualfsriifuiunmudefeildte uateunanion automobile parts

Tudy dovumaud - Four dangerous substances

- drTauaTe 4 Tfn (Lead, Mercury, Cadmium,and Hexavalence Chromium)

L = Di in fl nce i
(m2in, Uram, upnity unzlEnTzeudlaTifiiy) BEONE . ue:d u.sage of lead substance in
electronic circuit boards.

= 9 oL = d a_d
) ﬂ']i‘?_lﬂLﬂﬂﬁl‘ﬂﬁ']ﬂluﬂfﬂuLLN\I'JWj‘ﬂLﬂﬂWTﬂuﬂﬁ X. ctisfiles to roduce (0 amission,
3. m’mn‘mmﬂquﬂmmﬂﬂﬂmﬂv{m 4. Activities to promote forestation.
fansrurnurafignii

msdonryTuiusovarangkmsiansfaaow nn 3 I
MAINTENANCE OF CERTIFICATE BY RENEWAL EVERY 3 YEAR

All supplier already renewal certification

msdooryTuiusornangknsdansFiwanoudl 2555
2012 RENEWAL CERTIFICATION FOLLOW UP STATUS

No. of Supplier

100 A

80

On progress 1 supplier due to flood effect

60 Plan finish Aug 2012

40

Complete Pending
20 Aocoumulate Asotual  Acoumulate Asotual
T

0

% year
Jan Fab Mar  Apr May Jun Jul Aug Sep Oct Nov Dec

wamsanMsmsvoKlosonlse

(202 REDUCTION RESULF (410 Kaizen)
7,596
Ton COZ 10,222 Ton COZ

20000

15000

1 0000 .  ao/all

5000 WASENURN TRIFNY UK

(azgnailuidoilng
TSUNAMI'S EFFECT iN JAPAN AND

FLOOD EFFECT [N THAILAND

2009 2010 2011




1) unamuzﬁnunmncmn rauflagTumundnsuazifn
ﬁ\muéqu vl,ﬂmmﬁmmmmmummﬂmfﬁamﬂﬂﬂu
1S014001 muwm’lmuﬂ’ﬁ 2553 mdmﬂmumﬁummq
flasfimsFnennngiu uasmaudourzuuyne 3 1 Iuﬂ 2564
Wwnu 1 f’mmﬂurquﬂﬁmLuumﬁmuﬁﬂnmu iaesn
Vl,ﬂmuﬂmmmmﬂmm "‘J'IL]JUWH\IT']UTQNLET]G’W uazlugng
Fevunmaufafeusiunny 2655 Al #n 1 eitnsedniung
atiwrzuszeuTymgnniuiduii

2) nranliisnsildusunmudefedidan uasRauoniax
» v[(fv‘f@mmﬂfﬁmﬂﬁmﬁumﬂﬂ aqln
TugudournsunzedlnluiBuuTeaudmaudt) 2549
- g wirudnTnsi LI BidneefindRnaeindiunis
uozazinnzen@Ennditounndlid 2558

3) mraamanrueulnaenlon mm@muﬁqﬂﬁﬂumﬂﬂEW
iinfensruathadeidies Wil 2554 daunroon m‘nmwﬂuvlm
ponladli 7,596 Ton €0, Tuszifiudrteundtitnuuniies
mnuﬂﬂimmmﬁmﬁﬁfﬁﬂuLm:qmﬂﬁﬂmﬁﬂﬂm

4) Tud 2554 malalufia Vlmmﬂwmmqmmﬁﬂﬂﬂmu
mamuamudnu Tﬂﬁummmmmmm@ﬂm LL'Vﬂﬂ'mVLIﬂWJEJﬁW
muﬁquvl,umﬂ‘luimm ez WWW’]JJﬂ’]TL’VTi]_ILV]UTW‘luﬂ 2554
umuamudquvl,vw]mmﬂﬂmv[ﬁmemaﬁu 12,000 iU

Toyota sustainability 2012 4§-49

1) Parts and raw material manufacturers, subcontractors,
and parts suppliers were all certified with 1S014001 in 2010.
After being certified, they need to maintain their standard
and renew their certification every three years. In the
year 2011, there was a supplier on progress due to flood
effect and it needed to gather documents. Moreover,
from January to March 2012 there was another supplier
on progress because of the flood effect as well.

2) Discontinued usage of dangerous substances
- The usage of four dangerous substances in
Toyota automobile parts has been discontinued
since 2006.
- Discontinued usage of lead in electronic
circuit boards is on progress, and it will have
been completed by 2015.

3) Activities to reduce (0, emission by Toyota parts
manufacturers are constantly promoted. In 2011, €O,
emission was reduced to 7,596 Ton CO; It can be seen
that the level is lower than that of the previous year due
to Tsunami's effect in Japan and flood effect in Thailand.

4) In 2011, Toyota encouraged forestation on the part
of suppliers by giving them lectures on forestation,
providing them with sprouts to plant at their plants, and
following up the growth. By 2011, the suppliers had
planted 12,000 trees in total.
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Toyota Motor Thailand Co., Ltd. and its affiliates have
projects that promote sustainable development in
compliance with the global community by abiding chiefly in
the Toyota Guiding Principles. We conform to the law of the
Kingdom of Thailand and comply with other regulations as
well as perform our businesses with honesty and integrity in
order to encourage sustainable development. Our
interaction with the stakeholders, which will be explained
below, is considered important and we are determined to
create and maintain good relationships with them through
direct and straightforward communication. The stakeholders
consist of:

1) Customers (both products and services) The company

emphasizes customers by holding the ‘customer First
principle. We develop and provide high quality, safe and
innovative products which cater to the various needs of its
customers for better livelihood of people around the world.
In addition, the company keeps its customers’ personal
information confidential in compliance with Thailand’s laws.

2) Employees. The company emphasizes its employees
and believes that its business success results from the
creativity and the collaboration of its employees, so it
encourages them in their self-development. Moreover, the
company promotes equal opportunities of employment by
receiving diverse kinds of employees without partiality and
by respecting their human rights. In particular, the company
refuses and does not allow the practice of child labor in any
form. It also provides its employees with pleasant work
environments, and maintains their safety and good health.
The company is certain that it implements a corporate
culture that promotes publicity and the values of “wutual

Trust and  Responsibility” through public relations and
conversations with the company’s employees.

3) Business Partners The manufacturers and providers
of products and services for the company and its dealers
work together in a long-term relationship for mutual development
through mutual trust. When it needs new business partners, the
company welcomes all kinds of candidates regardless of
their nationalities and business sizes, but evaluates their
general strengths. The competition needs to be free and just
in compliance with Thailand’s laws.
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STAKEHOLDERS

4) Shareholders The company is committed to increasing
its business performance while maintaining stable growth in
the long-term for the benefit of the shareholders.

5) Environment The company emphasizes growth
together with environmental conservation in all of its
business dealings. We are determined to develop, innovate
and publicize technological developments that contribute to
the harmonious existence of the environment and economic
development. In addition, we aim to raise awareness of
expand participation in environmental conservation efforts
on the part of individuals and corporation.

6) Society The company has implemented the principle of

“Respect for one another’ by respecting Thailand's cultures,
customs, traditions, history and laws. Moreover, it is committed
to searching for better, safer and cleaner technologies to
develop products that meet the changing needs of society.
In its sustainable development, the company tolerates no
corruption or bribery on the part of any business partners,
government or public authorities, and maintains its integrity
and righteousness towards public and private organizations.

7) Philanthropy In its business operation, the company is
enthusiastic in its promotion of and involvement in philanthropic
activities, which help strengthen communities and enrich society.

Toyota Motor Thailand Co., Ltd. has continuously
conducted various activities in compliance with Toyota Guiding
Principles and all the activities are meant to contribute to
sustainable development in every area. Thus, the company
wishes all stakeholders to follow these guidelines and fully
comply with Thailand’s laws, regulations, and social
standards.
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ACADEMIC COOPERATION PROJECT TO

IMPART AUTOMOBILE TECHNOLOGY TO SCHOOLS

On September 19th, 2012, Mr. Charnchai Sappayakorn, Vice
President of Toyota Motor Thailand Co., Ltd., on behalf of the
company, donated two cars each to the Chiang Mai, Khon Kaen
and Had Yai Technical Colleges. The schools are under the
administration of the Occupational Education Committee Office,
Ministry of Education.

The cars were donated for the schools to be used in
practical study by their automobile departments. The benefits
include the opportunities for the students to study technical
automobile mechanisms in real cars. This will lead to greater skill
development to meet the demand for skilled technicians by
companies.
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TOYOTA TECHNICAL EDUCATION PROGRAM
COMMONRARL DIESEL £F| (KD £ 1V) SIMULATOR

Donating cars to vocational schools is a part of the Toyota
Technical Education Program (T-TEP), which has been carried
out in cooperation between Toyota Motor Thailand Co., Ltd.
and Occupational Education Committee Office since 1990.
Other activities to support schools include:

* Improvement of school mechanic workshops
* Training of school mechanic instructors
* Donation of mechanic equipment and tools for practice
* Donation of mechanic educational material
« Student internship at Toyota Service Centers
* Employment of school graduates at
Toyota Service Centers
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EMPLOYEE SATISFACTION PROMOTION ACTIVITY

Toyota Motor Thailand Co., Ltd strongly focuses on the
happiness workplace because employees are the most valuable
resources. They are creating the company’s prosperity and success
in being the number one automotive company in Thailand.

Since employees spend their time at least 1/3 of working day at
work, the company provides several activities, which enable
employees to work happily, for example, Toyota Family Day which
allows employees to spend time with their families, Happy Birthday
Party for employees in order to enhance the relationship within the
units, Sawasdee from Top activity that promotes communication and
relation between Vice President and their sub-ordinates, and
Sawasdee My Team which promotes communication and relation
between department head and their employees.

Besides various activities, the company also improves the
working environment and facilities for employees such as sport
stadium and fitness for exercise, food quality in canteen. Moreover,
there is also Workplace Visit activity which allows employees to share
their problems.

From various organized activities for the employees, the company
conducted Employee Engagement Survey to measure the level of
employees’ sentiment. The company believed that the employees
feeling attached to the company will stay with and dedicate to the
company. In the past year (2010), the company also conducted
Employee Engagement targeting at all employee, both permanent
employees and sub-contracted employees. The result shows the
overall score of 67%, being recognized as in Best Employer Zone.
Once the finding of the survey is concluded, the company will use the
analysis to improve the working environment in various aspects in
order to ensure the happiness workplace of employees.



13 Tnluf wewed Urzwdlne 41fin ummuquumu
waileaffimnTuRnTeudedny Tﬂﬂquﬁ“mTwwuﬂqwuﬂgumqwu
athafifiurrmusrnurilaleih dwiufnsudadufu
Tusevthudranouiitnmn  (weey 2554 - fiunan 2556)
uhaAenssuman il

1) AANTIUNTNEUNTDIARNT

nrauTusITEUTTUlAlufn (Toyota Code of Conduct
Training) THuwinamding unzwiinauflirUnT AU
U 2,580 Al

6179305771 (Ethics News) {1101 12 iy

§UMNTRUSITL (Bthics Talk) 41uau 15 a¥e iy
WMWY 4,284 Al

NMINT7Aedeannueny (Ethics Intercom Announcement)
oy 20 Ao e W FEN

"Vﬂﬂ"mﬁuﬁdLﬁ?ﬂm?ﬁﬂﬁ’]ﬂmuﬁﬂdmd (Workplace Visit)
Tuudessomiiiney  iedeuniudnimauiuegaamiina
uoe ﬁﬂﬂﬂﬂmmmmm‘mmummuwumw‘luumﬂ~wuﬁ

2) AANTINATNIETUUNLINYDIEDINS
Tunrfuuvyetred dlufuaiusru
Taunrdanirfuuundauiiinis  Ethics

Improvement IWTuUTMITIuTs UGG maan1rdwluifou

UNTIAN - NUANTUE 2556

Conduct

3) mMiusmdayadaunauawineu

uﬂnmuﬂ«nnmﬁumﬂnﬁuaunnummwuﬂmﬂmumﬂﬂm
SO yomingaiiiundeauda ummuﬂﬂlﬂmnw
ﬁ’lﬁﬂqmmﬁm (Whistle Blowing System) lWﬂuJ‘u‘ﬂm
mMamtedinifiy  fwirliiinaumaeunimesiniiangatiuy
et Tmuvdededt iedfiuneamasdeydeifieTia
wozAnfiunsudle

ardnravAnAnFuNInIuiusTusTTN (Employee
Ethics Survey) WalisEme newfesnunmiuieiad
wilnauiinandromdilalanisygifawarsuusramaniey
tieale Lﬁﬂﬁwq'qLi’fumrdqLtﬁnﬂ?ﬂﬁﬁﬂlﬁﬂﬂwgﬂﬁmmmsﬁu

Ethic-Fostering Activities Toyota Motor Thailand is determined
to be a society-responsible citizen by encouraging its staff to
perform ethically in compliance with Toyota Code of Conduct. The
Ethic-Fostering Activities during the previous fiscal year (April
2011-March 2012) can be mainly divided into these:

[) KNOWLEDGE-PROVIDING ACTIVITIES

Toyota Code of Conduct Training for 2,580 new staff and
promoted staff

Ethics News: 12 issues

Ethics Talk: 15 sessions attended by 4,284 employees

Ethics Intercom Announcement: 20 episodes to educate
everyone in the company.

Two-way communication promoting activities were held
through workplace visits in order to enquire employees’
wellbeing and communicate ethics news through representatives
in each area.

2) ACTIVITIES TO ENCOURAGE EXECUTIVES

to be role models in ethics.

Workshops for Ethics Conduct Improvement were held for
department directors from January to February, 2012.

3) THE SEARCH FOR EMPLOYEES' FEEDBACK

INFORMATION

Besides referring employees’ feedback information directly
to their superiors or their respective units, the company has also
provided the Whistle Blowing System as an alternative
communication channel for the employees to report any
misconducts or violations of ethics, whether found or
suspected, which will then beinvestigated and corrected.

Employee Ethics Survey was conducted in order for the
company to actually realize how much its employees know and
understand Toyota Code of Conduct, so that it can promote
work ethics accordingly.
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During the previous fiscal year (April 2011 — March 2012),
the company emphasized applying the core competencies of its
executives and staff to their office and production jobs through
various training programs and activities, which can be summarized
into two areas:

1) Development of executive and office staff
2) Development of line production staff

[) DEVELOPMENT OF EXECUTIVE AND OFFICE STAFF
The company has developed more than 3,800 of its executive
and office staff through activities and courses that encourage
learning, as well as raising the standard of personnel development
to an international one by organizing three more activities, which are:

1) Development of internal lecturers. With the cooperation
of leading universities, this is the first time that the
company has had a course for lecturer development.
Department directors and deputy directors participated
in the internal lecturers’ development process and
certification system, which boasts the same standards as
that of Toyota worldwide.

2) Individual Development Plan (IDP). In order for each
employee to develop their conduct in compliance with the
core competency assessment criteria expected by the
company, executives and their subordinates have been
encouraged to create the development plan together.
Moreover, the company has provided them with the tools
such as movies, books, training programs by their
original affiliation, and extra- curricular activities, to
develop their conduct.

3) Knowledge Management Website (KM Website). This is an
Intranet for exchanging useful information, knowledge and
methods that encourage the employees to learn from good
examples and apply them to their jobs.
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2) DEVELOPMENT OF LINE PRODUCTION STAFF

During the previous year, the company encouraged the
staff's application of core competencies to their work,
conducted the Individual Development Plan for more than 7,000
line production staff members, and developed their knowledge
and skills through courses that correspond to the standards of
Toyota Motor Corporation, Japan with the objective of creating
a safe work environment, which will lead to the production of
quality products for the maximum satisfaction of the customers.
Courses for the development of the line production staff can be
divided into three main areas:

1) Fundamental Skill Training. This was arranged for the
staff to understand the principles of safety at work and
to perform efficiently.

2) Courses to develop the roles and responsibilities of
supervisors. These were focused on the development of
the supervisor-level staff, enabling them to have a clear
understanding of their roles and responsibilities.

3) Courses to develop line production supervisors'
knowledge and skills, namely Toyota Production System,
Toyota Teaching Skills, and Toyota Communication with
Subordinates Skills, as well as Toyota Problem Solving.

In addition, the company also held an Internal Competition
in Production Skills to find the best employee from the company
to participate in the Asia-Pacific Production Skill Contest. For
the contest in the year 2011, the company won 15 out of 20
awards. The winner of this Asia-Pacific contest then represented
the Asia-Pacific team in the TMC Skill Interchange Festival in
Japan. Of the eleven awards for eleven skills, one award was
won. It can be said that the company’s personnel development
during the previous year focused on the application of core
Competencies to the work and was determined to raise the
quality of personnel to international standards.
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Opening Day of the project
“Working Age, No Disease, No Illness, Healthy pody"

"BYE BYE LIFE STYLE DISEASES" ACTIVITY

Toyota Motor Thailand Co., Ltd. extended honor by Disease Control
Department, Ministry of Public Health, presents the project
“Working Age, No Disease, No Illness, Healthy Body”
through the activity Health camp under the title “oye eye (ife
style diseases” by applying the three Fs principle (Food, Fitness,
Feelings)

oUsH 3 9. (9154/H)
Fs Training (Feelings)

USH 3 8. (91K11)
Fs Training (Food)
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Training Sessions for Employees
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ACTIVITY TO PREVENT DRUG PROBLEMS
IN WORKPLACE

w99 aMIZ M AWEN
Urine Examination to find addictive substances

In additionto “eye bye life style diseases” activities, the
company recognizes the drug problem which is prevalent among
laborers. Therefore, it organized the training sessions for
supervisors and production line employees. Moreover, a urine
examination to find addictive substances was conducted in order to
prevent drug problems. These activities support the policy of the
Government and the company in their attempt on drug prevention
in businesses.
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Toyota Motor Thailand Co., Ltd. conducts its business along
with safety promotion among its employees and other people
involved through search and examination to reduce or remove any
dangers which can cause accidents and injuries on job. Moreover,
the company places great emphasis on safety off job. It receives
earnest cooperation from all employees who have participated in
the safety promotional activities organized continually by the
company. The activities are mainly focused on the safety management
system in accordance with the principle PMRs

THE ACTIVITIES AND SAFETY MANAGEMENT SYSTEM
IN ACCORDANCE WITH THE PRINCIPLE PMR-S

In the year 2012, Toyota has developed and encouraged
systematic safety management continually in order to achieve the
utmost occupational safety (zero accident) by covering the 3
factors contributing to accidents, namely Human, Machine, and
Worksite environment.

HUMAN SAFETY

As 70% of the accidents that occurred resulted from human
behaviors, the company is focused on educating employees on
safety at work and raising awareness of safety by improving
employees' ability to foresee dangers (KY Ability) and to write a
report on close-to-accident experiences or accident forcasts
(Hiyari Hatto suggestion report) to reduce potential accidents
arising from human behaviors. More importantly, for the report of
close-to-accident experiences or accident forecasts, the employees
who can find potential dangers and suggest effective measures to
take are financially rewarded in order to motivate them to provide
suggestions and participate in the effort.
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MACHINE SAFETY

The machine safety standard is elevated by educating employees
on rules, instructions, irregularity observation and maintenance of
equipments, especially safety ones which accompany the machines,
and check their good condition. To accomplish this, there are
examinations of the working condition of the safety equipments of
the machines by the employees involved in order to reduce
accidents that arise from the machines' and equipments' unsafe
conditions.

SAFETY WORKSITE ENVIRONMENT

In this year, the focus is placed on the search and the identification
of all potential dangers in the employees' worksite in order to
remove both visible and hidden dangers through daily implementation
of Stop 6 Hazard control map and Fire Hazard control map, the
boards showing dangers, measures, and risk controls for dangers
due to unsafe worksite environment. In addition to the daily
identification of potential dangers, in this year there has been an
increase in the search of dangers at low-frequency work and
irregularity corrections in order to prevent dangers at work from
happenning.
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In addition to on job safety, Toyota places great emphasis on
off- job safety continually in order to reduce traffic accidents of the
employees. In the previous year, serious accidents that may result
in leaves and death declined by 35%, which is higher than the
expected target of 20%. Moreover, campaigns are held continually.
For example, safety driving and riding training sessions are given
to employees to improve their skills and raise awareness of safety
driving. Besides, the employees' driving habits are observed
closely and reported via GPS installed on each campany car,
dangers at work from happenning. for example, their driving
behaviors, speed, and stops to rest. Furthermore, the driver's
competency is tested to check alcohol level and blood pressure
before the employees are allowed to use company cars. Moreover,
campaigns are held during the new year's holidays and Song Kran
Festival through organized activities in which employees
participate. As a result, accidents have been decreased
dramatically for many years. All these activities are organized to
raise awareness of potential dangers, thereby leading to safety for
drivers, including our employees, when using vehicles and roads.



Tnluf aa09ATUTOL 50 wlagnfynAsnaalnunisda
ssmart 0-500K LaWWEITUEASIuE uudanfniy @afaly
Tnudssmdurn  Tawamanidlfuundn
Tnunarafrsuraiunalylwg I rafSndynuoziduddar:lu
maFunedeiduuandlunriamamalulefuasudansry
Tl ) 2s<Tnlufritolon

“Fun to Drive”

AN

TﬂTﬂm uawna? Urzmdlny Dadn (0
LLﬂWWGLﬂ‘HuWLﬁHthTUﬂﬂﬂ’I hmumuﬁmiﬂm finuUTng
smart G-BOOK Call Center 24 ‘II(JTIN ‘mwamimumd
WazLTNITRNIAUASENLINT FamrDeialudszmalnededu
UT“LWﬁLLTﬂ‘ﬂﬂ\tT@ﬂ uoﬂﬂmmomﬂu

Wefunds nunes ﬂﬁummwmﬂwm UTEn TmTﬂm
GG Ui“twﬁvlwn metﬂﬂm Molven
LLﬂ‘WWﬁLﬂ‘H‘u e 16 ﬂumwuﬁ 2555 finddin ﬂvl,mu
Fumed 41 (ofvd 1 Hursuumeunfind
vulnsAnwigunimlny (Smart Phone)

Toyota smart GBOOK LUﬂmwmuﬂuﬁTﬁLmu \Smart

Lﬁutmwwﬁmﬁuﬁw‘iﬁm VW L]J@i]u*/lﬂﬂ’ITLWUVl'NLLﬂLW?.I\?]J’M?J
Llfl ‘ﬂQUIV\ﬂ’]ﬂ‘II‘HQﬂ dznan dg uay LU“LJ'DﬁT“‘

WNAdYT  leulTseTege Tmmmmmwmﬂwmmﬂo

od 9

neNad1  “Toy smart  6-BOC mmummﬂTﬂoﬂ
ﬂ'nfmumdvlo?[uﬂudmm mmmumiﬁﬂm? WUDERINI
W¥auuFN1T smart G-BOOK Call Center ‘Nmuu‘ma‘lu

mmumwmmmmﬂmqm ﬁwﬂmnoummuh meo%ﬂﬂ
mimummﬁm fdzAanduie VA

Toyota 50th Anniversary pleases digital age customeers by
launching “smart &-e00k” Application on smart phones in
Thailand as the first country. Developed under the concept of
“Fun to prive’, this application inspires the driver to travel with
fun and freedom, the guideline being adopted by all Toyota
entities around the world in the development of new technologies
and innovations.

Toyota Motor Thailand launches "7Toyota smart é-pook”,
a special application for its customers to use on their
smartphones. The Smart G-BOOK 24-hour Call Center service
assists the drivers on the road and provide them with 24-hour
service. This application is launched in Thailand as the first
country in the world after Japan.

Mr. Kyoichi Tanada, President of Toyota Motor Thailand
Co., Ltd. announces the launch of "7oyota smar 900K "
Application on February 16th, 2012 at Crystal De5|gn Center
saying that "Toyofa smart 6-sook" is a telematics application
on smartphones.

Toyota smart G-BOOK is launched under the slogan sy arf

Life, smart ( k”. This is an intelligent application that
can transform your drlvmg experience by a touch on the screen,
fulfilling lifestyles with convenience, ease, and freedom.

Mr. Wichien Emprasertsuk, Executive Vice President, Toyota
Motor Thailand Co., Ltd. added “7oyota smart oK" is
equipped with all travel-related technologles through the
two-way communication system and smart G-BOOK Call Center,
a personal travel assistant sending a data of a route suggestion
directly to you. Your trip is therefore ensured uncomplicated,

ne
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Toyota smart G-BOOK has been developed with the following
three objectives in mind for the user:

Driving support: encoding congested routes from
recent traffic transmission and constructing
alternative routes to minimize travel time, energy
consumption, and expenses.

Safety: tracking a caller’s location to undertake
emergency assistances through an collaboration

o

with Emergency Medical Institute of Thailand (EMIT).
3. Convenience: recommending lists of restaurants,
department stores, tourist sites, and Toyota Service

Centers nationwide.

A press conference on the 2nd year of green tourism
rally activity “e-toyotaclub Go Green Rally” with the website
members of www.e-toyotaclub.com and car club members
who own various models of Toyota on the route Bangkok-
Phetburi-Cha-am from 28 — 29 April was presided by
Mr. Wichien Emprasertsuk, Executive Vice President, Toyota
Motor Thailand Co., Ltd. together with Mr. Thawatchai
Arunyik, Deputy Governor of the Tourism Authority of
Thailand for domestic market. More than 130 Toyota owners
participated in this activity, which aims to raise the participants'
awareness on environment preservation through provided
games and fun activities all the way.In addition, Toyota had the
latest technology, “7oyota smart e-200k”, an intelligent
application featured in this rally for the first time on 50
participants.This is the first rally to be navigated, coupled
with Smart G-BOOK Call Center service that fills each driving
experience with fun, making the travel more exciting, easier,
more convenient and safer.
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Toyota dealers are among the most important value chains
that contribute to sustainable development as well as the
customer feedback. To express our earnest care and responsibility
towards the society in terms of services and environment, we
have held the following activities:

Water-borne color technology for reparation work has
water as the solution instead of VOC, resulting in a reduction in VOCs
usage of approximately 50%. By doing this, the reduction in
VOC leads to a decrease in greenhouse gases in the
atmosphere which contribute to global warming and other
cancer-causing substances that affect humans and animals.

Toyota Motor Thailand Co., Ltd. has had water borne
color spraying system implemented at its 160 service
centers nationwide. As a result, in the year 2011, VOC usage
was reduced by 50 tons, compared with thinner borne color
system. In the year 2012, the company expects to reduce
VOC usage to the rate shown in the chart above.

Since Toyota Motor Thailand Co., Ltd. gives priority to
environment preservation, it will have water borne color
spraying system implemented at dealers’ service centers
nationwide in order for the environment to last continually.
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2) ENERGY CONSERVATION ACTIVITY

In the previous year (2011), the Customer Service Department
still continued to conduct activities on energy conservation with
the assistance of energy experts from Southeast Asia University
who specialize in conducting energy conservation projects
together with Toyota Ayuddhaya Service Center.  During the
training, various case studies at the service center, important
machinery, calculation method for conservation result, etc. were
presented to dealers nationwide so that the service centers
could implement suitable measures for their own energy
conservation.

The business result in the past year has shown that there
was a decline in energy consumption at Toyota service centers.
The energy consumption rate dropped from 20.71 kWh/ vehicle
in 2010 to 20.11 kWh/ vehicle in 2011, which is a decrease of

3%. In general, there was a reduction in CO, emission
nationwide to 1,650 tons CO; / year.
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STOP GLOBAL WARMING PROJECT
FOCUSING ON PARTICIPATION OF THE COMMUNITY

This project has started since 2005 by cooperation
between Toyota Motor Thailand Company Limited and
Thailand Environment Institute operated together with local
municipality, community and schools over the country under
concept of the project to create knowledge and understanding on
the climates change and the global warming situation and
also to encourage participating municipality, community and
schools to efficiently utilize natural resources in order to be
a part of attempts to reduce CFC permanently by implementing
activities within 4 main themes ; Energy reduction, Waste
reduction, Sustainable transportation and Green area increasing.

Up to present (2012), the project has conducted the activities in all
the 77 provinces (152 municipalities and 190 schools), organized
1,023 projects to reduce the effects of global warming, reduced CO,
by 8,650 tons, and spent 153 million baht of the project budget.

Besides providing knowledge and budget for this project
management, Toyota has also selected the outstanding project
to be presented in Japan including supporting the winners to
visit Toyota Shirakawa-go Eco Institute and other environmental
learning area as the best sample for environment care in Japan.
For this year, the project has been extended mercy from His
Majesty the King by awarded trophies to the winners that had
outstanding project results. The activities of all the project
participants will be collected and presented in an exhibition
afterwards.

PROJECT'S MAIN ACTIVITIES

- Stop Gobal Warming Seminar for core leaders to educate
staff of municipalities, communities, and schools
on climate changes and global warming.

- Stop Gobal Warming Youth Camp to educate student core
leaders on climate changes and global warming for
them to conduct activities to stop global warming in
their schools.

- Activities organized by communities and schools to
reduce greenhouse gas emissions.

- Follow up and performance evaluation by the project staff

- Environmental Educational in Japan for outstanding
projects

- Exhibition held on “Stop Global Warming” Day
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anfuaumiey Urzendi laun participated in the project to reduce global warming are
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o fouwssimm rWTamusdriuimi vI,vzu,m Traan o Foyal Traphy for the Winer goss ‘o Salngam
Tnrawivenay Swdaduwamar sanmeanfiulasens Pittayakom School, Kampaengphet Province. From
Inradtle ldledauandau onilacFaumuilewmm conducting the project “Young People At Sai-Ngam

o TAaTUAATUIUGes N TraFuudueaesinanay Care for Environment”

» First Runner-Up Award goes to Chiang Khong
Wittayakom  School, Chiang Rai Province. From
conducting the project “Chiang Khong Rangers”

Faaadusrusnnisdfiularaniridueaedisueed
o TangTUAAATUAUEL Wl TraGuuianTsudinaiau

'ﬁqw?‘iﬂgﬂmuu MamraiiularenreniieaFauiuile « Second Runner-Up Award goes to Wang Kra-Sae
IT190INTZU NN AL Wittayakom School, Nakhon Panom Province. From
conducting the project “Stop Global Warming by People in

LN Wang Kra-Sae Wittayakom”
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dmed mAeRuaiulin famdndudvd sannneAdiu
Tasanrthutimes qundiduanureuAtidregiwaiiio

COMMUNITY CATEGORY
= Royal Trophy for the Winner goes to Baan Nam-Hlong
Community, Tambon San Pong Municipality, Chiang Mai

e TNANTULLGAIUALEAS vl,ﬂLLﬂ '];M']Iumummwrm Province. From conducting the project “Ban Nam-l_ong
WALIOALTETA TIPS [InmaRiulazanig Green Community on the Path of Sufficiency Economy”.
a = P o > i
AMirirygRivgumuwaiiies murouwe tagaiiuaum First Runner-Up Award goes to Baan Na-Mapraew

Community, Tambon Cha-Rat Municipality, Pattalung
Province. From conducting the project “Sufficiency
Economy Community to follow the King on the Path

o AR TUEARUTUEY T quauiuyn meAue
AUeuLT Fanandyu mmmﬁqLﬁuTﬂTqﬂWTﬂﬂqﬂvlﬂﬁa

Llwnrnmlontou towards Low Carbon”.
= Second Runner-Up Award goes to Baan Pa-Buk
TNIAUTANITY Community, Tambon Mae Raeng Municipality, Lampoon
o nrzoninilinnisluli rduumninem Sminmag Province. From conducting the project “Pa-Book No

- ; i -
o MTANURLATLELs A nEN quaimahyn Disposal, No Incineration to Stop Global Warming”.

WALIBATUOUNUIN TIHINATWU INNOVATION AWARDS

» Flower pots made from dry leaves: Nake-Kham Wittaya
School, Ratchaburi Province

= Waste reduction in funerals: Baan Pa-Bu k Community,
Tambon Mae Raeng Municipality Larpoon Province.
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Toyota Motor Thailand Co., Ltd. is determined to harmonize the
natural cycle and the industrial cycle. According to Toyota
Global Vision 2020, to accomplish the mission, the company
has started the sustainable forestation activity ‘Eco Forest'.
On August 3rd, 2008, 13,000 volunteers at Toyota Ban Pho
Plant succeeded in planting 100,000 trees in one day.
Toyota aims to accomplish the 1-million-tree Eco Forest
target by 2012. So far, working with suppliers dealers and
communities, in the Eco Forest activity, and we are determined
to continue this project to achieve the target to restore
nature balance for sustainable benefits to everyone.

At present, Ban Pho Plant keeps a record every three
months. The three major variables are survival rate, growth
rate in height, and diameter. The latest record in April, 2012
shows that the survival rate is 86 per cent; the average
height is 2.80 meters; and the diameter is 5.7 centimeters.
This follow-up of growth is done only during the first three
years because after three years the trees will grow naturally
and not need watering. They need only to be trimmed so that
their branches may not obstruct roads and electricity wires.
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ECO FOREST ACTIVITY AT HUAY SAI ROYAL
DEVELOPMENT STUDY CENTER

Inauguration of the Young Plant Research Facility and
Eco Forest activity at Huay Sai Royal Development Study
Center in Phetburi on July 30th, 2011. The inauguration was
co-presided by the representatives from three governmental
and private agencies, namely Mr. Ninnart Chaithirapinyo,
Vice Chairman of Toyota Motor Thailand Co., Ltd.; Pol. Col.
Noppon Chartwong, Director of Huay Sai Development and
Study Center and Asst. Prof. Saran Techasane, Deputy Director of
Environmental Research Institute, Chulalongkorn University. In
the eco forest activity, students and people were united in
planting 2,500 trees, using local seeding such as Yang-Na,
Pra-du, and Ta-Kien-Thong, which absorb around 20 tons of
€O, per year. The objectives of this activity include:

- To promote eco forest plantation young plants brought
from other areas can be conditioned for the new
planting area.

- To implant Micorrhiza into young plants. In 2011,
Micorrhiza bacteria was found in Vetiver Grass,
which are used in the prevention of mud slide
during rain.

- To furnish a research facility. A collaboration of
Huay sai Royal Development Study Center,
Environmental Research Institute of Chulalongkorn
University and agriculturists, this facility is used for
eco forest study.
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HEARTS UNITED IN ECO FOREST
TO HONOR HIS MAJESTY THE KING"

The activity “Hearts Unifed in Eco Forest fo
Honor H#is Majesty the King" is the result of the
collaboration of Toyota Motor Thailand Co., Ltd., Chulalongkorn
University, and the Society of Chulalongkorn University
Alumni. In this activity, volunteers from various sectors,
namely Toyota's employees, Toyota Saraburi Co., Ltd;
personnel, teachers, students and alumni at Chulalongkorn
University; governmental agencies and over 3,000 people
participated in the eco-forest activity to honor His Majesty
the King on a six-rai area belonging to Chulalongkorn
University in Khaeng Khoi district, Saraburi province on
January 7th, 2012. In this occasion, 38,400 seeding were
planted, so that this area would be the learning center of
biological diversity and local plants in the future. It is
expected that these trees will absorb approximately 30 tons
of CO, per year.This forestation activity is part of Toyota's
1-million-tree Eco Forest activity, in which forestation
theory based on the “Eco Forest” concept and
forestation techniques by Prof. Dr. Akira Miyawaki, Honorary
Professor at Yokohama University and Director of International
Ecology Learning Institute, Japan has been applied. The
theory has proved to be successful in planting abundant
forests in over 1,500 places all over the world.

The theory helps speed the growth of eco forest ten
times faster than the natural process does, and completes
the regenerated ecological system. Dr. Sirin Kaew La lad,
the consultant in Toyota eco forest project, who was directly
mentored by Prof. Dr. Akira Miyawaki, has applied the theory
to the forestation project, in which trees have been planted
on slopes to effectively prevent soil erosion. Dr. Sirin also
gave lectures and demonstrations to the university students
who served as core volunteers.
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“CELEBRATE THE AUSPICIOUS 84TH
BIRTHDAY ANNIVERSARY OF HIS MAJESTY
WITH 80,000 MANGROVE SEEDLINGS IN
TOYOTA MANGROVE PLANTATION ACTIVITY."

This event was presided over by HRH Princess
Adityadhornkitikhun who welcomed by Colonel Chanin
Popoonsak, the Director of the Quartermaster Department of
Royal Thai Army, together with Mr. Ninnart Chaiteerapinyo,
Vice Chairman of Toyota Motor Thailand and Mr. Trirach
Pukhoshasarasilp, Directer of Foundation of Environmental
for Sustainable Development. This activity is collaboration
between Toyota Motor Thailand and the Director of Foundation of
Environmental Education for Sustainable Development (FEED) with
the aid of the World Wide Fund for Nature-WWF Thailand, which
has been organizing this activity for eight consecutive years.
The event was held at the Bangpu Nature Education Centre,
Samutprakarn Province on Sunday, March 18th 2012 and
topped up the success of the previous activity of "Toyota's
Mangrove  plantation," which included Toyota employees,
volunteers from the press, Toyota dealers and Toyota's
customers bases, such as in Toyota CSR-Facebook, students
and people with more than 5,000 peoples altogether who
joined to plant 80,000 mangrove trees in one day.

Since 2005, Toyota has been continuously supporting the
mangrove planting activity, which is dedicated to the Majesty the
King while fulfilling the wish of Her Majesty the Queen to
preserve the forest and the environment in the rehabilitation of
the last remnants of the mangrove forests in the prosperous
Central region of Thailand. After the activity is completed,
Thailand will have more than 260,000 new trees and after 3
years, the young plants will be fully grown and absorb more than
2,500 tons of carbon dioxide per year.
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ENVIRONMENT LEARNIGN CENTERS
FOCUSED ON MAKING YOUNG GENERATION
AWARE OF THE ENVIRONMENT

Toyota has established the Environmental Learning
Centers with the objectives of fostering knowledge, understanding
and guidelines for environmental preservation through
interesting educational materials. The centers can be divided into
two categories:

|) ECOLOGY LEARNING CENTERS, NAMELY

1.1) Bangpu Nature Education Center to celebrate
72nd Anniversary Her Majesty the Queen, Samut Prakarn,
established in 2006 with the cooperation of World Wildlife
Fund Thailand. This center welcomes children and interested people
who want to study closely and comprehensively about the ecology
of mangrove forests, which are unique. In addition, there
was an improvement on scenery and landscape to accommodate
students who are interested in attending nature study
camps. The center is focused on integrated learning which
conform the material to basic scientific curriculum, using
nature to stimulate students interest. So far, over 50,000
people have attended the lectures given at the center.

On August 27th, 2011, Prince Dipangkorn Rasmijoti
attended the natural study course called “watural study
at  pangpu’ at the Bangpu Nature Education Center
Moreover, his friends (1st grade students), management
and teachers from Chitlada School, 12 persons in total,
participated in this activity.

Bangpu Nature Education Center gave the prince and
his friends lectures on the ecology of mangrove forests,
birds, water birds, the ecology of mud beaches, and land
surface animals. They also greatly enjoyed drawing pictures
of animals found in mangrove forests.
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1.2) Ecological Learning center (Biotope) at Toyota
Ban Pho Plant, Chacherngsao Province. Established in
20009, it is a continued project of the Eco Forest Moreover,
this is considered further progress in environmental efforts
to make Ban Pho Plant a completely sustainable plant.
Biotope is the creation of natural ecology in the area of Ban
Pho automobile assembly plant. When the planted trees
grow completely naturally, the area will be suitable for the
habitat of plants, animals and other living creatures which
lived in the areas around the plant. These creatures will
fuffill the ecology and the area will serve as an environmental
and ecological information center for the visitors. So far,
more than 16,650 people have attended the lectures given
at this center.

2) GLOBAL WARMING LEARNING CENTERS
(UNDER STOP GLOBAL WARMING
PROJECT)

2.1) Toong Song Stop Global Warming Learning
Center Nakhon Sri Thammarat province. Established in
2010 through the collaboration of Thai Environmental
Institute and Toong Song Municipality, Nakhon Sri Thammarat
province, this is a global warming learning center which tells
the story of the global warming phenomenon and its natural
solution applied by local wisdom. So far, more than 9,100
people have attended the lectures given at this center.

2.2) U-Mong Stop Global Warming Learning
Center,Lam poon province Established in 2010, through
the collaboration of Thai Environmental Institute and
U-Mong Municipal District, Lam Poon province, this is a
global warming learning center which emphasizes the
issues that correspond to the local context. So far, more
than 5,554 people have attended the lectures given at this
center.

By 2012, Toyota will have opened the third center at
Klang  Municipal District, Rayong province.Moreover,
Toyota's policy is to establish a learning center in every
region of the country. Over the past 5 years, over 80,000
youths have visited the centers to learn about global
warming and its impacts.
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TOYOTA MOTORTHAILAND CO,LTD. COOPERATE
WITH NETWORKS ON "SMILING ROAD" PROJECT

Toyota Motor Thailand has landed the business in
Thailand by holding strong to a philosophy initiated by Mr.
Sakishi Toyota, the founder of Toyota, to "harmoniousty take
part in working to achieve the goal while being a part of
developing the country so that we can grow together."
Therefore, Toyota has gained recognition in both running its
business while giving back to society. On the occasion of its
50th anniversary, Toyota wants to show appreciation by
giving smiles and happiness back to the Thai people and Thai
society while making 2012 the best year through activities
held by Toyota in cooperation with Toyota’s network, dealers
and customers while supporting other government-based
projects, “pecade of Road Safety: Time for Action, Low Carbon
society and Smiling Road”. and Low Carbon Society with the
creation of the pilot project “sm/ling road” under the concept
“The safe model road surrounded by a community friendly
envivonment” or Eco Safety Road. This operation is
conducted under the network of road safety and sustainable
environment with the aim of

* Initiate the prototype of safe roads in order to
minimize the risk of accidents on the road.

* Guarding and nourishing the environment that
is friendly to the community and building the
sustainable community of Smiling Road

The Smiling Road project is a model campaign that was
initiated under the cooperation of the road safety network,
which includes the Royal Thai Police Department, Road
Safety work group, National Health Foundation of Thailand
Accident Research Center, the Department of Highways, the
Thai Road Safety Department, the Asian Institute of Technology
and the Thailand Environment Institute, which all share the
same goal of reducing the risks of road accidents.
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The "smiling Rroad" project is built upon the foundation
of traffic engineering and landscape architecture where we
have brought together the environmental knowledge
combined with environmental factors to create the maximum
benefit to the society in 2 major ways:

1) Road Safety research has revealed that the majority
of the accidents are caused by overspeeding and
drowsiness while driving. So risks are being reduced
according to traffic engineering, such as using
community roundabouts to reduce speed and to
install Longitude Rumble Strips to rumble cars to
keep drivers from falling asleep. However, we still
support education about traffic rules which we
believe will lead sustainable road safety.
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During the previous year, Thai Intelligent Transport and
Traffic System Society and Thai Intelligent Traffic Information
Center Foundation have undergone a great development and
many people have put their trust in their service and
supported the foundation’s operation. Among the supporters
are car manufacturers, map manufacturers, application for
smart phones manufacturers and other electronics companies.
Therefore, the establishment of the foundation has proved to
be a success. At present, the foundation provides traffic
report service through various channels, such as the website
http://www.iticfoundation.org, which is a service provided on
the Internet. The user can view traffic condition directly from
the website. Moreover, a mobile phone application is another
channel, which can be downloaded through App Store free of
charge. The final channel is a radio broadcast on FM
frequency in the system FM-RDS-TMC. To receive traffic
report service, one has to use a 2 DIN NAVIGATOR radio
system. This radio system is installed in TOYOTA FORTUNER
SPORTIVO II, INNOVA,CAMRY 2.5 HYBRID NAVIGATOR and in
LEXUS (TOP of each MODEL). Toyota Motor Thailand Co., Ltd.
places great emphasis on traffic solutions continually,
especially in big cities like Bangkok, for everyone to travel safely and
spend less time on the roads, leading to a better life.
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During the previous year, Thai Intelligent Transport and
Traffic System Society and Thai Intelligent Traffic Information
Center Foundation have undergone a great development and
many people have put their trust in their service and
supported the foundation’s operation. Among the supporters
are car manufacturers, map manufacturers, application for
smart phones manufacturers and other electronics companies.
Therefore, the establishment of the foundation has proved to
be a success. At present, the foundation provides traffic
report service through various channels, such as the website
http://www.iticfoundation.org, which is a service provided on
the Internet. The user can view traffic condition directly from
the website. Moreover, a mobile phone application is another
channel, which can be downloaded through App Store free of
charge. The final channel is a radio broadcast on FM
frequency in the system FM-RDS-TMC. To receive traffic
report service, one has to use a 2 DIN NAVIGATOR radio
system. This radio system is installed in TOYOTA FORTUNER
SPORTIVO II, INNOVA,CAMRY 2.5 HYBRID NAVIGATOR and in
LEXUS (TOP of each MODEL). Toyota Motor Thailand Co., Ltd.
places great emphasis on traffic solutions continually,
especially in big cities like Bangkok, for everyone to travel safely and
spend less time on the roads, leading to a better life.



FUNIRAEILaZTNENaawAlulad

yauslalodws:inAing

yoiislalufirzmndlne ﬁﬂ%«ﬂﬂ‘i‘lwmﬁﬂm‘n 2535 finunu
aanduuFuiu 30 &mum uncilvgiufipusansduuiiaty
400 4wy mﬁuTﬂmﬂmTwmmﬂmmdﬂu yoflf
mvlmmmu‘lummqummﬁmmmmﬂLummﬂm 20 Y Tnuaws
ataddlufunrAnsues ﬂmmwmmmmﬂ UaZiEnaTY
‘lwmmmﬂuﬂﬁﬁﬂ%u LLﬂ“LﬂUTﬂLﬂuUﬂﬂmﬂi wummmwnjumm
Mﬂm‘lum:rwmmﬂi“mﬁ*ﬂmLﬁf'ﬂwmmmoﬁmmvl,ﬂ Tnedl
qmqmzmﬂmﬂ 3 trsmar 1un

1) tﬁﬁumgufm‘ﬁmmqm:ﬁu%u

2) diiueyunITimuIgUnIWn

3) ﬁuuﬁuumuaammm 7ude mrtauilefivesfns
mmimﬂm@m ieussTumtidnsrnsiiuieia

The Toyota Thailand Foundation was founded in 1992
with an authorized capital of 30 million baht. At present, the
total capital is 400 million baht. Adopting a sustainable
development policy, the foundation has constantly focused

on contributing to society for the past twenty years. The
foundation especially gives importance to the improvement
of the education and the quality of children life, so that they
may grow into efficient adults who contribute to the country.
There are three main objectives of the foundation’s efforts,
namely:

Educational Support,

Development of the Quality of Life, and
Environmental Conservation and Cooperation
with Governmental and Non-governmental
Organizations for Social Benefits
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THE FOLLOWING ENDOWMENTS FOR ITS SOCIAL ACTIVITIES

Mill.Bt.
Endowment & Ttal Rereaue and Totl Spending "0, 10031004 1905 [ 1996 2003 | 2004 2005 [ 2006 [ 2007 [ 2008 2009 2010[ 2011 [2012] Total
13nalay TMT 30 | 20| 100 50 | 50 400
Endowment by TMT
mrlFhumiinguszaad
Spending by Objective
> diludyumsfine 063|260 | 6.4 | 957 [12.23| 11.87| 6.26 | 443 | 409 | 5.61 [10.26| 9.40 | 9.00 19.25 20.95(15.10| 11.70|12.25| 13.12 | 13.49| 197.65
Education Support
> mmimAMIWaGe 0.25| 000 | 150 | 6.02 | 7.35 | 7.65 | 460 | 250 | 200 | 2.20 | 3.50 | 450 | 350 | 5.25 | 580 | 5.70 | 450 | 9.10 | 5.60 | 1.60 | 83.13
Development the Quality of Life
> mm‘fﬂgéqw,ﬁﬂu 0.21000 | 531 | 1.00 | 200 | 0.70 | 1.30 | 050 | 0.00 | 0.80 | 0.50 | 1.50 | 1.00 | 0.00 | 0.00 | 0.00 | 0.50 | 0.50 | 0.50 | 050 | 16.82
Environmental Conservation
> ‘m'mmuﬁumummqmﬂ 002|020 | 334 | 275 [10.35 | 11.16| 0.92 | 0.28 | 2.47 | 0.30 | 2.00 | 0.00 | 0.00 | 1.50 | 0.00 | 1.70 | 0.50 | 3.00 | 1.00 | 1.00 | 4219
aammnnnug\mnmn‘mw
o
mnnﬁgummﬂﬂﬂﬂwmqﬁanu
Cooperate with NGOs &
Gov. Orgs for social benefits
lisezan / Total Spending 1.1 | 2.80 | 16.29| 19.34 | 31.94| 31.38 | 13.08 | 7.41 | 8.26 | 8.91 | 16.26 | 15.40| 13.50| 26.00| 26.75 | 22.50| 17.20| 25.85|20.22| 16.59| 340.79
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SUMMARY OF SUPPORTED ACTIVITIES

EDUCATIONAL SUPPORT
* Scholarship for Children of Narcotics Control Officers
- To grant scholarships to children of narcotics
control officers who passed away on drugs
suppression duty
- Support education scholarships to 40 orphaned students.
* Foster Parents Project :
Dr.Sem Pringpuangkeo Foundation
- Students were granted with scholarships from
the foundation when their former foster parents
terminated their supports.
e Mae Fah Luang University
- Support Thai Youth in Tomorrow Project
- Support education scholarships for students in
grade 7-9 & grade 10-12 in the Northern region.
e Khon Kaen University
- Support education scholarships to needy students in
grade 10-12 and those in the university level in
the Northeastern region.
e Burapha University
- Support education scholarships to needy students in
the Eastern region.
* Rajabhat Phuket University
- To grant scholarships to needy students in
the university level in the Southern region
* TTF Award : Thammasat University
- Plan Award Presentation on December 2012
e Support the Study of History, Arts and Culture,
Knowledge and Understanding of Neighboring
Counties : Foundation for the Promotion of Social
Science & Humanities

2. DEVELOPMENT OF LIVING QUALITY FOR
UNDERPRIVILEGED CHILDREN

* Khon Kaen University
- Support "We Love Green Project" (Faculty of Public Health)
- Support Cultivate Public Health project Nurse Faculty :

* Repair of Hare-lip & Cleft Palate and Other
Deformities : Thai Red Cross Society
- To give operations to 300 crippled children.

3. ENVIRONMENTAL CONSERVATION &

SUPPORTING CHARITABLE ORGANIZATION

* Genesis of Water & Life : Pakakayo Association for
Developing Environment & Quality of Life

* Project under the Royal Family initiative
Betong Self-reliant Community : Pradabos Foundation
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RACHAMONGKOL RICE

RACHAMONGKOL RICE COMPANY LIMITED

BACKGROUND AND PROGRESS UNTIL THE PRESENT

In 2008, King Bhumipol graciously granted of his personal
property 600,000 Baht to the Toyota family, which was the origin of
Rachamongkol Rice Company with registered capital of 5 million
baht and as one of affiliate companies of Toyota under the control
of the Social Promotion Planning Department of Toyota Motor
Thailand Co., Ltd.

SOCIAL RESPONSIBILITY

1) With the purpose to assist Thai agriculturists by buying
paddies from the agriculturists at higher prices than government or
market prices.

2) Toyota provides and exchanges better quality paddy
seeds to agriculturist for farming, which will give better productivity and
quality. In the past, cultivation year activity of paddy seeds exchange
has been organized for more than 30 tons or calculated as 3000 rai.

3) Toyota provides facilities to support works for instance a
barn donation like Rachamongkol barn 1 Bangka, Rachamongkol barn
2 Nayoa, Rachamongkol barn 3 Buengtakhe, paddy-drying yard about
2000 square meter per year, water reservation, fertilizer plant, loader,
conveyor, etc Moreover, Support to be sustainable community by
cooperation with local government units in Chacheongsao Province.

4) Toyota provides knowledge and develops agriculturist
efficiency which leading to a sustainable sufficiency economy. Mixed
farming is used as a sample and organized a pilot bed of land for
organic-agriculture rice planting including support to farm Klanayone
which is a new rice planting by cooperation with local government unit
and Rachamongkol Rice Co., Ltd evaluated the productivity and paddy
price in this pilot project into a sustainable Rachamongkol community in
the future.

5) Assist consumers by reasonable price of the rice and to
sell the by-products such as a paddy husk and rice bran to agriculturist
group whom feeding animals in the price lower than market price
10-15%. In addition, the business running without profits and to make
it a sustainable and self-standing business.

CTSTO SOCIETY

The agriculturist group sold good quality rice at a higher price
without any underselling from middle merchants and able to be
successful help agriculturist to as model for bio-agricultural development
in order to reduce chemical substances production cost Rai which finally
it will cause a better quality sustainably life.
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YOTA MOTOR THAILAND CO, LTD.

(S MRONG PLANT)

During October 10th - 11th, 2011, Samrong Plant
organized environmental camps under the title "vouth power
to protect the Environment” at Horizon Camp, Ancient City,
Samut Prakarn Province. The activities were divided into 2
camps:

1) "5 Ss" School Camp at Wat Tri Samakkee School and
Mahaparb Kra Jard Thong School Grade 6th -9th students.

2) Youth Care for Water Resource Camp at Triam Udom
Suksa School (Nom Khlao), Samut Prakarn and Mahaparb
Kra Jard Thong School Grade 9th and 10th students

In this activity, the establishment of an environmental
protection youth network was accomplished though the
mechanism of cooperating committees between schools.
Moreover, each school has its own leader and staff, which
presents a clearer picture of the work. Afterwards, the
schools should encourage continued activities supported by
Toyota. The activities that the youth want to carry out include
garbage collection, bio-fermented liquid, garbage banks,
etc. Each school should specify its activities on its own work
summary sheet.
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TOYOTA MOTORTHAILAND CO, LTD
GATEWAY PLANT

SUFFICIENCY ECONOMY IN SCHOOL FORTHE KING YEAR 4

Sufficiency Economy Model School Project, Doing Good for Our
Beloved King, Year 4 The Toyota Gateway Plant and the Environmental
Institute of Thailand have foreseen the importance of sustainable
development to follow the Royal Projects about the sufficiency
economy in order to maximize the quality of life by sharing
knowledge with schools and communities.

Since 2011, we have built 16 schools

) Bahn Nhong Satit School

) Wat Kroak-kaew Wong Phra-Chandra School
) Wat Wang Yen School

) Wat Nhong Prue Prachasan School
) Wat Ao Chang Lai School

) Bahn Soong Charoen School

) Suwankiri School

) Bahn Ngong Prayod School

9) Bahn Pong Chareon School

10) Bahn Prong Ket School

11) Bahn Krabok Tia School

12) Kanchanapisek Witayalai School
13) Wat Semed Nua School

14) Wat Ta Kwien School

15) Bahn Aung Teoy School

16) Rachasat Wittaya School

1
2
3
4
5
6
7
8

and 4 communeties 11 residential which are
1) Bahn Prong Charoen Village

2) Bahn Nhong Yang Village

3) Bahn Prong Ket and

4) Bahn Sangthong
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Moving forward with the “sufficiency organization” For 15
years, moving from theory to practice on the path of the
sufficiency organization, the Toyota Motor Thailand Gateway
Plant survived the economic crisis in 1997 and has gracefully
brought the King’s philosophy of economic efficiency to solve
problems. The experience has proven that the theory can be
successfully applied beyond the agricultural sector into the
private sectors as well. The theory covers three important
principles:

Adequacy Toyota Motor Thailand holds strong giving
justice to our customers, but also to our business partners, the
community and the environment, as well as organizing the proper
benefits for our employees without taking advantage of anyone.

Reasonable Toyota Motor Thailand knows its customers,
market, competitors and itself while using innovative production
effectively to give the highest satisfaction to its customers.

Good Immunity Toyota Motor Thailand is always ready to
handle any possible changes by taking control of materials as we
make reasonable deals to keep long-lasting relationships.

These three important rules lead to sustainable business
success, but in addition to these, we maintain 4 dimensions and
2 conditions, which are:

Economic dimension Various projects that help maximize
the income of the employee, namely: "Open the hearts for
sufficiency with Toyota, 50 years of Sustainable Happiness"
where we educate our people about growing rare trees and
about handmade housewares to reduce household expenses.
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Social dimension Projects to develop the unity of the
community, such as candle festivals at local festive gatherings.

Environmental dimension the 4R-4l project encourages
our employees to reduce pollution and waste created during the
production process. These include electricity, water and trash. It
also encourages employees to maximize green spaces at work.

Cultural dimension Focus on creating a strong foundation
for society and improving the value of the community to best
utilize local products.

Knowledgeable conditions to follow and respect the rules
related to work conditions, such as safety, environment and
energy, and to reduce the release of pollution, the leak of chemical
substances and the proper use of natural resources.

Moral conditions to push the company's standards in
developing good manners, ethics, and helping other people and
society.

From the past to the future with pride is the path of the Toyota
Motor Gateway Plant as we keep moving forward into sustainable
business development that parallels efforts for society and the
environment by connecting communities that expand into
organizations on a local and a regional basis.

Apart from this, we also emphasize on creating the strengths
of the organization by generating ideas on minimizing vices, such
as avoiding alcohol and smoking while organizing the household
revenue in order to control expenditures. The campaign of
"Sufficiency with Toyota 50th anniversary and Sustainable
Happiness" is only one of many philosophies that we have to
make society a better and sustainable place to live in.
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TOYOTA MOTORTHAILAND CO. LTD.
BANPHO PLANT

"RETURN CLEAN WATER TO BANGPAKONG" ACTIVITY

Toyota Motor Thailand Co., Ltd. (Ban Pho Plant) held an
activity called "Return clean Water to Bangpakong' in
order to clean the rivers and canals nearby Toyota Ban Pho
Plant. During this activity, garbage and trash were collected from
the rivers and canals flowing into Bangpakong River. Moreover, a
campaign was held to encourage the villagers living along the
rivers not to dispose of garbage into the rivers and canals as
well as to keep watch for garbage and chemical waste dumped
into them by the factories around the neighborhood. In addition,
the water in the canals was also tested to check for its quality.



FOREST AT TOYOTA BANPHO PLANT
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The first car was made in Thai Factory

Toyota Motor Thailand Co., Ltd. was established in Thailand on
October 5th, 1962. Based on the business philosophy of Mr. Sakichi
Toyoda, the founder of Toyota, which is “Working as a team fo
achieve success while participating in country’s the
development’, Toyota's worldwide business has been thriving
sustainably.

Over 49 years in business, it can be seen that Toyota and
Thailand have been in a close relationship, staying together and
caring for each other. As a result, Toyota's 50th Anniversary is based
on the concept of the two words, “7ogetherness” and “caring”,
which has been developed into the slogan “7oyota’s soth
knniversary vy your side Always”. Astheyear 2012 marks its
50th Anniversary, Toyota would like to make this year the “vear of
Happiness" by creating smiles and delivering happiness to the Thai
people.  This will be carried out through quality products and
services as well as businesses and activities for social benefits in
order to give back to Thai society for traveling together for all of
these years with Toyota.

s nanibausmr e
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Toyota sustainability 2012 §§-%9

1) Products: To reinforce its leadership in automobile
technology and to create a new phenomenon in Thai automobile
industry, Toyota has declared itself the leader in the ASEAN
market by revolutionizing technologies to fulfill a perfect lifestyle
through Toyota’s Smart G-Book (Smart Life, Smart G-Book), which
is a Telematic system: the integration of a navigation system, a
driver alert system and a communication system through a
smartphone inside a vehicle.

Toyota’s Smart G-Book technology enables the customers to
plan their trips, save time and reduce expenses, thereby meeting
their needs and creating a more convenient lifestyle. This system
will be launched in Thailand as the first country in ASEAN within
the year 2012. In addition, Toyota has developed new services
and has organized marketing events to deliver happiness to its
customers throughout the year.

2) Business: Toyota pays careful attention to customer
service by increasing the number of showrooms and service
centers to accommodate the demands of their customers and
make them happy wherever they are. Doing so will stimulate
economic growth in communities. Moreover, Toyota showrooms
that emphasize (SR practices have also developed into
Eco-Showrooms certified by the Thai Green Building Institute.
These showrooms have to be detail-oriented and pay careful
attention to location selection, material selection, design and
construction under the concept of Economy and Ecology: wisely
using resources suitable to the environment in Thailand to show
serious responsibility towards the community and the environment.
Therefore, Toyota is the first automobile manufacturer to give
importance to its environment-friendly showrooms, raising the
standards of Thai automobile showrooms to those of international
ones. There will be five role model showrooms to begin in 2012 as
a result of the expansion of dealer showrooms.

3) Social Benefits Toyota is still delivering happiness to its
customers through various activities for social benefits by raising
the awareness of corporate responsibility and extending it to
nearby communities, and later on, nationwide through Toyota's
network, focusing on road safety and environmental.
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4) Environment Under the concept, “Toyota Eco Network"
Toyota aims to create a sustainable natural cycle by

following three main guidelines:

s Encouraglng

“stop &lob

community participation through

Warming” project. The purpose is to
reduce CO2 emissions with the cooperation of
school and community networks nationwide.

* Building Environmental Learning Centers to raise
the awareness of students and youths for the
concerns of the environment. The learning centers
will be expanded from the north and the south to
the 3rd Stop Global Warming Community, Central
Thailand, Klang, Rayong Province, and the 4th
Community in the Northeast, covering every region
of the country.

» Reforestation and restoring natural forests through
the project “Eco-f ‘ nillion trees” with the
cooperation of Toyota suppllers dealers and
communities, who will plant totaling 1,000,000
trees.

5

Road Safety Under the project, “White ‘
which is a further step in its 23-year effort, Toyota
has solicited the cooperation of government agencies
and partners nationwide to raise awareness and encourage
road safety and discipline among Thai youths through
the following activities:

Mm

~

* 3rd Traffic Model City in the south which aims to
educate up to 2 million students on road safety
within 2012.
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» Creation of Educational Materials on road safety for
the first time in Thailand to be distributed on a
social network in a project called, “2viving with
Values, and Safe and Generous Roads: From
Classrooms to communities”. This is carried out
through the following innovative educational
materials:

- Augmented Reality (AR): media to augment
reality with simulated objects

- E-Book or electronic books

- Game-Based Learning or education using digital
games in classrooms

- Virtual Reality (VR): a virtual reality learning
center that applies simulation game technology
to education through websites, teaching the
learner about the real environment.

- Media Series on road safety through videos

- Online Encyclopedia. These will unlimitedly
enhance the learning experiences of students,
parents and community networks regardless
of time and distance.

* Mobile Activity “white road theme park Toyota
White Road” to expand the campaign network on
road safety to communities, the target of which is to
cover 50 provinces nationwide by 2012

To mark its 50th anniversary, Toyota intends to solicit
cooperation from business affiliates, customers, communities
and Toyota dealers in the creation of “smiling Road” under
the concept Eco-Safety Roads. With this in mind, Toyota
aims to create role model safe roads, reduce risky locations
where there are frequent road accidents and promote
community-friendly environments by using the latest
innovative materials, such as ‘“phofocatalytic” paint, which
absorbs polluted air and transforms it into good one,
releasing oxygen to benefit communities. In addition, a
“community Forest” has been planted around the Smiling
Road by the people of the community to emphasize the
image of a role model road and a sustainable community.
Our objective is to create 5 role model roads in 5 regions.
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Mr. &kio Toyoda Presented His Majesty the King an offering of ten million baht.

The 2011 flood in Thailand resulted in loss and damage to
many sectors, such as Thai people’s livelihood, transport, public
utility, economy, and society. Toyota Motor Thailand Co., Ltd.,
under Toyota Motor Corporation Japan, was well aware of the
situation and sent encouragement to all Thais affected by the
great flood. Furthermore, it participated in the relief operation
for Thais during the difficult period to express its gratitude for
the help the Japanese had received when Tsunami hit Japan in
March. Toyota's social contribution has been done in the following
areas:

Mr. Ninnart Chaithirapinyo, Vice Chairman of the Board, and
Mr. Vudhigorn Suriyachantananont, Senior Vice President at Toyota
Motor Thailand Co., Ltd., were the company’s representatives to
deliver the donation of 2 million baht for flood relief in the south
through the project * 1 d relief” at the Prime
Minister Office to Prime Minister Ymgluk Shmawatra on September
14th, 2011 at Santi Maitri Building, Government House.

Mr. Kyoichi Tanada, President of Toyota Motor Thailand Co.,
Ltd.; Mr. Thanakorn Srijomkwan, President of Toyota Dealer Club;
Mr. Manote Leekomolchai, President of Toyota Cooperation Club,
and a group of executives represented the company to deliver
the flood relief donation of 2 million baht through “¢/anne
News F 7 to Mr. PraW|t Malmont and another 2 m|II|on baht
through h Fo ' to Mr. Kongakedissatorn
Watcharothal Executlve Managmg Dlrector of Rajaprajanugroh
Foundation on October 12th and 13th, 2011 at Channel 3 News
Building and at Rajaprajanugroh Foundation respectively.

Mr. Akio Toyoda, President of Toyota Motor Corporation Co.,
Ltd. visited Thailand to ask for royal permission to offer 10 million
baht to His Majesty the King for use in the recovery of Thailand after
the flood crisis. Moreover, Toyota Motor Corporation Japan Co., Ltd.
donated 10 million baht to Rajaprajanugroh Foundation
under the royal patronage of the King .
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“positive Powers United to Resfwe pathum Thani"

“hearts United to bring Smiles’ activity was a collaboration
between Toyota Motor Thailand Co., Ltd. and Prime Minister’s
Office which aimed to relieve and restore those financially and
physically affected. Moreover, this activity was organized to bring
encouragement and return happiness and smiles to flood victims.
In order to do so, we formed “s¢ #itux vigo champ caravan of
Ratchamongkol krice” to deliver 20,400 bags of Ratchamongkol
rice to people in six affected provinces, namely Bangkok,
Nonthaburi, Pathumthani, Nakhon Pathom, Samut Sakorn and
Ayuddhaya in order to relieve people’s burden by providing them
with this necessity and bring encouragement to the people in
those provinces.

In addition, governmental agencies, Toyota's executives and
employees, actors and actresses, and over 10,000 volunteers
were united in the cleaning activity on Song Prapa Road, Don
Mueang, which is more than 4 kilometers long. Other places that
were cleaned up included public areas and important
communities, such as 80th Anniversary Royal Health Park, Don
Mueang Technical College, Don Mueang Temple and Sri Kan
Temple, which were heavily affected by the flood and needed
immediate restoration. Furthermore, Toyota gave priority to
people’s health by arranging a mobile medical team from
Bangkok Hospital to provide them with a medical checkup and
suggestions. Moreover, Toyota provided elementary vehicle
checks and suggestions for the owners of damaged vehicles as a
result of the flood free of charge through Toyota's mechanic
team and local Toyota dealers.

Spositive powers United to Restore pathum Thani” activity
was held on December 3rd, 2011 to bring “7oyota Volunteers”
and more than 500 volunteers to the areas affected by the flood
at Municipality, Pathum Thani. The participants in this activity
were united to clean the municipal area. Moreover, a vehicle
technician team and a mobile medical team were provided for the
affected residents in an attempt to restore the surroundings and
relieve the flood victims. In this occasion, the company also gave
the victims 500 sets of nostrum to relieve their elementary
ilinesses.

On December 25th, 2011 more than 100 “7oyota
Volunteers” with their network and voluntary hearted people
visited the flood-affected areas to clean Bang Khae District and
provided the people with a team of automobile technicians and a
mobile medical team from Bangkok Hospital to restore the
surroundings and relieve the flood victims at Settakit Village,
Bang Khae District.
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From November 7th to November 9th, 2011, more
than 250 Toyota Volunteers daily helped pack the
sandbags used in flood prevention at 1st Division Army

Base and the Army Stadium. In addition, with the
collaboration of National Police Office, Toyota established
“During Flood Car Users Counseling and Assistance
unit” in three areas, namely Suthisan Intersection,
Thiem-Ruammit Road (Across from Robinson Ratchada),
and Rama 2 Road (Soi 50). Assisted by technicians from
Toyota dealers, this unit provided elementary car checks
and maintenance free of charge for car users of all
brands who had driven their cars through flooded areas.
Moreover, it performed Toyota car modification as
requested by the customers, so that they could drive
through flooded areas at the highest level possible. In
addition, Toyota together with its dealers donated 2.6
million baht worth of sustenance packets to flood victims
in 21 provinces and 500,000 baht in cash and rice to the
Senate.

In summary, Toyota spent 32.3 million baht in total to aid
flood victims during last year, providing them with immediate
help and setting up a rescue team for specific situations to
help evacuate people and their necessary belongings.
Furthermore, to relieve their customers burden, all Toyota
service centers were ready to provide service for affected
Toyota cars with 30% discount on spare parts, and sent their
technicians to affected areas to provide counseling and
suggestions for the flood victims.
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For more than 50 years that Toyota has landed its
business in Thailand and has been continuously expanding its
network from parts production, dealers to business
partners have gotten together to expand the horizon in
business, therefore Toyota has realized the potential of
the networking in our hands to be able to take part in
building and developing a sustainable society. According
to that vision, we have initiated an Integrated CSR
across the value chain that includes the policy of being
a centre of development and leading to environmental
activity under the project, "Toyota Eco-Nefwork for
Sustainable Environment" to expand the network to
help communities around country through many projects,
suchas "éreen purchasing" in collaboration with our dealers,
“Eco Dealership oOutlet’, “stop 6lobal warming” with the
cooperation of Thai Environmental Institute with the aim
of expanding the project to 77 provinces, and the "cco forest”
project, which opens doors for volunteers from different
fields, such as business networks, communities such as
the e-Toyota Club, Toyota CSR Facebook and local
residents to take part in “Mangrove reforestation” with the
help of WWF Thailand to celebrate the birthday of His
Majesty the King. With this strong foundation of
networking, we believe that everybody will realize their
responsibility, not only on an individual, but also a
national basis.
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mrsunomisfunaiauiezdauandoulng (Thai’s
lzxat'ing of Energy and Enviro:lment Sustainability/TREES)
TutaluunnnuAniidenndeaiuiesnnin . uasulinu e
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Tnsmsdadiunistiudaranseendy 2 ngu fie dmiy
Tadguunsguitmrlnd - (New Outlet) usz ﬁwmﬂfmmum
ﬁuﬂmﬂﬁﬂwuu (Cumrent Outlet) dwiuladzuues ﬁuﬂmmi
lwn mvlﬂﬂmuﬂwﬁwutlmwLuummmhamLm“ﬁuﬂmmi
fursmiawion uordudntdefouondoy  dedunsunsei
nminselladguuezguivinmeasiiindendiquisilaunis
aenuuulFfnimrsmiinnIlfwasy (Energy conservation)

The Eco dealership outlets have planned to develop
the showroom and service centers nationwide to be
energy-saving and environmental friendly while taking
part in making positive changes to the community.
Together with the cooperation of the Thai Green Building
Institute (TGBI), Toyota has founded Thailand's Rating of
Energy and Environment Sustainability (TREES) with the
idea that parallels the company's policies and therefore,
we presented the project to our dealerships and
received their cooperation in joining the project.

The project is divided into two groups, which are new
outlets and the current outlets. For the new outlets, we
have set a standard to emphasize energy saving and
environmental friendliness in order to set a higher
standard while pushing a cleaner image than that of our
competitors. The designs of the new outlets are
concerned with energy conservation, water conservation and
improved indoor quality. Moreover, we still support
dealers that want to build superior outlets and be
granted approval by TREES and the TGBI, which now has
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The first new outlet that meets the new standard is
Toyota Thai Yen, Pak Chong in Nakorn Ratchasima,
which was constructed and officially began operation on
May 5th where the energy consumed was 40% less than
usual. The current outlets and the dealers have
collaborated by changing the power system, The
company has replaced the lights in its Fascia signs and
Pole signs in over 300 showrooms and service centers
nationwide with LED lights. for the electrical signs at
every outlet nationwide, reducing the power usage to
10%. We aim to complete this project by 2012.
The dealers have proceeded todevelop
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mﬂmimwuﬂLLueraﬂﬁmLuumumuﬁaLmﬂm:flunmmq
(The 5th Environmental Action Plan) LWﬂLﬂuuT?_lmH
nanbATuynuismlued elalufyurzmdlng Tnladnfaani

Tﬂuurmmmﬂma mﬂmﬂmqumﬁwmwﬂuwnqnnmﬂ'ﬂﬂﬂmmu
mumﬂﬂummmmﬂmmimmiﬁqLmﬂﬂﬂmﬂuummummu
‘VI"JTGﬂ (Env1ronment Committee) Lﬁﬂmﬂumtﬁumddltﬁn
LuummﬂmiﬁqLmﬂﬂu'lwmml,ﬂwmu ung L%uiﬂluﬁﬂmq
mmﬂumﬂm“ﬂﬁnmmivnﬂﬁlﬂmumLmumnwﬂﬂﬂ fin ruﬂu
(1992) ylrd (2002) sudnunile (2004) audnili (2006) Au
(2007) 10\Fu-uudAn (2007) wezuewinald (2008)

ﬁw“fmmzﬂﬁum?éulqmé‘ﬂuuﬁ\igﬁmﬂl,ﬂl,'ﬁﬂ—wﬁﬂfu
(A31a Pacific Environment Committee (AP-EC))
ﬂﬂVId‘]JUluLﬂﬂUVIMﬂIJ WA, 2550 (2007) dundnuUsznevly
ﬂQUﬂTTHﬂ’]TNWﬂmﬂWI}; (President) pealmaMuEAUAZLTEN
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mimuﬁummﬁﬂu‘luvxﬂmﬁmLfluvl,ﬂﬂmquﬂnﬁmmw un
mﬂmzuﬂw (Manufactunng) maAnrauds  (Logistics)
N79nT799A4979  (Purchasing) MITILULTNTNNNT Y
(Sales and Services) me’]mﬂﬂﬂﬁﬂmf (Communication)
Tausl  TMAP-EM Li‘JuLmum‘Lumiwmaﬂuﬂmﬂf
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With dedication to create an environmental friendly
innovation together with business growth associated with
social sustainability, a long term environment management
guideline (The 5th Environmental Action Plan) to be as a
main policy of all affiliate companies of Toyota Thailand by
also Toyota hope such guideline become effective in every
region of the world. Therefore, Environment Committee has
been selected in every region of the world in order supervise
and promote environment management system in order to
achieve target and implemented in the same direction.
Toyota Environment Committee consist of the representative
of each region around the world as follow: Japan (1992)
Europe (2002) North America (2004) South America (2006)
China (2007) Asia-Pacific (2007) and South Africa (2008).

For Asia Pacific Environment Committee (AP-EC), established
in October 2007 and the members consisted of President of the
Manufacturing and Sale Company (19 companies from 13
countries) in Toyota Asia-Pacific affiliates including; Thailand,
Philippines, Indonesia, Vietnam, Singapore, Malaysia, Brunei,
India, Pakistan, Taiwan, South Korea, Australia and New
Zealand. Currently, Mr. Takahiro lwase, President of Toyota
Motor Asia—Pacific Engineering and Manufacturing (TMAP-EM) is
Chairman. Sub-committee has been appointed to supervise
environmental management in each area to be smoothly
completed, which are:Manufacturing, Logistics, Purchasing,
Sales and Services by TMAP-EM representing as a core in
the organization moving and support all countries to achieve
the target of The 5th Environmental Action Plan. By
organizing two meetings a year (AP-EC meeting) which
center of reports the regional environmental management,
performance including requesting for cooperation and
activity from the company president and Top Management
including Toyota Motor Corporation Japan (TMC) with the purpose
of environmental management implemented with harmony and
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smooth. The 2nd AP environmental window meeting has
been organized during 23-24 Febuary, 2011 at TMAP-EM in
Thailand.

1) Environment Management Status in AP progress and
next actions Environment Management Promotion Office,
TMAP-EM conducted the 2nd Asia Pacific Environment
Window Meeting where Toyota 18 affiliates in AP (from total
of 19 affiliates) gathered together to share their environmental
progress, discussion on struggling points, and next action
plan. Moreover, all participants are involved in Eco-Forest
plantation demonstration by using Dr. Akira Miyawaki
plantation method at Eco-Forest area, TMAP-EM.

2) Workshop by sub-committees
(Logistics/Purchasing/ Sales)

In this year, Logistics, Purchasing, and Sales
sub-committees provided a small group discussion and
workshop to AP environmental window person. In order to
enhance AP environmental performance and activities to
achieve the 5th Environmental Action Plan in 2016.
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NET PROFIT, INCOME AND STATISTIC OF SALES

ECONOMIC OPERATION

The business operation result of 2012 (from April 2011
to March 2012): Toyota Motor Thailand Co., Ltd. experienced
a decrease in sales compared to the previous year in
both domestic market and export ones due primarily to
Tsunami disaster that hit Japan in March 2011 and the
flood in Thailand during the end of 2011. As a result, the
raw materials necessary for the production process were

insufficient for the demand, and finally affected the sales.

For the reasons above, the number of cars sold in
2012 reached 590,000 and the amount of sales in 2012
was approximately 359,000 million baht, declining from
the previous year by 8%.

As for the net profit, the compary has a net profit of
over 23,000 million baht. Toyota Motor Thailand Co., Ltd.
launched IMV - Big Minor Change in August 2011 and New
Camry in March 2012 in an attempt to increase sales to
reach the expected target, and to broaden the variety of
products with the aim of maintaining the constant growth
rate in both sales and net profit for the sustainability of
the country's overall automotive industry.

TOYOTA NET PROFIT AND INCOME RECORD DURING APR 03-MAR. 12

il N 4 )
NET PROFIT INCOME
Period Net Profit (million baht) Period Revenue (million baht)
Apr 03 - Mar 04 4,695 Apr 03 - Mar 04 162,333
Apr 04 - Mar 05 11,345 Apr 04 - Mar 05 200,812
Apr 05 - Mar 06 16,956 Apr 05 - Mar 06 306,148
Apr 06 - Mar 07 9,638 Apr 06 - Mar 07 304,073
Apr 07 - Mar 08 10,718 Apr 07 - Mar 08 320,265
Apr 08 - Mar 09 11,005 Apr 08 - Mar 09 298,273
Apr 09 - Mar 10 9,176 Apr 09 - Mar 10 313,316
Apr 10 - Mar 11 24,341 Apr 10 - Mar 11 389,380
Apr 11 - Mar 12 23,272 Apr 11 - Mar 12 359,069
Ao A N\ S
TOYOTA STATISTIC OF SALES RECORD IN 2011 (JAN'I1 - DEC'II)
STATISTIC | TOYOTA SALES RECORD IN 2011 (JAN'II - DEC'I'I)
THE NUMBER OF TOYOTA ’ : , :
VEHICLES SOLD(DOMESTIC) Number Ranking Market Share (%) Growth (%)
Total sales of Toyota 290,061 1 36.43 (11.03)
Passenger Vehicles 138,373 1 36.64 (2.51)
Commercial Vehicles 151,688 1 39.09 (17.59)
1-ton Pick Up Trucks oditied ones included) 134,970 1 36.89 (18.10)
1-ton Pick Up Trucks odified ones excluded) 121,887 1 37.20 (15.47)
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PUa152199 GRI GRI CONTENT INDEX

1 STRATEGY AND ANALYSIS

1.1 Vision and Strategy regarding TMT's
contribution to sustainable development

2 ORGANIZATIONAL PROFILE

2.1 Name of the organization

2.2 Primary brands, products and/or services

2.3 Operational Structure of the organization

2.4 Local of organization's headquater

2.5  Number of countries where the organization operates
and Names or countries with either major operations

2.7 Markets served

2.8 Scales of the reporting organization

2.9  Significants changes during the reporting period
regard size, structure or ownership

2.10  Awards received in the reporting period

3 REPORT PARAMETERS
REPORT PROFILE

3.1 Reporting period

3.2 Date of most recent previous report

3.3 Reporting cycle

3.4 Contact point for questions regarding the report
or its contents

REPORT SCOPE AND BOUNDARY
3.6 Boundary of the report

3.7  State any specific limitations on the scope or
boundary of the report

GRI CONTENT INDEX

3.12 Table identifying the location of the standard Disclosures
in the reports.

16-19

11-12
11-12
13
11-12
11-12

11-12

8-9

20-23

3

3

3
110-112

104-109




4 GOVERNANCE, COMMITMENTS AND ENGAGEMENT GOVERNANCE

4.4

4.8

Mechanisms for shareholders and employees to provide
recommendations or direction to the highest
governance body.

Internally developed statements of mission or values,
codes of conduct, and principles relevant to economic,
environmental, and social performance and

the status of their implementation.

COMMITMENTS TO EXTERNAL INITIATIVES

4.13  Memberships in association (such as industry associations)

and/or national/international advocacy
organizations in which the organization

STAKEHOLDER ENGAGEMENT

4.14
4.15

4.16

417

List of stakeholder group engaged by the organization
Basis for identification and selection of stakeholders
with whom to engage

Approaches to stakeholder engagement,

including frequency of engagement by type and

by stakeholder group

Key topics and concerns that have been raised through
stakeholder engagement, and how the organization
has responsed to those key topics and concerns,
including through its reporting.

54-55

50-51, 55

11-12

50-51
50-51

50-51

50-51
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¥a192999 GRI GRI'CONTENT INDEX

ECONOMIC PERFORMANCE INDICATOR

ASPECT: ECONOMIC PERFORMANCE

EC1 Direct economic value generated and distributed, including revenues, 78-79
operating costs, employee compensation, donations and other community
investments, retained earning and payments to capital providers and governments.

EC2 Financial implications and other risks and opportunities for organizationis 34-35
activities due to climate change.

ASPECT: MARKET PRESENCE

EC6 Policy, practices and proportion of spending on locally based 48-49
suppliers at significant locations of operation.

ENVIRONMENTAL PERFORMANCE INDICATOR

ASPECT: MATERIALS

EN1 Materials used by weight or volume 42
ASPECT: ENERGY
EN3 Materials used by weight or volume 42
EN5 Energy saved due to conservation and efficiency improvements 40
EN6 Initiatives to provide energy-efficient or renewable energy based products

and services, and reductions in energy requirements as a results of these initiatives. 28
ASPECT: WATER
EN8 Total water withdrawal by source 32,42
EN10 Percentage and total volume of water recycled and reused 32

ASPECT: BIODIVERSITY

EN11 Location and size of land owned, leased, managed in, or adjacent to protected areas 66-68, 69, 84-85
and areas of high biodiversity value outside protected areas.

EN12 Description of significant impacts of activities, products and services 66-68, 69, 84-85
on biodiversity in protected areas of high biodiversity value outside protected areas.

EN13 Habitats protected of restored 66-68, 69, 84-85

EN14 Strategies, current actions, and future plans for managing impacts on biodiversity 66-68, 69, 84-85




SOCIAL PERFORMANCE INDICATOR

ASPECT: OCCUPATIONAL HEALTH AND SAFETY

LA8 Education, training, counseling, prevention, and risk-control programs in place 56-57, 58
to assist workforce members, their families, or community members regarding serious diseases.
LA9 Health and safety topics covered in formal agreements with trade unions 26-27

ASPECT: TRAINING AND EDUCATION
LA10  Programs for skills managements and lifelong learning that support the continued 56-57

employability of employees and assist them in managing career endings.
Human Rights Performance Indicator

HUMAN RIGHTS PERFORMANCE INDICATOR

ASPECT: NON-DISCRIMINATION
HR4 Total number of incidents of discrimination and actions taken. 55
ASPECT: FREEDOM OF ASSOCIATION AND COLLECTIVE BARGAINING

HR5 Operations identified in which the right to exercise freedom or association 50-51, 55
and collective bargaining may be at significant risk, and actions taken to support these rights.

SOCIETY PERFORMANCE INDICATOR

ASPECT: COMMUNITY

SO1 Nature, scope, and effectiveness of any programs and practices that assess and 72-73, 74-76, 80, 92-94, 95
manage the impacts of operations of communities, including entering, operating, and exiting.

ASPECT: CORRUPTION
S03 Percentage of employees trained in organization's anti-corruption policies and procedures. 55
S04 Actions taken in response to incidents of corruption. 55

PRODUCT RESPONSIBILITY PERFORMANCE INDICATOR

ASPECT: PRODUCT AND SERVICE LABELING

PR5 Practices related to customer satisfaction, including results of surveys 62-63, 70,-71, 96-97
measuring customers
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EVALUATION QUESTIONNAIRE

We would like to tailor Sustainable report to meet your expectations.
Please tell us your opinion

B What do you think about this report?

Very Good [] Good [
Average [ Poor [
m» Which topics interested you? POOF  ------emmne--3=  Good

1. Appropriate Contents And Enjoyable To Read.
2. Content Can Be Understood Easily

3. Content Is Up-to-date For Curent Situation

4. The Book Is Precise Of Your Needs

5. Knowledges Can Be Applied

6. Overall Satisfication

m Which topics interested you?
About Toyota
Environmental performance
Social performance
Social contribution
Environmental Social contribution
Safety Social contribution

§; Economic performance
&/ Special Articles
N/ ”
Q ﬁ Others please INGICAte: «iuws s s s v esmnmivsisos srmmsersims
a)
m\
%5 Any comments or suggestions
N
N/
N
N/
N/ Please provide us with some information about yourself to assist us in the better
§' understanding users of our report (all items optional)
‘§‘ Which stakeholder group do you belong?
\ Shareholder/Investor
\, Broker/Analyst
‘ Government Agency
Acadamic/ Student
Customer
NGO
OPNETS! s 055 55 3 soomimmsion s 555 ¥ omiomince o8 5 ¥ 5 3 piin 0655 ¥ 3 st 1.4 5 75
NVATITE 65 5 1 0 s st 1 5 b ¥ 4.8 ATSSRS 7 £ 1.8 & WATBISOIRF ¥ 1 4 8 ABINSRR&0% ¥ 4148 MATSWRAE £ 16 WA £ 14 %3 HABURIIEG €1 5 3.3 3 W5
I 2T O T ot e s e e o e P ey e e s bt
Email

1. Fill in this questionnaire and send it by mail to:

TOYOTA MOTOR THAILAND CO.,LTD

SAFETY AND ENVIRONMENT PROMOTION OFFICE

186/1 MOO 1 OLD RAILWAY ROAD SAMRONG TAI, PHRAPADAENG, SAMUT PRAKARN 10130
2. Fillin this questionnaire and FAX TO +662-386-1956
3. Fillin this questionnaire and EMAIL TO SEO@TOYOTA.CO.TH

The first 50 persons to fill in the questionnaie and received by June 30, 2013, will received a gift by
way of thanks for your kind cooperation.
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TOYOTA MOTOR THAILAND CO., LTD.,

186/1 Moo 1, Railway Rd., Samrong Tai, Phra Pradaeng, Samutparkan 10130
www.toyata.co.th / tel: +(0) 2366 1000
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