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Company Limited has continuously undertaken various . ; i v : EY . a . / ;
activities 1o benefil society and the environment. The
Sixth Year Sustainability Report will cover the three main
operational aspects at the heart of our organization’s
contribution for sustainability in the environment, society
and the economy during the fiscal year 2011
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MESSAGE FROM
MR. KYOICHI TANADA, PRESIDENT
TOYOTA MOTOR THAILAND CO., LTD.

Toyota is not only a leader in the automotive
industry, but it is also an organization that
realized its responsibility to society by
establishing an Integrated CSR across value
chain.
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Fiscal year 2011 (April “10 - March "11) was a challenging
year for Toyota as the tsunami that hit Japan in March
created supply difficulties for the company. However, close
cooperation between all concerned parties, especially
parts suppliers and production departments, has helped to
recover productivity more quickly than was estimated.
Moreover, we are prepared to achieve sales targets as

conditions return to normal and will keep customer
satisfaction our first priority as always.

Toyota is not only a leader in the automotive industry, but
it is also an organization that realized its responsibility to
society by establishing an Integrated CSR across value
chain from material selection in the input process to cover
the manufacturing process, quality product delivery to
customers and sales as well as after-sales service. In
addition, Toyota has a policy to encourage its affiliate
companies, distributors and Toyota parts manufacturers
all over Thailand to join its CSR drive in order to create a
Fully Integrated CSR that will spread nationwide to
become a force for sustainably developing and bringing
prosperity to Thai society, as we are determined to
achieve, “Thai Better Future, Our Pride.”
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VISION

1. Be the leader of Toyota Asia Pacific and Core
Company of Toyota global network operations.

2. Be the most admired and respected company in
Thailand.

PRINCIPLE

1. Employ continuous improvement by means of
challenge and change.

Respect people and their needs.

Pursue excellence in customer satisfaction.
Dedicate ourselves to the highest standards.
Adopt a spirit of social responsibilities to our
communities and the environment.

MISSION

1. Strengthen operation and encourage
collaboration within the Asia Pacific Region.

2. Achieve dominant customer satisfaction
and market share.

3. Ensure safety as the first priority in all
corporate fundamental activities.

4. Create a better quality society through
meaningful social contributions.

LB ol S

The Toyota Way 2001 is an ideal, a standard and a
guiding beacon for the people of the global Toyota
organization. It expresses the beliefs and values
shared by all of us. The Toyota Way 2001 is based
on the Guiding Principles at Toyota, which define the
mission of Toyota as a corporation and the values
the company delivers to customers, shareholders,
associates, business partners and the global
community. The Toyota Way 2001 defines how the
people of Toyota perform and behave in order to
deliver these values. It functions as the autonomic
nervous system for Toyota organizations. The
concepts that make up the Toyota Way 2001
transcend language and nationality, finding application
in every land and society.

The Toyota Way 2001 is supported by two main
pillars. They are "Continuous Improvement® and
"Hespect for People’. We are never satisfied with
where we are and always improve our business by
putting forth our best ideas and efforts. We respect
people, and believe the success of our business is
created by individual efforts and good teamwork.
All Toyota team members, at every level, are
expected to use these two values in their daily work
and interactions.
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Challenge
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Kaizen
TAiBu

Genchi Genbutsu
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Respect

. Honor the language and spirit of the law of every

nation and undertake open and fair corporate
activities to be good corporate citizen of the
world.

. Respect the culture and customs of every nation

and contribute to economic and social development
through corporate activities in communities.

. Dedicate ourselves to provide clean and safe

products and to enhance the quality of life
everywhere through all our activities.

. Create and develop advanced technologies and

provide outstanding products and services that
fulfill the needs of customers worldwide.

. Foster a corporate culture that enhance individual

creativity and teamwork value, while honoring
mutual trust and respect between labor and
management.

. Pursue growth in harmony with the global

community through innovative management.

. Work with business partners in research and

creation to achieve stable, long-term growth and
mutual benefits, while keeping ourselves open to
new partnerships.

@@ TOYOTA
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With dedication and determination for nearly fifty years
ago ever since establishing business operations in
Thailand in October 1962, Toyota Motor Thailand
Company Limited (TMT) has become one of Toyota's
leading companies as well as occupying a foremost
position among the best-known global automotive
manufacturers. TMT is one of Toyota's main manufacturers,
supplying both the domestic and the global markets.
Presently, the company has a registered capital of 7,520
million Baht and employs more than 13,500 employees
together with a total capacity of 550,000 units in its three
main plants at Samrong, Gateway and Ban Pho. Following
the success of the Camry Hybrid in 2009, TMT has begun
the manufacture of another hybrid car, the Toyota Prius
Generation 3, which is a perfect hybrid car with
comprehensively modern internal and external
appearances and fully up-to-date technology that is
driver-friendly with an air and noise pollution reduction
system.

TOYOTA GROUP IN THAILAND
Toyota Motor Thailand Co., Ltd. (1962)
Hino Motor Manufacturing Thailand Co., Ltd. (1964)
Toyota Auto Body Thailand Co., Ltd. (1978)
Siam Toyota Manufacturing Co., Ltd. (1987)
Thai Auto Works Co., Ltd. (1988)
Toyota Body Service Co., Ltd. (1992)
Toyota Leasing (Thailand) Co., Lid. (1993)
Toyota Automotive Technical School (1998)
Rachamongkol Rice Co., Ltd. (1999)

. Toyota Motor Asia Pacific Engineering &
Manufacturing Co., Ltd, (2003)
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CHAIRMAN
MR. PRAMON S.

PRESIDENT

MR. KYOICHI TANADA

VICE CHAIRMAN '
MR. NINNART CH. 4

ADMINISTRATION &
MARKETING

MR. WICHIEN E. 4
a EVP g

MANUFACTURING

MR. T. OYA

ACCOUNTING &
MANUFACTURING MR e S FINANCE ADMINISTRATION MARKETING |
MR. APINONT S. MR. EKACHAI R. MR. K. NAKAO MR. VUDHIGORN S. MR. WICHIEN E. '
SVP SVP __Treasurer SVP EVP '

*AS OF APR’ 11

* EVP : Executive Vice President
SVP : Senior Vice President
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ENVIRONMENTAL, OCCUPATIONAL HEALTH AND SAFETY POLICY

'ﬂ:za ® L

ENVIRONMENTAL POLICY

1. TMT will be strictly complied with laws and
regulations relating to the company's operation
and commit to achieving environmental goals and
targets.

2. TMT will be dedicated to continual improvement
on environmental protection and pollution control by:

* Reducing environmental impacts caused by raw
materials and production processes by evaluating
their impacts before using new materials or
implementing new processes.

* Reducing energy consumption, emission and
waste to the environment.

3. TMT commits to making the employees understand
and aware of environmental issues to ensure
effective environmental management.

4. Place emphasis on local community participation
and enhance cooperation in environmental
conservation activities.

OCCUPATIONAL HEALTH AND SAFETY POLICY

TMT shall promote safety among employees,
stakeholders, customers, and general public in our
business operation. We shall attempt to prevent
accidents, injuries, and illness from occupation
with the cooperation from all employees. We are
committed to continuous efforts in identifying and
mitigating or controlling of risks involved in our
business operation. In order to follow the mentioned
policy, we shall:

1. Implement and develop occupational health
and safety management system according to
TIS 18001 and OHSAS 18001 and to be
complied with laws and regulations or other
agreements that have been committed.

2. Improve and prevent hazards from machines,
tool, fire, chemicals and hazards of moderate
level and above as well as all levels of risks in the
organization by setting annual occupational
health and safety objectives and communicating
to all stakeholders in implementation and
continuous improvement.

3. Provide support in human resources, time,
budgets and appropriate and adequate trainings.

4, Announce to employees, contractors and
operators that safety during business operation
is everyone's responsibility as well as beyond
work.

5. Review and evaluate performance to keep
tracks of progress and ensure compliance of

safety policy.

@ TOYOTA
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GLOBAL WARMING

ITEMS

1. To reduce CO, from TMT and its affiliate
companies by following TMC's policies
regarding Production, Logistics,
and After sales service

2 To promote the alternative energy
development including the environment
friendly products.

3 Promote the traffic development condition
by using various types of technology.

ACTIVITY / TARGET
(APR. 2010- MAR. 2011)

PRODUCTION
TMT

CO;= 0.300
SAMRONG PLANT
COz= 0.242
GATEWAY PLANT
CO-= 0.323 ton/unit
BANPHO PLANT

CO:= 0403 ton/unit

ton/unit

ton/unit

LOGISTICS
CO;reduced = 2.5%

from an estimate of yearly emission.

After-sale service

1. Aim to achieve the goals by dealer
thamselves

2. Aim to have dealer participats
within Dec. 2011

3. Continuously promote energy
saving among all dealers.

1. Launch Toyota Prius in Thailand.

2. Received Green label cerdified.

Support collaboration between
the public and private sectors

and continuously extend the result.

ACHIEVEMENT
(APR. 2010- MAR. 2011)

TMT
CO;= 0272 ton/unit
SAMROMG PLANT
CO-= 0218 ton/unit
GATEWAY PLANT
CO.= 0.309 tonfunit
BANPHO PLANT

COz2= 0.333 tonfunit

CO, reduced = 5.31%
from an estimate of yearty eimission.

{2.5% from 2008)

119 from 121 dealers have participated
the project and they all have been
trained for further operation of

the energy reduction project.

1. Achieve the target.

2. All models of passenger cars
including Prius, Fortuner and
Hilux Vego and Double cap have
been rewarded.

To organize an grand open ceremony
of Toyota Traffic Information Center.

PURPOSE
(5 YEARS ACTION PLAN)

TMT

COz= 0.284 ‘tonfunit
SAMRONG PLANT

CO-= 0,237 ton/unit
GATEWAY PLANT

CO2= 0.306 ton/unit
BANPHO PLANT

COz= 0.366 ton/unit

CO, reduced = 10%

from estimate companng with 2007

To reduce 20% energy
consumption of all dealers
comparing with 2008,
reduce 2.5% from 2009

To study and develop the
alternative energy including
a hybrid car the environment
friendly products.

To publicize and expand the network
of Intelligent Traffic Information Center
(iMIC)
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RECYCLING

ITEMS ACTIVITY / TARGET ACHIEVEMENT PURPOSE
(APH. 2010 - MAR. 2011) [ﬁP.H. 2010 - MAR. 2011) (5 YEARS ACTION PLAN)
REDUCE WASTE
Fromote effective use of resources to ACTIVITY
establish a recycling based socially 1. To undertake project reducing
guantity of organic waste with
earthworms.

2. To develop waste data recording
system in plants.

TARGET
T™T = 7.15 kg./unit T™T = 6.93 kg./unit T™MT = 6.62 kg./unit
Samrong = 579 kg unit Samrong = 546 kg./unit Samrong = 575 kg./unit
Gateway = 7.92 kg.funit Gateway = 7.74 kg./unit Gateway = 7,19 kg.funit
Banpho = 949 kg./unit Banpho = B.79 kg./unit Banpho = 7.86 kg./unit
LOGISTICS
= Waste reduction = 2.5% = Actual reduced waste = 27.37% = Reduced use of packing materials
from estimated yearly amission fram estimated yearly disposal by 8% comparing with 2011
(or 2% from 2009)
AFTER SALE SERVICE
To use all recycle materials On process 2012; To use all recycie materials
for public information media. for public information media of
dealers.
WATER REDUCTION
: (I_IPH. Eﬂ_iﬂ - MAR. 201 j_] (APR. 2010 - MAR. 2011]_ {_5 YEARS ACTION PLAH_]
REDUCE USE OF WATER RESOURCES
Control water usage in process by - Reuse water from treated
counting m3/unit water as much as possible.
- Recycle treated water for
manufacturing process.
(water recycle)
T™T = 216 m/unit TMT = 2.28 m/unit T™T = 212 m%unit
Samrong = 1.396 m°junit Samrong = 1.65 m/unit Samrong = 1.349 m>/unit
Gateway = 272  mfunit Gateway = 2.84 m°funit Gateway = 2.70 m>/unit
Banpho 312 m lunit 2.76 m°/unit Banpho 3.09 m*/unit

ELIMINATE USE OF 4 SoCs

1. Develop pre-assessment systam All Toyota products are hazard-free. Improve the Camry, Vigo, Altis, Yaris Voluntary SoCs eliminate
and eliminate the use of SoCs and banned medels to eliminate SoCs in 2007
chemicals in production

Being the leader in production Already completed 5 year action plan
of enviromental-friendly products
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RECYCLING
ITEMS

ACTIVITY / TARGET
(APR. 2010- MAR. 2011)

REDUCE AIR POLLUTION EMISSION

- Cooperate with the Marketing Department On Process

on the market study for new product promotion. All Toyota cars have been
the market study for new product promotion (Currently all models are certified

with Euro 3.)

ATMOSPHERE QUALITY : VOLATILE ORGANIC COMPOUND (vOC) EMISSION

Reduce pollution emission to the enviranment in T™T = 3832 g./m?
order to elevate atmosphere quality. Samrong = 566 g/m?
Gateway = 26.18 g/m?
Banpho = 2534 g/m?

STRENGTHEN ENVIRONMENT MANAGEMENT
ENVIRONMENT MANAGEMENT SYSTEM
EVALUATION UNDER 150 14001
- To strengthen the environment management
by following the Toyota EMS
{Environment Management System) principles.

1. Mo complaints and non-conformance
2. Reduce environmental impact

ENVIRONMENT PROMOTION FOR BUSINESS PARTNERS

All suppliers to comply

with the requirements in Green

Purchasing Guidelines 2007

1. Acquisition of IS014001 Certificate

2. Maganagement of Products and
material supplied to Toyota (SoC frea)

3. Environmental Initiatives of Toyota's
suppliers

4, Beduction of CQO,; Emissions and
Usage of Packaging and Wrapping
Materials in Logistics

1. Green Supply Chain: request that
suppliers comply with requirements in
Green Purchasing Guidelines by 2011

93% of all workshop
{265 from 307 centers)
cartified with IS0 14001

2. Reduction of impacts on the environment
in sale and after sale services by promoting
150 14001 certification for all dealers

PROMOTION OF EDUCATION ON THE ENVIRONMENT

To conduct training and education
programs on the environment,
safety, and cccupational health

- To preserve and develop employees'
enviranmental knowledge,
safety, and occupational health

COOPERATION WITH THE SOCIETY
1. Stop Global Warming Project Year 6 To promote and encourages
municipalities, communities, and
schools who participate in the project
to organize activities to stop global
warming concrately

2. Environmental nature educational centers To encourage youths to pay attention to
the environment concretely by
establishing environment

learning centers

3. Eco Forest Project

To encourage communities,
suppliers, and dealer to
participate in project with the
alm of planting 1,000,000 trees
within 2013 (2008-2010)

ACHIEVEMENT
(APR. 2010- MAR. 2011)

On data collecting process and
result analysis (Currently all
models are certified with Euro 3.)

T™MT = 39.58 g./m?
Samrong = 56.25 g./me®
Gateway = 2617 g/m°
Banpho = 2568 g./m?

1. Mo official complaints and
non-conformance to the law
of Toyota Thailand.

2. The evaluation managed by
the environmental experts.

- Al suppliars comply with
the requirements in Green
Purchasing Guildline

= Al 251 suppliers have been certified
with IS0 14001

- Reduce CO. Emission

94% of all workshop
{286 from 307 centers)
have been certified with IS0 14001

Training and education programs on
the environment, safety, and
occupational health have baen
conducted

Network of Stop Global Warming
have been expanded to

135 municipalities, 170 schools in

76 provinces throughout the country.

Having supported the establishment

of two nature educational

centers, namely:

1. Bangpu Mature Education
Center (Samutprakarn)

2. Educational Sustainable
Development Center (Petchaburi)
with 50,000 visitors in total

The activity participants, namely
communities, part suppliers
and distributors, have planted
eco forast 755,598 trees

TARGET
(5 YEARS ACTION PLAN)

All Toyota cars to be developed

under Euro 4 standard

T™T = 33.83 g./m?
Samrong = 47.90 g./m?
Gateway = 24.90 g./m?
Banpho = 2490 g./m?

To protection of the Complaint
and disagreement to

the environmental law by reduce
environmeantal aspect.

All suppliers must have been
certified with 1ISO 14001 and
not use the dangerous substance
to the environment

- To promote reduction of CO.
Emissions in all suppliers

All dealers to be certified
with ISO 14001

To preserve and develop the
training programs on the
environment and occupational
health for all employees

Three environment learning
centers to be established.
Twenty model schools and
twenty model communities
to be developed

Establish Biotope leaming centar
in Banpho Plant to be learnig
center in Chaocheongsao
province,

One million trees to be planted
by 2013
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campaign

Waste disposal and waste treatment'_.

Wastawatar treatment
Monitoring cost

s\Waste water «Air Quality =Soil #Groundwatar
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Environmental report
Awareness-building medias
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Improvement

Cost related to
Environmental aspect
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Prevention of Wastewater pollution
= S water recycle » WWTP model plant

Energy conservation projects
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ENVIRONMENTAL ACCOUNT
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WudludeesnlzaamaiwinfldRedaaumngungiias (Regenarauve Thermal Oxidizer)

5,236,120 4,130,255 6.355.973 722,348 “indu 68%
4,559,026 3,350,666 6,145,690 14,055,372
1,407,050 2,355,040 4,267,750 8,029.840 anag B%
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495,000 Wiy 19%
T T 20500000 Wity 14%

enfindu 458%

0 15,745,000 0 15,745,000

T 3 64,450,000

LR R R LI TR L
ZETR00, —

Waste Processing Expenses in fiscal year 2011 (April 2010 - March 2011) increased due to the production volume increasing
Pravention of Wastewater Pollution in fiscal year 2011 (April 2010 - March 2011) increased because Gateway Plant has expanded waste water treatment plant

* Expenses In fiscal year 2011 (April 2010 — March 2011) Increased rasulting from the installation of coaling system for Gateway plant. Expenses in fiscal year 2011
{April 2010 - March 2011) increased resulting from the Regenerative Thermal Oxidizer installation for Banpho plant.

5,236,120 4,130,255 6,355,973 | *increase by 68%
4,559,026 3,350,656 6,145,690 |
1,407,050 2,355,040 4,267,750 decrease by 8%

I
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increase I?_g_ﬂ%
increase by 14%

0 15,745,000 0

**increase by 458%

‘ T LT T ] 2

increase by 34%

‘ IlIlIIIIIi;lIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII i

‘decrease by 78%
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GREEN LABEL OR
ECO-LABEL

Is a label given to products that have less of an
impact on the environment than do products that
perform the same functions. In order to receive this
label, a product must undergo the steps of Evaluation,
Verification and Approval by the Thai Industrial
Standards Institute (TISI) and the Thailand Environment
Institute (TEI).

Toyota Motor Thailand Co., Ltd. has ensured that
all Toyota car models are environmentally friendly
products. The Green Label has been issued for the
Yaris, Vios, Altis, Camry, Prius, Fortuner and Hilux
Vigo Double Cab models.

ENERGY REDUCTION DURING
PRODUCTION PROCESS AT TOYOTA
SAMRONG PLANT

The Toyota plant at Samrong has been in
existence for more than 50 years and its
equipment is already aging, thus the company has
encouraged its employees in a drive to reduce
energy consumption to lower the amount of
carbon dioxide gas emissions that contribute to
global warming. In 2010, the Environment
Reservation Policy was initiated to replace the old
equipment and to installing new Inverter air
compressors (adapt motor speed to actual loads)
that operate with higher efficiency in order to
replace the old air compressor which operated at
lower efficiency. Prior to the change, the welding
shop plant had four air compressors operating at
90 kW. Two of them were in use for twelve years
and operated at lower efficiency. The other two
were newer models and had an energy
consumption rate of 5,760 kWh/day or 1,440,000
kWh/year. Due to higher maintenance and
electricity consumption costs, the two older air
compressors have been replaced by newer
models of the Inverter type, as this new
technology is able to downsize the air
compressor, but are able to maintain the
production quantity and air release while
consuming only 75 KW of electricity,. Such
changes in equipment is able to reduce energy
consumption by 30 kW or 5,014 kWh/day, which
would be equivalent to 1,253,559 kWh/year,
resulting in total savings of up to 186,441
KWh/year and reducing CO, emissions by up to
100 tons/year.
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SLUDGE FARM
PRODUCTION PROCESS

PUTTING INTO
SLUDGE PRESS MACHINE

WATER FLOW TO TRAY AND PASS TO
SLUDGE POOL

ACTIVITIES FOR 5 YEARS ACTION PLAN ACHIEVEMENT
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GREEN PLANTATION BY TOP MANAGEMENT

INTERNAL GREEN ZONE INCREASING
ACTIVITY IN TOYOTA SAMRONG PLANT

In the present, the environment problems have
generated effect widely and it make all parts of
society to focus on the environment. Samrong
plant has realized the importance of its environmental
management and increasing green zone in the plant
by at least 10 % of its total area (44,000 square
meters) by the year 2014. Due to the limited
space, it was necessary to adapt and create areas
with green plants such as a vertical garden as well
as smoking and relaxation areas so that employees
can work in a "Green Plant” that has a more
comfortable and natural ambience.

WASTE REDUCTION ACTIVITY IN
TOYOTA GATEWAY PLANT

The Toyota Gateway Plant has realized the
importance of managing the production of waste
material, especially paint sludge, which is the
highest amount of waste generated by the plant.
A sediment wringer of paint sludge will be used to
reduce the quantity of water in the sludge by
putting it into a big bag, putting the sediment into
the basket of the sludge wringer, and then letting
the water into a tray through the sludge pool.

WORKING PROCEDURE

Whenever Sludge sediment occurred from production
process it will be put into the bag and put it into
basket and then push switch of the machine to press
the sediment with pressure 2 tons from Hydraulic
cylinder and then water will be released from
sediment flowing to lower bowl and flowing to
Sludge Pool which finally it will not effect outside
environment.

MANAGEMENT AFTER SQUEEZING

It will be taken for drying at a drying plant once which
will result since decrease of sediment quantity total
35% calculated as 0.43 Kg./truck. The project has
been managed since August 2010 and it can reduce
the waste against environment 0.43 Kg./truck with
investment 0.2 MB. (Save from Reuse old machine
0.1 MB.)

& TOYOTA
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THE BENEFIT DERIVED FROM THIS ACTIVITY IS THAT WE
CAN REDUCE PROCESS WATER AS FOLLOWS :-

o w [ v

Process water reduction B8m° 1,496m° 17852 m"

NEXT ACTIVITIES

Toyota Banpho plant will reduce process water at
Pretreatment line which is a washing process prior to
an anti-corrosion coating by using Steam condense
derived from Absorption chiller in order to reduce
Process water at Pretreatment line.

WATER REDUCTION ACTIVITY
OF TOYOTA BANPHO PLANT

Toyota Banpho plant has focused on the water utility
with utmost worth by recycle of the water over flow
from the cooling coil in the process of Air make up
unit because water which over flow from the process
of Air make up unit will be released without benefits
and it also is burden of the waste water treatment
system of Utility shop.

Before the activity implement, it found a lot of water
over flows from the cooling coil unit of the air make
up unit in the color injection process at Primer
process and Top coat process and after daily release
measurement it found that its accumulative amount
up to 68 m? divided at Primer process 23 m? per day
and at Top coat process 45 m® per day respectively.
Therefore, the recycle system of over flow water has
been set up by keeping in Tank recovery prior to new
utility via the open-close Auto valve and by this
activity we can recycle all water wasted in the first
step and also it another way to help reduce burden
of the waste water treatment system of Utility shop.

SHOWER WATER SPRAY OVER THE TANK

BEFORE INSTALLATION OF TANK RECOVERY

OVERVIEW WATER REUSE SYSTEM

waanun lswh Over Spray
gmimnaus ifimilaereuy
Recovery tank

AFTER INSTALLATION OF TANK RECOVERY SYSTEM



ACTIVITIES FOR 5 YEARS ACTION PLAN ACHIEVEMENT
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ACTIVITY FOR A REDUCTION OF VOLATILE
ORGANIC COMPOUND TO ENVIRONMENT IN
TOYOTA BANPHO PLANT

Trenulalydduing asewdnfieanuddgvaems
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auvesly (Gun speed) wasAeAndAIIMIInG
goedlvi dumsiiuanuneiuilumswudiedouin
Tnni

This activity realizes the importance of enviromental
impact reduction, Toyota has been continuously
implemented this activities to reduce a release of
Volatile Organic Compound to environment continuously
and the important activity is to expand the activity
result of reduction of Volatile Organic Compond
(VOC) which occurred from the last step of coating
process color layers by change it into a high flow bell
of Robot for coating by expanding Shaping air, Angle
air increase the cycle of Gun speed and reset the
color flow rate in order to increase more width of
area in the coating process.

pananaArvia:doyamsivasuivan
IMPORTANT POINT AND DATA CHANGE

P N =
JHRENT
1 Bell Type Tl Bell
2 Bell Rotation 20,000 rpm
3 Shaping Air (Ring)
- Nozzle 90 hole/0.5 mm. 40 hole / 0.8 mm.
- Angle 0c 40°¢c
“ Shaping Air 0.15 Mpa 0.12, 0.08 Mpa
5 High Voltage -70 kv <==
6 Gun Distance 200 mm
7 Gun Pitch 110 mm.
8 Gun speed 400-450 mm./sec
L P 9 Flow rate set up 400 cc/min

uonontgvaansis Robot Clear Idoiudu 2 62
IT IS ALSO ABLE TO REDUCE ROBOT CLEAR UP TO 2 UNITS

BEFORE AFTER

ROBOT TOP COAT CLEAR ROBOT TOP COAT CLEAR
ALATALAY AATAA

= A =
3 Colour = 3 Colour q Q Q q 3C0|OU' Satting 00 3 Colour | 3 Colour q q Q 3 Colour | Setting top

Coat Coat

Process manual spray clear Confirm check clear Process manual spray clesr Confirm check clear

ROBOT CLEAR 8 Units ROBOT CLEAR 6 Units
Manual spray gun 8 units Manual spray gun 4 units Manual spray gun B units Manual spray gun 4 units
Oven Oven
ceeeddddee  eeceeXdddee
3 Colour | 3 Colour 3 Colour oo 3 Colour = 3 Colour 3 Colour s

Taudensnunmussdfaundauiniiey lusinsgu
Fufy  wazdeinldansoasyiviaunsltfiviued
anWdu (Flushing gun) lupmsiivudindauwnle
44.16 Alanfudofu warauInasuIuaunsvasy
anadunItszmpdin (VOC) sangdeuandauld 0.791
nfudamIunT (Suduiiums : fiuneu 2564)

In the same time it still maintain the coating quality
under the standard and also able to reduce quantity
of a thinner of Flushing gun during the coating
process up to 44.16 Kg./day and able to reduce
VOC emission to environment up to 0.791 gram per
square meter. (start implementation: March 2011)

@ TOYOTA
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U3urumsialng (kWh)

nslEnASeIU

wudu (k)

Avta (ki)

s (k)

utufine (k1)
fAwsIsuTd (MMBTU)
finuweds LPG (m?)

USsnumlenwaerutmun (GJ/Unit)
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Thaudszana 2553
(1381, 52 - §l.p. 53)

190,973.813.00

63.73
273867.32
12,413.51

0.302

934,564.00
2.02

B,187,3b6.93

Joyausuiruvesia:uovidaninagululsooiu

ENERGY CONSUMPTION

USunmsuisiignindasaunisw
(fu) <A>
USinasudsiignindadunsianay
(Au) <B>
Uinupsudsiidnausnlsini

(#u) <C>

Uiinawsadefivisiy

(f) <D = A + B + C>
dnsmeaadefignitdadaumsilenay
(Au) (%) <B/D>
USumseadsiignindasmenmiwn uasianay
(Kg/Unit)

ITEMS

Electricity Consumption (kWh)

Gasoline (k)

Diesel (k)

Heavy oil (ki)
Kerosene (k)

Matural gas (MMBTU)
LPG (m3)

Total Energy Consumption (GJ/ Unit)

WATER CONSUMPTION

Water Consumption (m3)

WASTE

Water Consumption per unit (m3/Unit)

PAPER CONSUMPTION

Paper Consumption (Baht)

Volume of incinerated waste
(Tons) <A=

Volume of landfill waste

(Tons) <B>

Volume of waste recycled

(Tons) <C=>

Volume of waste generated
(Tons)<sD=A+B + C>

Percent of landfill waste

(Tons) (%) <B/D>

Total landfill & incinerated waste
(Ka/Unit)

3483.52

73.436.84

76,920.36

6.81

FY2010

190,973,813.00

63.73

273,867.32

12,413.51
0.302

934,554.00
2.02

8,187,356.93

3,483.52
0
73,436.84
76,920.36
0

6.81

Teutszun 2554
(vat.8. 53 - §.A. 54)

224,193,070.00

166.30

438,894
14,927.30
0.272

1,436,700.00
2.28

9,226432.7

4367.89

93.311.16

87,679.05

6.93

FY2011
(APR.10 - MAR.11)

224,193.070

166.30

438,894

14,927.30
0.272

1,438,700.00
2.28

9,225,432.7

4367.89
0
93,311.16
97,679.05

0

AR elaUYszu

(26564 - 2553)

33.219,257.00

102.57

166,026.68
2,513.79
-0.030

502,146.00
0.26

1,038,075.77

-3.483.520
0.000
19.874.320
20,758.690
0.000

0.120

DIFFERENCE
(FY2011 - FY2010)

33,219,257.00

-63.73

-273,867.32

-12,413.51
-0.302

-934,554.00
-2.02

1,038,075.77

-3,483.520
0.000
19,874.320
20,758.690
0.000

0.120
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AILANUILUNATED

(RESPONSIBLE PURCHASING)

(FULLY INTEGRATED CSR
ACROSS VALUE CHAIN)

Toyota Motor Thailand Co., Ltd. has integrated Corporate Social
Responsibility across our value chain throughout our network:
suppliers, dealers and stakeholders. Our responsibilities for
environment, society and customers are integrated in every
process from designing, purchasing, manufacturing, logistics,
marketing, sales and after sales service; with the mindset that
every member of Toyota value chain is the significant part to
succeed in the practice of “Integrated CSR across Value Chain”,

In November 2010 the International Standard Organization or
ISO has officially declared the ISO 26000. This standard is a
voluntary one and not a certifying one. It speaks of CSR which
consists of 7 main issues.

-’

The 7 core issues help lay a foundation of Toyota's CSR Principle
which consists of:

GREEN PURCHASING AND MANUFACTURING

Our materials and parts we select must not use excessive
energy. We intend to expand the use of alternative and renewable
energy.

RESPONSIBLE MANAGEMENT AND MARKETING
We are committed to provide a high standard work environment
in terms of safety, fair compensation and welfare.

CONTRIBUTION TO SOCIETY AND COMMUNITY

We uphold our responsibility to our stakeholders and the
community in which we operate as the highest priority. We also
commit to improve a better standard of living in local and help
preserve the community value so that we can consistently and
continually be part of the driving force for Thai society development.

=
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TOYOTA’S CORPORATE SOCIAL RESPONSIBILITY POLICY
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Tustuuvvesialudn Tauldwdn 4R-41 wie 4an-dufiy processes CSR in form of Toyota by using 4R-41.
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Toyota Motor Thailand Company Limited and its affiliate companies
have established a project to support sustainable development to
respond to the needs of the global society on the basis of
Toyota's Guiding Principles. In accordance with Thai laws, we
have followed applicable regulations with sincerity and honesty to
promote sustainable development and good relationships with
our stakeholders through open and honest communications.

OUR STAKEHOLDERS CONSIST OF

1. CUSTOMERS, INCLUDING PRODUCTS AND SERVICES

The company gives priority to customers under the principle of
‘Customer First” We have developed and provided products and
services with the highest quality, safety, identity and creativity to
respond to the requirements of our customers., Moreover, the
company protects the personal information of its customers as
required by Thai laws.

2. EMPLOYEES

The company gives priority to its employees with the strong belief
that business success is the result of their personal creativity and
good cooperation as well as self-development. The company has
promoted employment, integration, impartiality, respect and
honesty among its employees as well as human right. The
company opposes any kind of child labor and provides good,
safe and healthy working conditions for all of its employees. The
company emphasizes a culture and supports policies to further
the social value of “Common Trust and Responsibility” through
its public information service and hosts discussions with its
employees and encourages their participation in developing the
future of the company.

3. BUSINESS PARTNERS

Our business partners are the manufacturers, suppliers and
distributers with whom we have been cooperating in the
long-term for mutual development with mutual trust. Whenever
requiring new business partners, Toyota chooses them with regard
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STAKEHOLDERS

to nationality or business size, but evaluates according to merits
of the potential partner and allows free and fair competition
performed as conforming to Thai laws.

4, STAKEHOLDERS

The company seeks to increase its business productivity while
focusing on stable and long-run growth for the benefits of its
stakeholders.

5. ENVIRONMENT

The company focuses on both business growth and environmental
conservation in all aspects of its activities. We are dedicated to
developing, initiating and publicizing technological promotion in
order that environment and business development can co-exist
together, and in order to create a common consciousness of the
need for environmental conservation as well as the need for its
personnel to participate in such efforts to that end.

6. SOCIETY

The company pays respect to the culture, the traditions, the
customs and the laws of Thailand. It is dedicated to providing
safer and cleaner technology to develop products that respond
to changing social requirements. For sustainable development,
the company does not allow for any corruptions in business
partners, government units or public organizations, and seeks
to maintain honesty and justice with the government and with
private organizations.

7. PHILANTHROPY

In its business operations, the company enthusiastically promotes
and participates in philanthropic activity to help and strengthen
the community and support a sustainable society.

Toyota Motor Thailand Company Limited has been continuously
performing its duties in accordance with Toyota's Guiding Principles
and with sustainable development projects in all aspects. All
stakeholders are expected to perform according to the guidelines,
regulations and social norms in Thailand for a better future.

@ TOYOTA
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1.1 Supplier ISO14001 Acquisition

1.2 Supplier SoC Free

1.3 Supplier CO, Reduction
* (Energy Saving Activity)
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ALL SUPPLIERS COMPLETED IS0 14001
CERTIFICATION ACQUISITION

B Local Part & Material Supplier
Completed since Apr 2008

100% Cerification Acquisiton

100% Eliminate Main SoC (Hg, Pb, Cr®*, Cd)
100% Eliminate Pb in Soldering since IMV
Full Model change (2014) (EU Regulation for Vehicle Export to EU)

5 kaizen activities for all suppliars

Toyota has managed activities with manufacturers
and parts suppliers as follows :

COMPULSORY ACTIVITY

1. Acquire Environment Management Standard Certification
1SO14001

2. Elimination of hazardous substances against the living things
and environment
- 4 types of hazardous substances (Lead, Mercury, Cadmium

and Chromium Hexavalence)

- Cancellation of Mercury in an electronic circuit

VOLUNTARY ACTIVITY
1. Carbon dioxide gas reduction activity
2. Eco forest planting campaign activity

TARGET

Maintain

o 00 O

Maintain

THE RESULT OF ACTIVITY IMPLEMENTATION IN 2010

1. In 2010 the part and raw material manufacturer including
subcontractor and all parts suppliers have been granted
Environment Management Standard certificate 1SO14001 and
after that they have been maintaining the standard and renew it
every 3 years and in 2010 there were 14 companies renewed the
standard and in 2011 we are monitoring renewal of total 57
companies and its renewal result until April 2011 total 13 companies
have finished the renewal and we will follow up for further.

' Subcontract & Logistic supplier
Completed since Apr 2010

_— - Completed
TARGET TARGET
224 SUPPLIERS 18 27 SUPPLIERS
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FOLLOW UP RENEWAL CERTIFICATION

Completed Continue follow up
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MANUFACTURERS AND PARTS SUPPLIERS
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ALL 180 SUPPLIERS ALREADY SUBMITTED REPORT
(TOTALLY 990 KAIZEN ACTIVITIES)
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ACTIVITY PLAN

2. Elimination of hazardous substance against the living
things and environment.
- |t has canceled 4 types of hazardous substances used in
Toyota's parts.
- For lead in the electronics circuit, the cancellation is in the
process and it will be completely cancelled in 2014,

3. To reduce Carbon dioxide, the part manufacturer supplying to
Toyota has conducted this activity continuously and in 2010 the
activity has been implemented totally 990 items which able to
reduce Carbon dioxide 10,222 tons.

Reduce CO,
10,222 Tons

4. In 2011 Toyota has expanded eco forest activity to the
part manufacturers by providing seedling to them to be
planted in the factory area and following up its growth and in
2011 there are 36 part manufacturing companies participated
this activity and there are 30,000 seedling have been distributed.

PROGRESS OF ACTIVITY

b ) "I:'.: -

PROMOTE AND CONFIRM APPLICATION

36 SUPPLIERS PARTICIPATE THE ACTIVITY
30,000 SEEDLING DISTRIBUTED

@ TOYOTA
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EMPLOYEE SATISFACTION INDEX

Toyota Motor Thailand Co., Ltd strongly focuses on the happiness
workplace because employees are the most valuable resources.
They are creating the company's prosperity and success in
being the number one automotive company in Thailand. Since
employees spend their time at least 1/3 of working day at work,
the company provides several activities, which enable employees
to work happily, for example, Toyota Family Day which allows
employees to spend time with their families, Happy Birthday
Party for employees in order to enhance the relationship within the
departments, Sawasdee from Top activity that promotes
communication and relation between Vice President and
their sub-ordinates, and Sawasdee My Team which promotes
communication and relation between department's management
and their sub-ordinates.

Besides various activities, the company also improves the
working environment and facilities for employees such as sport
stadium and fitness for exercise, food quality in canteen.
Moreover, there is also Workplace Visit activity which allows
employees to share their problems.

From various organized activities for the employees, the
company conducted Employee Engagement Survey to measure
the level of employees’ sentiment. The company believed that
the employees feeling attached to the company will stay with
and dedicate to the company. In the past year (2010), the
company also conducted Employee Engagement targeting at all
employee, both permanent employees and sub-contracted
employees. The result shows the overall score of 71%, being
recognized as in Best Employer Zone. Once the finding of the
survey is concluded, the company will use the analysis to
improve the working environment in various aspects in order to
ensure the happiness workplace of employees.
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NONSSUALIASUDSESSSU / ETHIC PROMOTION
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ETHICS TALKS WITH EMPLOYEES
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ETHICS EXHIBITION IN ETHICS WEEK

Toyota Motor Thailand Co.,Ltd. has a strong commitment to be
a good citizen with social responsibility by supporting its
employees to work with ethics. For ethics promotion activity in
last fiscal year (Aprii 2010-March 2011), the company has
implemented the activity promoting knowledge and understanding
the Toyota Code of Conduct in order to support its employees to
work ethically. The main activities have been divided into :

. ETHICAL TRAINING

Toyota Code of Conduct Training to new comers and the
employee whose promoted to new position for that year totally
2,911 persons.

2. ETHICS COMMUNICATION AGTIVITIES

- Publication Ethics News total 17 editions.

- Ethics talk totally 51 times for the production line employee
and the marketing lines totally 6,323 persons.

- Ethics Week Campaign has been organized for the employees
in 7 areas during June 7-21, 2010 and there were 1,140
employees attended this activity.

- Ethics lecture activity totally 3 times and there were 446
employees attended this activity.

ETHICS CLINIC
It gives advice and suggestion concerning the Code of Conduct
practice of Toyota to employee totally 11 persons.

3. FINDING A RETRACE INFORMATION OF THE EMPLOYEES
Whistle Blowing System : There is system to receive an ethics
violation from employees in order to manage to find a fact for the

problem solution.

. EMPLOYEE ETHICS SURVEY

To allow the company to know the actual situation of how much
knowledge and understanding in the ethics conduct their
employee gained for the right promotion, the company have

made the survey to continuously for 3 years.

G TOYOTA
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Employees’ learning on core competency was the company
focus in the past fiscal year (April 2010-March 2011) through
training and other development activities which can be divided
into 2 categories

1. Development of Managerial and Non-Production staff

2. Development of Production member

1. DEVELOPMENT OF MANAGERIAL AND NON-PRODUCTION STAFF
More than 3,800 people of Managerial and Non-Production staff
were developed by means of creating new training content
aligned with core competency accordingly. The new training
contents were developed both by cooperation with internal
trainers and consultation with universities.The content internally
developed is aimed at learning of Toyota problem solving or
called Toyota Business Practices (TBP) and Toyota Production
System (TPS) which are fundamental knowledge for performing
business at Toyota. While the area of interest gained in accordance
with universities is to broaden perspectives linked to more
efficient performance by developing 4 new contents based on
the Toyota Way and core competency as follows

1. Corporate Strategy : Cooperated with Chulalongkorn University

2, Leadership : Cooperated with Mahidol University

3. Innovative Thinking : Cooperated with King Mongkut's University
of Technology

4. People Development : Cooperated with Thammasat University

In addition, the activity for TBP learning has been provided,
especially the TBP Forum. It begins with participation of all
managements in the refresh training and developing a TBP
project which can be selected later as the best practices of
applying TBP in each area. This activity brought about not only
skill development on problem solving but also that managements
can learn to coach their subordinates based on TBP.
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TOYOTA ACADEMY THAILAND

2. DEVELOPMENT OF PRODUCTION MEMBER

Company provided the core competency development for more
than 7,000 Production members last year by training about
Production core competency with understanding test as well as
conducting the training based on global standard of Toyota
Motor Corporation (TMC), Japan, in order to stabilize safety at
work and quality of products to maximize the customer satisfaction.
The training content for Production member consists of these 3
categories

1. Production Skill training : This kind of training is to ensure
the fundamental and shop skills on production to safely and
effectively perform according to standard with continual following
up by certified trainers after achieved training program.

2. Role training : To underline role and responsibility as controller
to both shop floor management and fundamental skill practice.

3. Supervisory Skill training : To strengthen knowledge and
skill of supervisor in Production area including of standardized
work and kaizen, job instruction, communication skill and
problem solving for Production member.

Moreover, company has organized the internal skill contest of
each plant and then of company level to find representatives to
the Asia-Pacific Skill Contest which was participated by 12
production companies in 9 countries in Asia-Pacific region to
find the winner in 10 contestant areas for both of Team Leader
and Team Member levels. Toyota Motor Thailand won 15 from
20 awards.

Winners from the Asia-Pacific Skill Contest became the
Asia-Pacific representatives to join the TMC Skill Interchange
Festival at Japan which has the contest in 11 areas and one of
two winners of the AP team came from Toyota Motor Thailand
representing to the company attempt and commitment to skill
up the production member to reach at global capability.

Empirically that human resources development in the last round
was significantly focused on continual core competency
development in conjunction with leveraging people capability to
global standard by improving the present subjects and developing
new training contents to align with business needs including to
develop the more efficient training methods so that employees
can cultivate their learning into actions.

Toyota Academy
Thailand

@@ TOYOTA
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Toyota education and training center has arranged a donation
Ceremony on Sep 13' 2011 at 3.00 - 3.30 pm. at multipurpose
area of Ministry of Labour (MOL).

PURPOSE OF THE DONATION
1) To support Department of Skill Development of MOL
on level up skill development training. (General Service &
Body and paint)
2) To promote TMT CSR program (Technology Transfer and

Environmental f‘-'h{_‘,:wn':,,-jn to the public.

Mr. Pradermchai Sasomsup, Minister of Labour and Mr. Kyoichi
Tanada, TMT President, preside over the ceremony event
gathering with 100 of honorable guests among MOL, TMT,
T.Dealers and Medias.

The donation took place under the cooperation between
Department of Skill Development and TMT since December 2009
with previously support as follow :

2009 Support technical Information and train the trainers of

Skill Development Institute

en

2010 Support set of tools and materials for training,
worth 3.5 Mb.
12 Gasoline engines test bench for diagnosis

12 Diesel engines test bench for diagnosis

12 CD for technical training (e-learning type)

- Parts for training

T ——
Institutes Zone 7, Ubonratchathani to be BP Training
Center (Trial train for 31 B/P Tech by July 29" 11)
and Plan to YOKOTEN Ubonratchathani model to

another 3 zones. (East, North and South)

Up to the beginning of the project, the number of trainees
trained by Skill Develoment Institutes are 174 out of 223 people.
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SAFETY SYSTEM

Toyota Motor Thailand Company Limited has performed
business accompanying with supervise and promotion of safety
to employees and other concern people by the method of finding
and inspect in order to reduce and eliminate any dangers
regarded as a cause of accident and injury owing to there
working and also pays priority to their safety after working hours
and this activity has been seriously participated by all employees
under the safety promotion activity continuously organized by
the company by focusing on the activity and system of safety
management followed the principle of Plant Management
Requirements (PMRs).

ACTIVITY AND SYSTEM OF SAFETY MANAGEMENT
FOLLOWED THE PRINCIPLE OF PMRs

In 2011 Toyota company has developed and driven continuously
a systematic safety management in order to utmost safey in
working ( Accident must be zero ) by covering 3 factors namely
Human, Machine and Worksite environment.

SAFETY HUMAN
To promote and support safety to all operators as follows

- Safety knowledge : To give a safety knowledge on general
working operations, specific work and a work with high risk.

- Safety mind : To promote a consiousness on safety by
focusing on a safety cultures like an activity of Stop and
Paint before crossing the road.

- Safety sense : To promote a development realizing dangers
of workers by focusing on KY Ability test and a report on
experience that danger nearly occurred or Hiyari hatto
suggestion report.

The purpose of these activities is to reduce accidents caused by
human behavior.

'~ ZERO ACCIDENT

SAFETY PERFORMER

SAFETY
WORKSITE

SAFETY
MACHINE

AWARENESS |

SAFETY TRAINING

FOR EACH LEVEL - POINT & CALL

(STEP1-B-1A)

(STEP1-A-6)

- SAFETY CAMPAIGN
- SAFETY DAY

(STEP1-B-2)

A

TOP DIRECTION
AND ACTION

A

- SAFETY KPI

SAFETY DOJOU
(EXPERIENCE)

(STEP1-A-6)

(STEP1-B-1C)

- SAFETY SUGGESTION

(SGA)

(STEP1-B-1B)

- HAZARD IDENTIFICATION

l EYES TRAINING iil I

MANAGEMENT LEADERSHIP AND SUPPORT

(STEP1-A-4)

. ENVIRONMENT

- HAZARD
IDENTIFICATION

(STEP2-C,D)

- HAZARD
IDENTIFICATION

(STEP2-C,D)
- SAFETY DEVICE
MAINTENANCE
(STEP2-E)

- SAFE EQUIPMENT
BUILD-IN
(STEP2-F)

- HENKATEN RISK
REDUCTION
(STEP3-G)

- HENKATEN RISK
REDUCTION

(STEP3-G)

- ACCIDENT YOKOTEN (STEP1-A-2,3)

- TOP INSPECTION & FOLLOW UP (STEP1-A-5)

@@ TOYOTA '
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CAR AND MOTORCYCLE SAFETY
DAIVING TRAINING

ACTIVITY PROMOTING SAFETY CULTURE DURING
WALKING (STOP-POINT OUT BEFORE CROSS THE ROAD.)

MACHINE SAFETY

To promote and support occuring of safety machines by providing
knowledge, regulation, abnormality notice and the machine
control and suppervise especially the safety equipment
accompanied with the machine to ensure if they are in good
condition and ready for use by providing a periodically inspection
to ensure operators that they are working with safety with tools
and machines including installaton of the machine new tools or
improve the machines to reduce any accidents occuring from the
situation of unsafe machines and tools.

SAFETY WORKSITE ENVIRONMENT

To focus on a search and specify all dangers in the worksite of
the operators for amendment and improvement to eliminate
both visible and unvisible dangers and by using management
which participated by operators and supervisors in such search,
inspection amendment and the executives are able to supervise
it closely through Stop 6 Hazard issue map and Fire Hazard issue
map which is a board demonstrating dangerous status for control
and reduce any risks caused by unsafe working environment,

SAFETY DRIVING CAMPAIGN ACTIVITY
DURING LONG HOLIDAYS.

ACTIVITY TO PROMOTE A SAFETY AND A TRAFFIC

ACCIDENT PREVENTION AT OFF JOB

Besides the safety in worksite, Toyota has also paid priority to
off-job safety with purpose to reduce a traffic accident of the
employee and in the past years there are many campaign
activities have been organized like a safety training for both car
and motorcycle to the employee with purpose to increase a
safety driving and a safety driving conciousness. In addition, all
the office car has installed a driving tracking system (GPS) in
order to report and tracking the driver's behaviour including
testing a driving efficiency of the driver by measuring an alchohol
level and a blood pressure of employee. There is also a remind of
risk point between home and worksite with 5 Kkilometers
surrcunding the company in order to emphasize danger probably
occurs from their traffics. Besides, there have been safety traffics
campaign during New years and Songkran holidays. And these
activities have reflected satisfactory success seen from the
decreased traffic rate in the past years. All activities organized
are for conciousness on dangers probably happen on the road
and in order to continuously reduce a traffic accident statistic.
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“Smart and Slim" project has implemented consecutively for 4
years by aiming to encourage employee’s awareness on the risk
of disease occured from improper health behavior.

In 2010, more than 741 members of Quality Assurance and

Manufacturing Support have joined and participated this
activity.

ACTIVITY PERFORMANCE RESULT
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DATA COLLECT (PHYSICAL & BIOLOGICAL CHECK UP)

NUTRITION EATING PROGRAM
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Blood Pressure
> 140/90 mm.Hg

Blood Sugar Level
100 ma/dL

Total Cholasterol
> 240 ma/dL

The health treatment cost occurred from the behavior (Diabetes,
Hyperlipidemia, Hypertension and Gout) of the operators
participating this project has reduced up to 33% (0.6 million
Baht).

TEST OF PHYSICAL ABILITY
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ENVIRONMENTAL MANAGEMENT IN DEALER

With the strong intention to react towards Corporate Social
Responsibility (CSR) commitment of Toyota Motor Thailand
Co., Ltd. as well as to celebrate Toyota 50th Anniversary in 2012,
Toyota Dealerships recently exercise several activities, including
customer service development and standardization for ensuring
the highest customer satisfaction, universal environmental
management, and efficient conservation of valuable natural
resources; in order that they can, play a part in sustainable
development of Thai Society.

1. ENVIRONMENTAL MANAGEMENT SYSTEM: I1S014001

Toyota Motor Thailand Co., Ltd. aims to recommend all Toyota
service workshops to implement environmental management
system such as 1SO14001 certification since 2004. This is to
ensure systematic and universally standardized environmental
management that definitely serves as key fundamental of
environmental protection. In 2010, the accumulated number of
certified workshops equaled to 288 workshops. Furthermore in
2011, there are 11 new established workshops that are ready for
ISO14001 integration. They can be divided into two groups
involving (i) eight workshops joining TMT, and (ii) the rest three
workshops indicated to implement self-conducted program. All
of them suppose to complete the certification program in the
first quarter of 2012.

2. USED OIL MANAGEMENT

Besides systematic environmental management, used oil, one of
major hazardous waste in Toyota Dealerships, crucially requires
specific treatment because of its huge amount generated and
its wide-range of environmental risk. It can possibly result in
water pollution, soil contamination, and it fairly contributes to
global warming, eventually.

Consequently, Customer Service Marketing Department primarily
encourages all service workshops to properly deal with used oil.
It is generally collected by qualified waste management disposal
companies, and then it is processed to replace typical furnace
oil utilized in many industries. With marvelous collaborations of
all Toyota service workshops in 2010, around 8.13 million liters
of used oil were recycled. That accounts to about 24,400 tons
of CO, emission per annum saved.
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CUSTOMER SERVICE

In 2011, we still continually emphasize on this program in order
to ensure greater concrete environmental problem elevation.

3. CAMPAIGN OF PARTS PACKAGING REUSE

Toyota Motor Corporation, Japan, replaces carton box packaging
with bubble sheet. This clearly aims paper utilization reduction
which, sooner or later, will help improving deforestation situation.

Accordingly, Toyota Parts Center Asia-Pacific actively responds to
the principle by collaborating with Customer Service Marketing
Department to acknowledge all dealers with proper measures. All
bubble sheets packaging must be collected and recycled to
become raw material for next packaging productions.
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BUBBLE SHEET

In the mean time, Toyota Motor Thailand Co., Ltd. also decides
to substitute carton box packaging with bubble sheet exploitation
in the near future.

4. ENERGY SAVING PROGRAM IN DEALERSHIP

Toyota Motor Thailand Co., Ltd. initiated to campaign Energy
Saving Program in Dealership since September 2009. At that
time, 132 branches of dealerships voluntarily took part in the
program. Later on in September 2010, Customer Service Marketing
Department held a seminar of Energy Saving Program for Toyota
Dealerships' Owners and task teams which gained huge positive
feedback and resulted in all dealers’ registrations to foster their
energy saving in terms of electricity by themselves.

ENERGY SAVING PROGRAM IN DEALERSHIP EVENT
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With special consultancies by the Industrial Estate Authority of
Thailand, dealer electricity consumption behaviors were inclusively
characterized and specific countermeasures for Toyota
Dealerships were, afterwards, distinctively formulated. All
knowledge acquired was disseminated to all registered dealers for
their own applications. In addition, there were few dealers
deployed self-implemented energy saving program called
“Valued Engineering Campaign” collaborated with the Ministry of
Energy. Significant saving results and merit information of the
program were also exposed to nationwide dealers.
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SAVE ENERGY BY USING MANUAL SWITCH
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5. WATER BORNE PAINT REFINISHED IN 2011
Water borne paint technology generally replaces typical solvent
from volatile organic compound (VOC) agents to water. This
dramatically reduces 50% of utilized VOC.

Toyota Motor Thailand Co., Ltd. has expanded water borne paint to
Toyota Workshop nationwide since July 2010. Our major target is
140 workshops to implement water borne refinished by the end of
this year. This will account to the accumulated VOC saving as
ilustrated below.
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According to figure, all B&P Workshop can reduce 70 tons of
VOC utilization annually.
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e-TOYOTACLUB: BIGGEST ONLINE
NETWORK FOR TOYOTA CAR CLUB

e-TOYOTACLUB “Toyota Community Network” is the biggest
online community for user and whomever preferred Toyota cars
and it consist of alliance of Toyota car by series totally 11 clubs
namely Altis Club, New Altis Club, Vios Club, New Vios Club,
Camry Club, Yaris Club, Fortuner Club, Wish Club, Innova Club,
Avanza Club, Vigothailand for more than 800,000 members.

e-TOYOTACLUB has a concept to organize the activity for
customers with purpose to create good relations between Toyota
user network in all series as well as to exchange useful information
for both internal group and among member groups and during
2011 e-TOYOTACLUB has created many good activities in
cooperation with member groups for example.

1.) Social and Environmental activity "Join voluntary minds
far 50,000 mangrove plantation for 6th anniversary of Royal honor
celebration” at Bangpu Nature Education Center Samutprakarn
Province organized on Saturday of March 6, 2010. There were
more than 400 e-TOYOTACLUB members come and joined to
take participation as a voluntary group to plant mangroves as a
part of project "“Toyota for Environment” to dedicate to the King
Bhumibol following his thought and guidelines and to respond the
Queen Sirikit's commands on the forest and environment
reservation including to reserve and restore situation of the
mangroves in the last estuary bed of the central region of
Thailand.
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e-TOYOTACLUB

2.) A sport activity to strengthen relations among the car
club member "e-TOYOTACLUB Sport Day” organized at Arena
Ten stadium in Thonglor on May 9, 2010 with various types of
sports including Futsal, Chair ball and Tug-of-War.

3.) Entertainment activity for tour "e-TOYOTACLUEB Go Green
Hally" on the route Bangkok — Wangnamkhiew-Khaoyai which
firstly organized during November 27-28, 2010 by initiation of
e-TOYOTA members and Toyota clubs of all series of Toyota
cars totally 11 clubs and Tourism Authority of Thailand whereas
there were more than 123 cars come and joined and with more
than 400 participants. The purpose of this activity is to create
consciousness on resource utility with utmost worth in the tour
but not increase or create problems and environmental pollution
and also to let them realize on the global warming dangers.

Every activity organized by e-TOYOTACLUB have been widely
accepted by the members of e-TOYOTACLUB and Car Club
which have been participating these kinds of activities
thoroughly. The good and wvaluable activities have been
organized every year for its customers by e-TOYOTACLUB.

If you are interested to be as a part of Toyota Community
Network, please join it and apply for membership at

www.e-toyotaciub.com
or through Facebook at

www.facebook.com/eTOYOTACLUB
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Through 50 years Toyota Motor Thailand Company Limited still
dedicates for social and environmental activity undertaking via
many projects continuously with the purpose that cycle of
nature can occur and survive with sustainability which has
3 main parts namely a community participation creation,
afforestation and creating a learning center for new generation
to increase environmental awareness.

STOP GLOBAL WARMING PROJECT
FOCUSING ON PARTICIPATION OF THE COMMUNITY

This project has started since 2005 by cooperation between
Toyota Motor Thailand Company Limited and Thailand Environment
Institute operated together with local municipality, community and
schools over the country under concept of the project to create
knowledge and understanding on the climates change and the
global warming situation and also to encourage participating
municipality, community and schools to efficiently utilize natural
resources in order to be a part of attempts to reduce green
house gas sustainably by implementing activities with 4 main
themes ; Energy reduction, waste reduction, sustainable
transportation and green area increasing.

Throughout 6 past years there have been more than 135
municipalities and 170 schools in 76 provinces nationwide
participating this project. This project has been promoted for
cooperation between local government, schools and community
to reduce energy consumption and reduce green house gas
tangibly. There were more than 684 various activities and it is
able to reduce Carbon dioxide over 7,500 tons.

Besides providing knowledge and budget for this project
management, Toyota has also selected the outstanding project
to be presented in Japan including visit Toyota Shirakawa-go
Eco Institute and other environmental learning area as the best
practice for environment care in Japan. For its sixth year, the
project has been extended mercy from His Majesty the King by
awarded trophies to the winners that had outstanding project
results. The activities of all the project participants will be
collected and presented in an exhibition afterwards.
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3. YOUNG GENERATION CAMP 6. EXHIBITION DAY
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FOCUSING ON AFFORESTATION
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Toyota Motor Thailand Company Limited is dedicated to driving
the cycle of nature and the cycle of industry to live and grow
together harmoniously followed Toyota Global Vision 2020. To
achieve such a target, the company has initiated a sustainable
eco forest activity. From the success of August 3, 2008 when
Toyota Banpho planted 100,000 trees within a day with the
cooperation of more than 13,000 volunteers, Toyota has set up a
target to plant one million trees within 2012, and in present times,
we have cooperated with our dealers, suppliers and communities
in many areas to carry out eco forest plantation for more than
800,000 trees, and in addition, we will continue this project in
order to create a natural fertile project with sustainable benefits to
all forever.

NMsIosryIdulagovUNTIDA
“BAN PHO ECO FOREST GROWTH RATE”

2008

2011
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ECO FOREST IN PLANT

ECO FOREST

At the present, Toyota Banpho plant collects data every three
months by focusing on three main variables: survival rate, growth
rate in the field of height, and diameter. In the last data collection
made on April 2010, the survival rate is at 86%, at an average
height of 2.74 cm and a diameter at 4.52 cm. The monitoring of
this growth was made only in the first three years because after
that, the trees grow by themselves naturally and do not need to
take care and watering anymore except trimming the branches in
case it obstruct roads or electrical cables.

N1SQAS2D20AUNMOKUN
“SURVIVAL RATE AND GROWTH RATE”

MONTH
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Survival Rate 91% 88%

gasimsindnuidivia
Growth Rate

e AWNIwlasinde
Avg of Diameter [Cm.] 075  0.99 1.42
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Avg of Height [Cm.]

<1IIIIEJ

ECO FOREST AT TOYOTA BAN PHO PLANT

Aug'08 Jan'09 Apr09 Jul'09 Oct'09 Jan'i0 Apri0 Jul'10

70.4 82.27 9943 11295

Oct'10 Jan'11  Apr'11

88% 87% 86% 86% 86% 86% 86%

2.31 2.61 2.89 3.39 4§ 4.14 4.52

1576 2157 215.7 22436 251.51 260.33 273.86
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1. MR.EKACHAI R., TOYOTA EXECUTIVE PLANTED TREE AT SURANAREE UNIVERSITY. 3. ALL PARTICIPANTS AT TOYOTA KALASIN DEALER.
2. ECO FOREST F‘hﬂ.I"JTﬂT ON AT SURANAREE UNIVERSITY. 4. EGO FOREST PLANTATION AT TOYOTA KALASIN DEALER.
5. MOU SIGNING BETWEEN TOYOTA AND SURANAREE UNIVERSITY.

yananiniewsen Toledn wswed Ysuindlng dim sauiu Toyota Motor Thailand Company Limited cooperated with Toyota
v Telgdmwdus dn dunudmiolalodn  sudelasems Kalasin Company Limited, have succeeded Eco forest 1 million
danthineegrededly 1 &dwdy  shufanssunisdannaalsnsely trees project within areas of distribution and customer service of

Toyota Kalasin Company Limited, head office. The area covered
more than three rai by following the principle of sustainable eco
forest as per the concept of Professor Dr. Akira Miyawaki, which
Toyota adheres to as a principle in reforestation. Toyota Kalasin
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snanineulng aseusquituiingt 3 15 Taetdwannsdgnihilie
peedsfiu munudAnuas f. a3, 81Ase fenad A Talud 16
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falundnlumsdnfiufianssugninatnesiniias %ﬁﬂg"ﬂﬁﬂ“ﬂﬂ“ selected more than 47 native species for a total of 6,000 trees.
vien Ialesnwduga IdinmsdeiBeniugldviosdu 47 sneug Company executives as well as employees and their families,
SwauTmnd 6000 Au  wnldudmsuasndnauuazasaunin more than 140 people participated on August 12, 2010. In the
A7 140 Ay Faufudan ludufl 12 8awiey 2553 Fenonds future as these forests mature, they will help to absorb an

"
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nAvd el ulngduarrrsgaduitsaiveulanonlesiily average of 48,000 kg carbon dioxide gas per year.
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Also on October 10, 2010 was held the activity of ° Fifth
%ﬁ:hﬁﬂfﬁﬁ 10 mﬁﬂﬂu 2553 16115?‘1&?’1‘5‘@ “DaNAURIINELN Volunteer for Eco Forest Plantation, Environmental Develop
Anwndsnasy wiaulafialiosdsmy ased 57 lasusen lalud and Celebrating the King." Toyota Motor Thailand and Pro’ressor
YaLes Usumdlng 4R was f @S, TJ sva AUl eEnIsUs Dr. Prasart Suebkha, Dean of Technology Suranari University
lead volunteers groups from various sectors, such as the provincial
government in MNakhonratchasima Province, Toyota Motor
Thailand Company Limited, Toyota dealers in Nakhonratchasima

Province, communities, students, university students and the

uwnwmaamﬂiuhaﬂaﬁmi TAUAUAMEIA AT ATANANAINHATE
MAd A FILNUAINEIUIITNNT A uATTITENN USEY Inludn
upwAnd Usswdlng afn ﬁjLLﬂUﬁﬂﬁﬂWﬂIﬂIﬂﬁﬁTuﬁﬁﬂ’Tﬁuﬂi'ﬂ*ﬁﬁ:ﬂ

gty dnidey dndnewn wazdszsnsuiialungn 3,000 Ay Saudu general public. More than 3,000 people joined this
Ugnidive Iﬂﬂiﬁﬁﬂﬁiﬁﬁﬂﬁﬁu 40 @weWug Wy w1 B eco forest plantation activity. By planting more than 40 native
AzIABUNEY  NITUn AU HENAT Uazg i FIUTIAUAGT species, such as Wah, Yangna, Takiantong, Krabok, Koon,
Fadudulduszdrdamiauassedun Wudy 4waundn 50,000 du Maklam, Pradoo and the Sathorn, which is regarded as
yudtud 20 19 dudiurndnssuwmeluladiasuid  Feaunsodas the symbolic tree of Nakhonratchasima Province. More than

50,000 trees were planted in an area of 20 rai at Technology
Suranari University. These trees will be able to absorb an average
of 400 tons per year of carbon dioxide.
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EDUCATION FOR S“ST.&.”JJ’L{:'L-E DEVELOPMENT CENTER

ENVIRONMENTAL LEARNING CENTER
FOCUSING ON YOUNG GENERATION

Toyota has organized the Environmental Learning Center with
the purpose of creating knowledge, understanding and practice
to help conserve natural resources. The center will be organized
into two categories:

1) ECOLOGY SYSTEM LEARNING CENTER

1.1) Bangpu Nature Education Center in Samutprakarn Province was
founded in 2006 with cooperation among Toyota Motor Thailand,
the Royal Thai Army and the World Wild Fund for Nature (WWF) in
Thailand. It was publicly opened for the youth and any persons
interested to closely study and learn the mangrove eco-system,
which has characteristics distinct from other forests. In addition,
there are scenes and improved areas to support students, the
youth and anyone interested in learning about nature. The focus is
on integrated learning corresponding to a basic learning course
emphasizing science contents.

There were more than 40,000 participants until the present.

1.2) Education for Sustainable Development Center of Sirindhorn
International Environmental Park in Petchaburi Province was
founded in 2008 with the cooperation of Sirindhorn International
Environmental Park Foundation, the Department of Environmental
Quality Promotion and WWF Thailand with the special purpose to
celebrate the prestige of Her Royal Highness Princess Maha
Chakkri Sirindhorn as a propagation center to give thorough
knowledge and training in energy, to create innovations linking to
science and technology, and to build links with domestic and
foreign knowledge. Moreover, it will help to restore and develop
the mangrove environment, seaside plants and a mixed forest
situated in the area of the Royal Malukathayawan Residence next
to the seaside covering the area of the Rama Xl and the Naresuan
military camps under the Border Police Headquarters. The area
covers 2,600 Rai. There is a nature classroom with publications
as well as other academic applications.

There were more than 35,000 participants until the present.
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BIOTOPE LEARNING CENTER

TUNGSONG GLOBAL WARMING LEARNING CENTER

1.3) Biotope Learning Center at Toyota Banpho plant in
Chachoengsao is a project adjacent to Eco Forest Project in the
plant founded in 2009 and it regarded as advanced process to
dedicate for environment improvement with purpose to support
Ban Pho plant as a sustainable plant. This center is to create
natural environment system in the plant manufacturing the
automotives of Toyota Banpho and whenever the trees planted
growing up naturally it will result in fertile suitable as natural
home of the trees, animal and other living things that ever lived
around the plant like a real natural forest and these animals will
fulfill the Eco system and makes this site as an environment and
biotope learning center for the visitors.

There were more than 5,000 participants until the present.

2) GLOBAL WARMING LEARNING CENTER UNDER
THE PROJECT OF STOP GLOBAL WARMING :

2.1) Tungsong Global Warming Learning Center in Nakhonsrithammarat
Province founded in January 2010 with cooperation of Toyota
Motor Thailand Company Limited, Thailand Environment Institute
and Tungsong municipality, Nakhornsrithamarat Province has
founded the global warming learning center illustrating the
stories of global warming phenomena and its solution with
natural way and local knowledge.

2.2) Umong Global Warming Learning Center founded in December
2010 with cooperation of Tayota Motor Thailand Company Limited,
Thailand Environment Institute and Umong municipality,
Lampoon Province has founded the global warming learning
center emphasizing the problem aspects compliant with its local
contexts.

There were more than 5,000 people coming to learn in our global
warming learning centers. Toyota also has palicy to expand global
warming learning center to all regions of the country in the near
future.

UMONG GLOBAL WARMING LEARNING CENTER
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1. ESSAY CONTEST WINNER
2. PANEL DISCUSSION
VIRONMENTAL FRIENDLY EXHIBITION

In addition to environment conservation projects, Toyota Motor
Thailand Co., Ltd. also realizes the consequences of global
warming which affect Thai people, especially in terms of health.
Therefore, we in the collaboration with Thailand Environment
Institute, Thailand Business Council for Sustainable Development
(TBCSD), Ministry of Public Health, and Ministry of Science and
Technology are gumg to hold an academic seminar under the
title “Global \ nd Thai People” at Challenger Hall,
Impact Cmnuemmn Center Muamgthang Thani to encourage
Thai people to pay more attention to their health and adapt
themselves to global warming. In the event, there will be
academic presentations and education by environment and
health scholars to show the attendants the relationships
between health and global warming and that global warming is
personal and affects the health of human as well as other
creature.
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70,000 MANGROVE FOR CELEBRATION OF
HIS MAJESTY THE KING’S SEVENTH ANNIVERSARY”

This activity was organized at the Bangpu Nature Education
Center in Samutprakarn Province on Sunday 13, March 2011
with cooperation between Toyota Motor Thailland Company
Limited and World Wild Fund for Nature, Thailand Office
(WWF Thailand). Toyota led its employees to join with volunteers
from wvarious sectors namely Toyota employee, mass media,
Toyota dealers and Toyota affiiate companies, customers,
Member networks of Toyota CSR Facebook, student, university
student and members of the general public. More than 3,000
persons joined to plant more than 70,000 Samae, Lampoo and
Kongkang trees in one day.

Since 2005 until now, Toyota has been organizing mangrove
plantings with 120,000 trees already planted in order to
celebrate and dedicate to His Majesty King Bhumibol as per
his initiative and to answer the call of Her Majesty the Queen’s
speech on the matter of forest and environment conservation,
including the mangrove reserves and restoring the river areas
of the central region in order to bolster its fertility. The result
of this efforts is that the mangrove trees will grow up to about
200,000 trees, which will help in absorbing more than 2,000
tons of carbon dioxide per year.
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Toyota Motor Thailand has a strong purpose to support road
safety for all road users in Thailand. For more than 23 years,
various road safety activity have been created under the
“White Road Project” which started in 1988 with the purpose to
acceteraie and nurture safe road use among youths and
learning about and keeping traffic rules and regulations as well
as prevention of traffic accidents. The project is due to cooperation
between Toyota and government sectors and academic
institutes, which consist of the Office of Fundamental Education
Commiission, the Ministry of Education, Chulalongkorn University,
the National Police Office, the Highway and Traffic Police
Headquarters, the Office of the Permanent Secretary of the
Ministry of Transport, the Department of Land Transport, the
Department of Highways and the Department of Rural Highways,
the Department of Public Disaster Relief, the Thailand Accident
Research Center, the Asian Technology Institute and the Partner
network for Nationwide Accident Reduction have cooperated by
setting plans and implementing the project for the future by
focusing on supporting government operation units, including
supporting education and knowledge development on technical
safety in order to find ways to prevent and reduce road
accidents as well as providing knowledge of and supporting
traffic safety regulations to youths and car users.
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Last year, Toyota signed an agreement on a road safety
campaign in cooperation with government sectors, namely the
Department of Land Transport, the National Police Office, the
Headquarters of the Traffic Police, the Office of the Basic
Education Commission (OBEC) and Chulalongkorn University to
proceed with projects conforming to the government’s policy of
nurturing awareness of a campaign for traffic rules and
defensive driving under the slogan, “Traffic rules, giving way
and road safety culture Toyota White Road” to road users
nationwide through various activities:

Awards to good drivers: "Driving well, keeping rules,
generosity on the road.’
2. Manual on safe driving project.

Endorse the social values of Road Safety and Generosity

on the Road from the classroom to a community, training
teachers and produce teaching media on road safety
4. Promote a road safety campaign contest and ;Iml films,
such as “Toyota THINK! on Road Safety: nceptual
Short Films, Generosity on the Road and I-'-:uJ<-1-_: :_acs{uiy-."
These projects are being done with the cooperation of
Toyota and government units in order to educate whom it

concerns and spread the message throughout the community
and society.

In order to link road safety management of the concerning from
all sectors as well as to respond with government policy to
declare road safety as a national agenda and reduce the traffic
death rate worldwide as followed OBEC office of the basic
education commission the United Nations Organization, Toyota
Motor Thailand Co., Ltd. has cooperated with Chulalongkorn
University, the National Police Office, OBEC and the Ministry of
Education to proceed with the plan of endorsing the social
values from a classroom to communities. The purpose is
cooperation to create awareness of road safety and later apply
them into various types of media communications for virtual
media, such as Augmented Reality-AR, Virtual Learning
Center-VLC, Interactive PowerPoint, the Wikipedia, Digital
Storytelling as well as basic media such as signal plates,
leaflets, etc.

The ptar‘s to 1'mpler‘nent of "Road Safety and Generosity on i

IS tD use a
strategy of knowledge creation together with consciousness
and social values by starting from teacher groups regarded as a
significant fundamental group for the learning of the new
generation of Thai society. The plan is to communicate knowledge
and consciousness among the teacher groups with the means
to accelerate training with teacher networks. Children will
cooperate with teachers for the communal goal of road safety.

Hoad project fre 1 Classroom o communit
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ROAD SAFETY PROJECT

THE IMPLEMENTATION PLAN CONSISTS OF THREE MAIN PROJECTS

1. Project of research and developing the move towards road safety
awareness and knowledge of traffic rules: from a classroom to
community. This project has used the method of technical
knowledge synthetics and the creation of multimedia for
educational purposes, focusing on an virtual experience media
in the levels of concrete and abstract quality for high
effectiveness in learning result in order to analyze and solve
problems, to deeply educate and nurture awareness in order to
realize and move into a virtual practice until it becomes a habit
throughout one’s life. This project was started in 2010 by using
the method of knowledge synthetics, collection and transfer
into various types of technical books, such as:

**MATERIAL SERIES TO STIMULATE ROAD SAFETY AWARENESS
http://www.toyotaroadsafety.th.com/whiteroadcommunity

'-'_A'J

Electronic Books (E-books)

http://www toyolaroadsafety.th.com/course

1.5 Basic matenal for road safety campaign
http:/fwww.toyota.co.th/whitercadcommunity
- CD from a class of basic media for the road safety in

digital form ready for use with a total of ten stories.

1.6 Digital media storytelling series :

http:/fwww.toyotaroadsafety.th. com/course/view. php?id=83CD

1.7 Online Encyclopedia !

http:/fewew toyotaroadsafety.th.com/course/view. php7id=24

Virtual World Learning Center :

fas]

http:/Avwww toyotaroadsalety.th.com/course/view.php?id=90

1.9 Learning community management system :
http:faww toyvota.co. th/whiteroadcomimunity

- CD from a classroom.
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2. Project of training teachers to create road safety
awareness with generosity. Teacher training is done by
Accelerated Training with Teacher Networks as a training
strategy by applying media for social values integrated with
contents and knowledge to create a road safety awareness.
Materials used include an online encyclopedia, Thai language,
mathematics, sciences, social contents, religion and culture,
health education and physical education, musical and art-vision
contents, work and technology contents and communication
language. After training, the teacher network will link with the
teacher learning community management by accelerating the
activities and giving assistances to teachers for the purpose of
actual practice and gathering stories to tell social teacher
network as a good experience. The first training group consists
of forty pilot schools in April 2011 during 22-24 April 2011 with
a totally 80 people, which will extend to the pattern community
schools for White Roads nationwide.

3. Online White Road Learning Community Development
Project. Knowledge and Materials Management and
Storage Through Online Society Network System:
www.toyota.co.th/WhiteRoadCommunity

Online White-road Learning Community has the purpose of
being a knowledge network with technical accuracy for nurturing
Generosity on the Road and Road Safety, which is equivalent to
a foreign country to be a network initiating and expanding
knowledge with the main result of being a learning community
that has an actual practice until the White Road has become
linkage to communities nationwide.

The path of a driving plan for “Road of Safety and
Generosity on the road from a classroom to community
under 3 main projects.” This is a project for setting up the
communication structure to create learning and social values
with a multi-innovation and leading to programs of Accelerate
Training with Teacher Network in order to create awareness on
the Road Safety and Road Generosity. Teachers will act as a
co-leader together with students to become realistic in the local
area, and it complied and extended with the third project which
is an Online White-road Learning Community. Collecting knowledge
management or a technical correct content, personal and institute
learning experiences through a social online network system until
become social norms and social value trend in the social
network can spread to the public promptly and widely with social
online communication tools. White Road social value occurred
from the community to community and link the White Road to
nationwide and extent it as a sample to Asian community. These
activities are only the path leading to the 50th anniversary of
Toyota in 2012 by focusing on social responsibility integration in all
working processes and a social activity implemented together.
So that it comes from a strong intention to grow together with
Thai society sustainably and with stability for further as the
aspiration as followed “Thai Better Future, Our Pride’
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BUDGET FOR SOCIAL ACTIVITIES
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The Toyota Thailland Foundation was established since 1992
with a registered capital of 30 million baht and has a present total
registered capital of 400 million baht with a policy of sustainable
development. The foundation has focused on social assistance
continuously for more than 19 years, especially since the
foundation has given assistance to education and life quality of
the children and youth for better living to become a qualified
population and a high potential for our national development with
the main purpose to implement activities in three fields: education,
life qualifications and environment, including cooperation with
public merit organization for truly public benefits.

Endowment by TMT 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2008 2010 2011 Total
Spending by Objective 30 20 100 50 50 100 50 400
» Educational support 063 260 614 957 1223 1187 626 413 409 561 1026 940 900 1925 2095 1510 11.70 12.25 1312  184.16
p Development the quality of life 0.25 000 150 6.02 736 T7.65 460 250 2.00 2.20 350 450 350 525 580 570 4.50 9.10 5.60 81.53
b Environmental conservation 021 000 531 100 200 070 130 050 000 080 050 150 100 000 000 000 050 050 050 16.32
x;:t:::cﬁt;nm 020 020 334 275 1035 1116 092 128 217 030 200 000 000 150 000 170 050 300 100 41.19
Total spending 111 280 1629 1934 31.94 3138 13.08 7.41 826 891 1626 1540 1350 26.00 2675 2250 17.20 2485 2022 323.20

* Excluding management budget totally 13.81 millions Baht ( Spending amount since 1992-2011 )
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1. SUPPORT ALL LEVELS OF EDUCATION
The Foundation stresses educational importance, which is the
basic development of society and the nation. Therefore, the
foundation supports all levels of education from kindergarten to
higher education and helps those children whose their parents
have died of AIDS and have died fighting against trafficing of
llegal goods. The foundation has also built police schools in
order to give the educational opportunity to children. Moreover,
scholarships that cover all the parts of the country are offered,
this project is processed by the Burapa University, Maefaluang
University, Phuket Rajabhat University and Khonkan University.
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Besides, the foundation also encourages scholars to create
academic works and knowledge. Moreover, in order to honor
scholars’ works, the foundation gives best academic awards in
three fields, which are environmental science, sociology and
anthropology and honors. The foundation also encourages
academic events, seminars, and publication of historical
textbooks, art and culture, and materials which give information
about neighboring countries, as well as provides trainings and
education in the Ayutthaya Study Project for personnel and
instructors in the fields of social science and history.

2. ENCOURAGES LIFE QUALITY IMPROVEMENT

The foundation aims to encourage and improve life quality and
livelihood of students in remote areas by promoting activities in
various fields, such as nutrition education for primary students
through agricultural activities for lunch, with the philosophy of
“Every child has food to eat for every meal with quality and
sustainability” in mind. In addition, the foundation also promotes
management principles through cooperative learning system.

Regarding public health services, the foundation has encouraged
Relief and Health Guard Office, Thai Red Cross, to perform surgeries
to correct harelipped and cleft palate and educated children in
remote areas about sanitation and bio-sanitation.

3. PROVIDES ENVIRONMENTAL SUPPORT AND PUBLIC CHARITY

Organization of the foundation collaborates with Paka Keryo
Association for Social and Environmental Development in
conducting a project of primary water forest conservation
through an ordination at Wat Chan Temple to honor His Majesty
the King. The event has encouraged the local people to unite
themselves in protecting and using the forest righteously and
sustainably in Tambon Bann Chan, Mae Dadd, Jam Luang in
Mae Cham and Kalayaniwattana District, Chiang Mai Province. It
has also solicited cooperation from public sectors, private
sectors, local authorities and Paka Keryo community network.

Moreover, the foundation provides support Dabos Foundation
for the hermit foundation to propagate His Majesty the King's
principles with the aim of building learning processes by which
youths can apply His Majesty the King's words and teachings in
their own lives.

For almost two decades Toyota Thailand Foundation has
intended to grow together with the Thai society and participate
in driving and developing the education of Thai youths. It has
been done by building the education foundation from elementary
to university levels, fostering learning behaviors, acknowledgement,
self and social help, creating educational opportunities and
equality for youths in order to supply the society’s needs as the
resolution of Toyota Thailand Foundation promises to always
grow together with Thai society:.
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INTELLIGENT TRAFFIC
INFORMATION CENTER (iTIC)

In the past year, the company has continued this activity and
cooperated with government authority and other private
organizations participating and supporting the iTIC Foundation,
which has been founded for three main purposes:
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3. To promote road safety.

For the establishment of the foundation, Khun Ninnart
Chaitheerapinyo has been granted honorably to be the iTIC
Foundation’s chairman. In addition, the company has participated
activities such as ITS-World Congress 2010 in Korea in order to
listen and learn more about |Ts activity. Last March, the company
had participated in Bangkok International Motor Show to promote
ITS activities and ITS technologies along with the seminars. By
promoting this activity, there were many audiences.

Toyota is proud to give assistance to Thai society, especially on the

traffic problem improvement, traffic safety including to support Thai
researchers in new technology study to further help our nation.
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RACHAMONGKOL RICE COMPANY LIMITED
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BACKGROUND AND PROGRESS UNTIL THE PRESENT

In 2008, King Bhumipol graciously granted of his personal
property 600,000 Baht to the Toyota family, which was the origin
of Rachamongkol Rice Company with registered capital of
5 million baht and as one of affiliate companies of Toyota under
the control of the Social Promaotion Planning Department of
Toyota Motor Thailand Co., Ltd.

SOCIAL RESPONSIBILITY

1. With the purpose to assist Thai agriculturists by buying
paddies from the agriculturists at higher prices than government
or market prices.

2. Toyota provides and exchanges better quality paddy seeds to
agriculturist for farming, which will give better productivity and
quality. In the past, cultivation year activity of paddy seeds
exchange has been organized for more than 30 tons or
calculated as 3000 rai.

3. Toyota provides facilities to support works for instance a barn
donation like Rachamongkol barn 1 Bangka, Rachamongkol
barn 2 Nayoa, Rachamongkol barn 3 Buengtakhe, paddy-drying
yard about 2000 square meter per year, water reservation,
fertilizer plant, loader, conveyar, etc. All are donate to agriculturist
groups. Moreover, support to be sustainable community by
cooperation with local government units in Chacheongsao
Pravince.

4. Toyota provides knowledge and develops agriculturist
efficiency which leading to a sustainable sufficiency economy.
Mixed farming is used as a sample and organized a pilot bed of
land for organic-agriculture rice planting including support to
farm Klanayone which is a new rice planting by cooperation with
local government unit and Rachamongkol Rice Co.,Ltd
evaluated the productivity and paddy price in this pilot project
into a sustainable Rachamongkol community in the future.

5. Assist consumers by reasconable price of the rice and to sell
the by-products such as a paddy husk and rice bran to agricultunst
group whom feeding animals in the price lower than market
price 10-15%, including developing a pilot bed of land by using
bio-micro organics. In addition, the business running without
profits and to make it a sustainable and self-standing business.

EFFECTS TO COMMUNITY

The agriculturist group sold good quality rice at a higher price
without any underselling from middle merchants and able to be
successful help agriculturist to as model for bio-agricultural
development in order to reduce chemical substances production
cost per Rai which finally it will cause a better quality sustainably
life.
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55 CONSCIOUSNESS AT WATSUKKHAKORN SCHOOL

ORPERATE SOCIAL RESPONSIBILITY
TOYOTA MOTOR THAILAND CO.,LTD.
(SAMRONG PLANT) OF 2010

As Toyota Motor Thailand Co., Ltd. (Samrong Plant) situated in a
community surrounded by educational institutions, TMT have run
business together with create good relationship and community
for long time for concept to create a culture reservation activity
and environment knowledge. For example, 5S consciousness
ZEBRA CROSSING AND A TRAFFIC LIGHT IMPROVEMENT within the school and a waste separation. In addition, a safety
AT KLONGMAHAWONG SCHOOL consciousness creation to the youth and community by a
\ i campaign of safety driving, zebra crossing, a traffic light
_ improvement in the school. Moreover, training about basic
F »..n;,:‘;;,_‘Lm“ fire extinguish to all students in the schools surrounding
namely Wattrisamakkee School, Watsukkhakorn School and
Klongmahawong School. Lastly, Toyota Motor Thailand
participated in Buddhist Lent candle procession in order to
maintain our Thai fine traditions.

THAI TRADITIONAL AT WATSUKKHAKORN SCHOOL
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ECOLOGICAL SCHOOL PROJECT 2ND. YEAR
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TOYOTA MOTOR THAILAND CO., LTD (GATEWAY PLANT)
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1. ECOLOGICAL SCHOOL PROJECT SECOND YEAR

Toyota Gateway plant realizes how important environmental
conservation is to the youth and to support the Thailand
Environmental Institute to proceed with an eco-school continuously
for the second year with three schools situated nearby. In order
to be a pattern of Environmental management which are
Kanjanapisek Vittayalai School, Wattakwian (Sai Utit) School in
Panomsarakham District, Bannongyang School in Sanamchaikhet
District, Chacheongsao Province.

MANAGEMENT PATTERN

invey and collect data, analyze and evaiuate the resourct

By providing environmental education and integration with the
teaching plan of each subject will be able to approach youth. In
addition, promoting intuitive participation through continuous
activities will reflect concrete and sustainable results.

Project management duration: April 2010 - March 2011 and
process the continuous project in 2011.

SUMMARY

From the activities concerning the best practice of natural
resources and environment conservation in the schools, it was
found that students have better understood and realized in
environment by measurement from knowledge evaluation of
activities.
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2. SUFFICIENCY ECONOMY IN SCHOOL FOR
THE KING YEAR 3

Toyota Gateway Plant has cooperated with the Thailand
Environment Institute has realized the importance of personal
efficiency development, especially the group of children and
teacher to be ready for the sufficiency economic development.
Whereas teachers acting as a main person who passing on such
knowledge and concepts to the children by focusing on how to
live in sufficiency and realize those resources value. Moreover,
training student how to live with generosity, environment
consciousness and realizing on their culture and social value and
Thai identity. This year, there were three model schools and one
(pilot) community, which are Banpongjarern School and five
families from Ban Pong and Ban Saengtong, Banpongket
School and Bankraboktia School in Sanamchaikhet District,
Chacheongsao Province.

MANAGEMENT PATTERN

1. The model schools have managed as per the project offers

have been approved. They present progress of the project and
report

2. Provide learning and continuous exchanges between
community and the pattern schools

3. To provide a sufficiency seed-stock seminar generation 1-3

Project management duration : April 2010 - March 2011
and process the continuous project in 2011

SUMMARY

To promote and create a more community-based learning center
and networks for the King and the sufficiency economy in
Chacheongsao Province. Including the model school and
community are cooperate to survey and consideration, reservation
management and suitable environment development based on
the sufficiency principle. From the previous activities in the
project, it has promoted networks of the model schools
(total of three years) since 2008 until the total of eleven schools
and one community (five pilot families in two villages ) namely
(1) Bannongsathit School, (2) Watkrokkaewwongprajan School,
(3) Watwangyen School (Ratratprasartvittaya) (4) Nongpreuprachasan
School, (5) Wat-aochanglai School, (6) Bansunjarern School,
(7) Suwankiri School, (8) Bannongprayote School, (9) Banpongjarern
School and five pilot families from Pongjarern Village and
Nongyang Village, (10) Banpongket School and (11) Bankraboktia
School.

SUFFICIENCY ECONOMY ACTIVITY

@ TOYOTA
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WATER QUALITY INSPECTION MEMORIAL PICTURE

JAsLNMIsouUsUIENdBUUNSUADIDadoUUINAUaNsaUN
YOUTH ENVIRONMENTAL WARRIOR PROJECT

uS¥n Taledn wawes Usandlng 49de (Iseawtulng) sHuf Toyota Motor Thailand Company Limited (Banpho plant) has
cooperated with young generation networks, Young Environmental

iWintneie oy thsufunadsuinduaein s.euduns dalasens . _ |
Warrior and Stream detective of Chacheongsao Province to

- - R oy T . y =
DU ALY ?mﬁ“‘ﬂaﬂﬂmﬂ ANCEESITIY (BN TIRNN organize the training, which consists of various activities such as
a = ' o = i . . . - . . .
ATIAERUAMAMUY  AanssumaAuth@nwsssusd  Aanssudn water quality inspection activity, natural education hiking activity,
udwnden Aanssuseunaald Wudu lesfiaedwmansfioadns environmental camping activity, and campfire activity. The

purpose is to create the youth networks for the surrounding
A A communities to prevent the discharge of wastewater into the
daasunfurasguruasguiiinnezas Tienufarudlatugusy Bangpakong River and given knowledge and understanding to
waztlasiudgmeudawsdesluwadnatiulndsely community and to prevent environmental problems in the areas
of Banpho District.

iAsotnusudmivgsrusoudte Wasihseiaasuidgmnns




SOCIAL CONTRIBUTION OF EACH PLANT

PHOTO MEMORIAL OF ECO FOREST ACTIVITY

NoNssuUanuinoNewonaon

u3sn Talosn wawed dszmalne dia Tseewdulnd 1dda
Aanssumstgnaulilifoansusnenaruidesludlsmanssauuny
83 W358 w U3 Test Course landl wisajqunsindszyn
UsesupisudnEdsnanaey a.0s8uns uwauan MAngag
USE5IURUILIURTNENTHYINIEITNTIA Uasd IwInd aunytiny
dniFsunargurulassaulssnuidhiufanssaluadsi

ARAR A

ECO FOREST PLANTATION

ECO FOREST ACTIVITY DEDICATED TO
HIS MAJESTY KING BHUMIBOL

Toyota Motor Thailand Company Limited (Banpho plant) has
organized the Eco Forest activity to dedicate to His Majesty on
the occasion of His 83 years old at Test Course area. Venerable
monk Prakroo Sunthornkitprayut, a Chairman of Environment
Reserve Club of Chacheongsao Province, Mr. Sompob Wongpayak
acting as chairman of Natural Resource Protection and Village
environment commission, students and the communities
surrounding the plant had participated in this activity.

@@ TOYOTA
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TavySua elud 2554 fidwauwnndn 670,000 Ay uaspaAY Y
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dndu 26%

Tudruesinlsgnd vismilAnlsgnidusundn 24,341 duum

Tl 2554 vinlaluin wawasUsswmelng e fimsdas IMV - Big
Minor Change luideudamau uaziimaneunuiaziiads New Camry
Tudud 2655 Wawunmanssquueslfldaudmursfiuism
aamsalld anafadunmsfivanunainmatveesdudt lawid
dhmneilasinmdammasigdvlaisludulinumeuasinlsams
Widuletheaiiaue eliforudsBuresgnavnisueususdves
YszmAlapsn

nisans
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NET PROFIT, INCOME AND STATISTIC OF SALES

ECONOMIC OPERATION

The business operation performance of 2011 (during April 2010-
March 2011) Toyota Motor Thailand Company Limited has
increased its sale amount from the previous year. Due to the
internal market and exports, the result was an increase in income
to the company. The sales quantity of the company in 2011 is more
than 670,000 cars and the sales amount in 2011 is 389,000 million
Baht, which increased over previous years at a portion of 26%.

In the part of profit, its net profit is over 24,341 million Baht.

In 2011, Toyota Motor Thailand Company Limited launched its
IMV-Big Minor Change in August. Furthermore, there is a plan to
release a New Camry at the beginning of 2012 in order to stimulate
sales to reach targets, and also to increase the variety of products
in order to maintain business growth smoothly in both volume of
sales and net profits. This is for the sustainability of the automobile
industry in the whole country.

NET PROFIT

PERIOD APR.03-MAR.04 APR.04-MAR.05 APR.05-MAR.06 APR.0O6-MAR.O7 APR.O7-MAR.08 APR.08-MAR.09 APR.O9MAR.10 APR.10-MAR.11
Net profit (M/Baht) 4,695 11,345 16,956 9,638 10,718 11,005 9,175 24,341
INCOME

PERIOD APR.03-MAR.04 APR.04-MAR.O5 APR.O5-MAR.0O6 APR.0O6-MAR.07 APR.O7-MAR.O8 APR.0B-MAR.09 APR.09MAR.10 APR.10-MAR.11

Income (M/Baht) 152,333 200,812 306,148 304,073 320,265 298,273 313,316 389,380

STATISTIC OF THE CAR SALES OF
TOYOTA GROUP IN 2010 (DURING JANUARY 2010-DECEMBER 2010)

SALE QUANTITY OF TOYDTA ( IN THAILAND) RANK NDO. MARKET SHARE (%) GROWTH (%)
Total unit (All sale unit of Toyota) 326,007 1 40.74 41.39
Personal car 141,932 1 39.15 40.88
Commercial care 184,075 1 44.81 41.78
1 ton Pick up car ( Including a modified car) 164,795 1 42.50 40.55
1 ton Pick up car ( Excluding a modified car) 144,190 1 41.52 41.33
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swoaIanNUAISoRInElasU / AWARD RECIEVED AND ACHIEVEMENTS
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2653 2010 1. v Taludn weimed Uszindlne a1im [A5us199a Car of the year 2010

- CAMRY 2.4 HYBRID 1#5u9197a BEST ADVANCED TECHNOLOGY
- ALTIS ADVANCED CNG 195197978 BEST SEDAN CNG
- HILUX VIGO 3.0 1#3u51998 BEST FUEL ECONOMY PICKUP 3,000 CC.
- HILUX VIGO SMARTCAB 2.5E 1#5u5197a BEST PICK-UP 2WD UNDER 2,500 CC.
- TOYOTA 1#5u919¥a BEST SELLING CAR
- TOYOTA 1#5u979¥a BEST EXPORT CAR
- LEXUS RX450h 1#%u5197a BEST SUV ADVANCED TECHNOLOGY
2. v59n Taludn unwmed tezwmdlng dim lasuseda “soudsznaufiamsmeu” 9 dou fmuusenudunus
LASEIARANITLIU

3. yiem Taledn uawed dszmdlng dria lasusiedavdmsdaniswasnudey adrseda
“Thailand Energy Awards 2010”
4. Tsspumaluladousudlaludraiused uas sosusal “mautsiuifioussnusniBeu” adsi 8
5. uiEn lalaan uewmed Uszsmdlng drin l@suseda 13 91938 “gshawusudveniiaauiel 2553
“TAQA: Thailand Automotive Quality Award 2010”
6. S Talodn uawmed Uszmdlng drim 195usneda "gsfasusudseniBuudszdrd 2551" (TAQA)
- MTagsfiaenususyaafluud Uy (Sales Satisfaction Index)
- Mlagsianugusseaiisun U3 IaNN151e (Customer Satisfaction Index)
- sdagsiauusudveaduufiundnine (Initial Quality Index)
u13a, doed, Au3, loand A4 wasvledquiues
- sndagIsiagusudyaatiuufunwansal (Image)
7. 135 Teledn upiwed Ussindlne drin Taumeladudunile 1. & waned 2010 dMsasuuugegadnnlil
- sailinanufiselagnAinuuinms
- diannuitenalagnAtsnuaiy
- safiapnuiianelagnAsnuaunmaindue lednd 34

AWARDS AND ACHIEVEMENTS 2010 (CUSTOMERS AND PRODUCT RELATED AWARD)

2553 2010 1. Toyota Motor Thailand Co., Ltd. received Car of the year 2010 award.

- CAMRY 2.4 HYBRID Recieved the BEST ADVANCED TECHNOLOGY

- ALTIS ADVANCED CNG Recieved the BEST SEDAN CNG

- HILUX VIGO 3.0 Recieved the BEST FUEL ECONOMY PICKUP 3,000 CC.
- HILUX VIGO SMARTCAB 2.5E Recieved the BEST PICK-UP 2WD UNDER 2,500 CC.

- TOYOTA Recieved the BEST SELLING CAR

- TOYOTA Recieved the BEST EXPORT CAR

- LEXUS RX450h Recieved the BEST SUV ADVANCED TECHNOLOGY

2. Toyota Motor Thailand Co., Ltd. received “the excellent award of business operation place” award
for Labor relations and Labor welfare continuously for nine years
3. Toyota Motor Thailand Co., Ltd. received “Thailand Energy Awards 2010” for the excellent
award of energy management.
4. Toyota Automotive Technology School won the first and second places in
the 8th “Asean Labor Skill Competition”.
5. Toyota Motor Thailand Co., Ltd. received 13 awards from
“TAQA: Thailand Automotive Quality Award 2010".
6. Toyota Motor Thailand Co., Ltd. received “Thailand Automotive Quality Award 2008” (TAQA)
- Thailand Automotive Quality Award for Sales Satisfaction Index
- Thailand Automotive Quality Award for Customer Satisfaction Index
- Thailand Automotive Quality Award for Initial Quality Index
(Yaris, Vios, Camry, Hilux Vigo and Fortuner)
- Thailand Automotive Quality Award for Image
7. Toyota Motor Thailand Co.,Ltd. received the first award of J.D. Power 2010
with the highest scores as follows :
- Customer Satisfaction Index
- Sales Satisfaction Index
- Initial Quality Satisfaction Index (Hilux Vigo)

B Sustainability Report 2011



s103arIs001UAISOIASU / AWARD RECIEVED BY SAMRONG PLANT
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AWARDS LIST OF TOYOTA SAMRONG PLANT
DURING APRIL *10 - MARCH 11

Award name Agency / institution offering the awards
1 Best performance award : Occupational safety and Health Bureau July ‘10
A contest of sample safety innovation Ministry of Labor
(Good practice)
2 Award of Emergency team in business Ministry of Industry July 10

operation place in a safety week
in 24th. National operation

3 Award of Excellent River Reservation and Refresh Ministry of Industry August 10
* Love Queen Reserve Our Rivers" 2010

4 TQM Promotion Foundation in Thailand Foundation For TQM Promotion September '10
Honorary metal certificate for article in Thailand

* Development activity promotion and
Water system management procedure "
5 Excellent Award of the best personnel of energy Department of Alternative Energy June '"10
and factory control responsibility and Energy Reservation
( Mr. Banjerd Karapakdee )
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wiheu/aanduiineuseds

Jufisuseda

FIIAHANUALAY :
nadsemndLsfnsfnAuniiuaulaane
Mumlateld (Good practice)
FIaALAUAYASINT Thailand Energy Award 2010
Yszimduimalasnuniuauysydnd 2563
siaanulIsnaunIsRAUAIUANLaDRA Y
218wy wazanmwandeulumainaulssand 2553
edasusIas nsudetufindfiAnseniduluanny
sznaunsnmaAnziueanyszanil 2563
ATTUAUMIMIIANTTELULY’
sdan1suAaasUszynafLeY Uszdni 2553
edaiasind amnusuiissauradenuatedaiiioy
C3R-DIW Continuous Awards 2010

AWARDS LIST OF TOYOTA GATEWAY PLANT

BY THE FACTORY DURING APRIL 10 - MARCH "11

NO.

AWARD NAME

NFSNIITLTINU

ASENTIINEIIU

NIENT]LTNIU

AIENITIILTINIU

SUIAUNITHANERS NS
NIENTIYASMNTTY

10 n.A. 53

30 d@.m. B3

2 ny. 53

208, 53

28 a.A. 53
25 4.A. B3

AGENCY / INSTITUTION OFFERING THE AWARDS DATE

1
2

Safety innovation contest Award : Outstanding award
Personnel Award in the category of

controlling executive for the year 2010,

Thailand Energy Award 2010 in 24th. National operation
Outstanding business in safety, career sanitation,
and work environment award for the year 2010
Winner of emergency operation team in business

in the east in the water system procedure award

for the year 2010

Outstanding Applied Ergonomics Award

for the year 2010

Honorable award for continuous social responsibility
CSR-DIW Continuous Awards 2010

Ministry of Labor
Ministry of Energy
Ministry of Labor
Ministry of Labor
Ergonomics Association

of Thailand
Ministry of Industry

10" July ‘10
30" August '10

2nd Sgptember *10

2nd Sentember ‘10

28" October "10

25" January ‘10



s1Ianisboiuiulwsiasu / AWARD RECIEVED BY BANPHO PLANT

S1I9MISSIVIANISLLUUIUIWS [dSU
“ZERO ACCIDENT AWARD?”

uen Ialedn uawed dszwdlne dde  (Tseswihulng)
ldusne¥a “Zero Accident Award” AINATENTIUTHY
laofinaABys dun@Sius gennenaduuimalsseulng
WugSusey anune dufinsh e wea3ad Uaanssniseusenu
loy v Wuanudseneufansfildiigyfimeannnsineu
felungaau stwinedudl 1 wnien - 31 Surneu 2663
aslassnTsussranaiagtRmgannsinnudurgud

“AouUaoaneiduds:Qaoviunnoiu”

AWARD RECEIVED
“ZERO ACCIDENT AWARD”

Toyota Motor Thailand Company Limited (Ban Pho plant) has
received "Zero Accident Award” from the Ministry of Labour
and Mr. Wichien Chantasiriphan, General Manager of Plant
Administration (Ban Pho) be the representative to receive the
award from Mr. Somkiat Chayawong, Permanent Secretary
of Ministry of Labor, due to the company being one of the
business that has not had any accidents that has stopped
operations during January 1 - December 31, 2010 as per the
campaign program of “Zero Accident.”

“Safety is a door of all operations.”

& TOYOTA
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WHAT IS
THE STYLE
BY TOYOTA?

“The Style by TOYOTA" gqudnatewisiayamadauilanas
suwaumd susneiuiing 1,000 maasns fastelinaldian
Fawsnaneg vadaladunnd ety Tnefiqafamnaldaaud uisil
Wuguddayanmaiouidmivdiiavla  Aazuarwndoyaiivadu
anawnisusanud  wazmaluladlniqfimalalodldadeassddy
anadldiFoud WiudssiRenudusneedalud  meluladludusineg
doyatians  Weaiusnousdiiulmig  salufsiasudwisauaaiing
Tlushasiindauansiuasnesiofias  usnamfuasuiluveifaudu
AudnanafiaztneneanudifuivsosudrunefanTINaaauNn
grndayatnias Ansedauln naunay WivAaUsuIueATe ing
The Style by TOYOTA Tédatiuifludssdmnidiou

15T FLOOR
REFRESHMENT AREA

dainHauuuuaunag wiswianuiindulaluseiu Multi-touch table
= [ A v ]

welulafifdnea wvenandudsiivuy wazefasfiuniong denTeu

nnuszmAdity Sminsruiedesalud® Vending machine

TOYOTA TECHNOLOGY
TOYOTA VISION

Surudsufdviadsedalufuazgnamnssusouud  fiyegnmisae
lanaunaafi auysaiuazdedu  Faduslawnuvawygalandemiuve
Talosh Wuwiloudidygranlalusm waswinaunneu fazwennndy
atnBufamanuaugawismssilulumeiuees  Idnsuessiueni
fuindnsuwisanaunssy Tneenduusewdnduannanusjaiuramnau

TOYOTA i-unit

welulafuwisawpafugasonsosuuuy  Toyota i-unit  0uuFaHY
yAAALWIBLNAR (Personal Mobility) Rasvieunusanufalieuminus
wWisuisflaudadiFiafinaundulufusssuisan . mesenuuufifiansae
inangUnsewes “lulsi® dageneg Avunsasdusaiaiudutagi
WannNsIINR  Bmledehuasuafiviiemstuindoulasruy
wasnulni Ainldlalosn iunit Wususudduypradmiunisdud
AuFIwiseUARTisuysaluuuauiae

TOYOTA ULTIMATE ECO TECHNOLOGY

Suawalulafimauansmaiauanaioswudlalusmiuae lrhaaiu
wisssuiwudy wiawdosuddiza wisufudsuiiiauins
v fesusadaluf flasilugnadunuedasusfisysaiuy
fisg@ndnm warhifufiastsinumdewandoy

“The Style by Toyota® is an information-learning center in the
middle of Siam Square with an area of more than 1,000
square meters, The center can help you to learn more about
Toyota and its new technologies including futuristic cars. The
center also provides information on various other activities
and types of arts.

15T FLOOR
REFRESHMENT AREA

Relax and learn about Toyota through multi-touch table,
digital technology, and enjoy the Japanese desserts and
beverages distributed by an autormatic vending machine.

TOYOTA TECHNOLOGY
TOYOTA VISION

Learn about Toyota Global Vision 2020 and its commitment
to help create a sustainable future. All of our employees will
try their best to reach the balance between cycle of nature
and cycle of industrial by relying on dedication.

TOYOTA i-unit

Learn about the future technology and the prototype of the
Toyota i-Unit, Personal Mobility, which is the concept of the
vehicle as a living thing co-existing with nature. The vehicle's
design possesses “leaf" features as its body is made from
natural products. It helps to reduce pcliution by electrical
power mobility. Therefore, Toyota i-Unit will become a
personal mobility for a completed single car in the future.

TOYOTA ULTIMATE ECO TECHNOLOGY

See the exhibition of both gasoline and diesel models and
learn about Toyota's attempt development a complete and
effective engine to help realize environmental conservation.



TOYOTA SAFETY

Goudtouamaluladenuaandosiieg faadellususudlalud
Wadaliifinrrudaenfogegaurdduduasdlosars Tnlodleavum

waswawAlulaflviatnwwalos Waldassrdnaiuiidinuas

= = al ar e o o wr
arusssnIwasumlall wadnsAasosusfiangadmwiLynau

TOYOTA CONGEPT CAR

yudnuamdmivsnsuddutuusulnlaigevealasidensaanain
sz Tazaduduwdsuindauandinaldsudaacnalnade fum
fulalufumaluladuisaupnrioulns

TOYOTA DESIGN CORNER
WUNNARRLBSITA I METIFNuBRnLUUTRBUATedlaluf  AeLARRA
Jagtiuauiiveunan  wasitmeaaedUiunseanwUUANKANINEUR
lualadvasmmuiu My Style My TOYOTA Tuguuwuy Digital Touch
Screen

TOYOTA LIBRARY

Foudnnidessrsne  vedaledmiunissunlsdeiuys  Toyota
Library Bimsidudszifnnudusn  anumamimesnuwalulad
STUUIANNARNIOINUULTBYINEUATUANY vadlaludn Bnvidedl
wilsdaimihauladug WldSeuddnuning

TOYOTA CSR
randamuIuBinuaiufiazaouuudiAuiiZasnn  Aufiansau
CSR wpdlaldn  mapmswovnawfioy 50 Twssmsaduiamsiu
UszmAlng 58 Teludn swowes Usandlne die Tadaduluns
WigivlniAssgdsauing ananerealunisjsiunsuunuday
duiunsiaddgastmils Talgdfiuuamemain CSR wuuysan
nIRsLvisldgsiia wie Integrated GSR across Value Chain $4 CSR
mulussdnsazgnimmusadlunnnazuouns  Budsusnisdm@an
Faghudhindadssnumsuda  msdweududiiiaumwliungnd
MY masaumMILAMMAMIY  weundedaaiuliiedetns
gt suldunSmluededuantudy  naepaudunudming  Fel
\winthuraaumgunniuTivessang Tefdausiulumsmfanssu CSR
lundauq fu

TOYOTA SAFETY

Learn about the safety technologies installed in Toyota
vehicles for the highest protection of the driver and the
passengers. Toyota has dedicated and developed new
technologies continuously according to demand and the way
of life needed to finalize the results to create the best car for
everyone.

TOYOTA CONCEPT CAR

Toyota making future technology before anyone else at the
exhibition of the newest prototype Toyota Car sent directly
from overseas

TOYOTA DESIGN CORNER

The designs of Toyota cars from the past to the future.
Design and decorate your own car with “My Style, My
Toyota™ using a Digital Touch Screen.

TOYOTA LIBRARY

Learn about the history, the technology and the concept
designs of various models of Toyota cars.

TOYOTA CSR

Throughout the nearly 50 years of its business operation in
Thailand, Toyota Motor Thailand Company Limited has
strongly dedicated itself to contributing to Thai society.
Toyota practices Integrated CSR across its entire value chain,
including supply of materials, production, quality control,
delivery, sales and after-sales service. Moreover, we have
also encouraged our business networks, which consist of
suppliers and dealers located in all areas of the country, to
participate in the CSR as well.

& TOYOTA
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D rivi ng Excitement to New Horizons

TOYOTA MOTOR SPORT

ansmivgimaslnalulanfimuenaiaiy TOYOTA MOTOR SPORT

TOYOTA MOTORSPORT WORLD

Anfimgalneegs TOYOTA WRC sultfisgauandianinuiia
i TOYOTA FORMULA 1 fuinnidasimenuaniavedalui
Tulanfimudenanuna

TOYOTA MOTORSPORT THAILAND
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TOYOTA RACING SCHOOL

Tudetnelsfsdasndu? uwinanuidndy TOYOTA RACING
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TOYOTA HISTORY
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\A3ewmedn TOYODA AUTOMATIC LOOM WORKS ausndnm
gAAMNTINIONUA WRILNAINUWIATINAA Al Concept [undmiiu
Toyota AA Fawusieduusnaaslnlysd

3rd FLOOR

THE STYLE AUDITORIUM
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TOYOTA MOTOR SPORT

This corner is for those who like amateur motor racing with
Toyota Motor Sport.

TOYOTA MOTORSPORT WORLD

Not only is Toyota WRC an extreme sport but Toyota Formula 1
is also the fastest car. The story of Toyota successful in
racing car.

TOYOTA MOTORSPORT THAILAND

Being a sports leader for more than twenty-two years, Toyota
Motor Thailand Co., Ltd. is known for being deeply involved
with every aspect of motor sports, including development of
youth and child drivers to offer them exiting and amusement
racing opportunities. Newcomers are also welcome and are
promoted from voluntary levels up to the professional level,
The company has also been continuously developing Thai
sports up to the international level.

TOYOTA RACING SCHOOL

How can you drive more safely in order to reduce and prevent
accidents? Come to Toyota Racing School, which is a
driving school to teach you safe driving with skills as this
institute promoted good driving to the public, as well for
racers wishing to know the right driving techniques. In order
to reduce accident and to corporate for better living.

TOYOTA HISTORY

This covers the history of Toyota since the establishment of
Toyota Automatic Loom Works from the industrial research
that developed the A1 concept to the first Toyota AA model
personal car production.

3" FLOOR
THE STYLE AUDITORIUM

At the topmost floor, you will know all stories with Toyota
through VDO Pancrama Screen, which are the movies about
Toyota’s stories that you have never seen before. In addition
this Auditorium Hall also can be adjusted as Even Hall for
interesting students activities and CSR including the activities
from The Style by Toyota as well.



THE STYLE MEMBER

AuannInadasuantBnuas The Style by TOYOTA lalaelsiidy
Ailiae Wedindan Your Privileges Your Style SUBWSfiAns1eq
wnuubidtasidy
e dauanlumitedufaniuduinuaeuawadngt 100 $udn
e Sudinfif19ufianssus1eq 984 The Style by TOYOTA
ﬂ%’ﬂhﬁﬁﬂ“lm‘iﬂ'ﬁ?ﬂ Privilege Workshop fl The Style by
TOYOTA 3uNUITUATE Fnduldiuaundn The Style by
TOYOTA uiszdmnifau
o MunsalddulaTasauATLUURINA LU TINE LTI
The Style by TOYOTA wWethlUduansuaosiisedn
o ailasusu@nil The Style by TOYOTA
w38 www.thestylebytoyota.com

THE STYLE ACTIVITIES

usnanaslddaudiessnvedaludn diuyusteg 289 The Style
W B . - -
by TOYOTA wdndu ideilfianssudq Snunnangy

WORKSHOP

fanssuainarsindaudndoudsnnnl Adatuliunandn Wy
Uszdmng dUav Tugtuuuwes workshop muld concept “Live
Learn Play Work” flvdntusduduwdsuiull Wereuausse life
Style 2oepundy  WeldRaldBoud  wazaunsodiAnuiile
Toysulsluiinage

TEST DRIVE

Fuuiaussousrenaiessud  dudadssaunsniaieiumalulad
vodlalod Wpeaslasidusadn The Style by TOYOTA
wariflutuiffianineaeciusosudjulmivedalumlail The Style
by TOYOTA wuiuminewineresliinns  waclidoyaurasnn
yviuuSnnuty 1 wissne@naremilei '

THE STYLE WEBSITE

Snwiletoemeiinuadldtuirundoulneenn  maldladinsuslnlg
winwedmanTaanIeen  fisednluf - www.thestylebytoyota.com
dmdudiidebidusandn  fannseadanduainBnuuuesuladliag
Wasuansfiaws1en  wonuny  Snniledeamefiaslduanwasy
doyatmanstiuatnelndBauy facebook w89 The Style by TOYOTA

THE STYLE MEMBER

You are welcome to enroll as a member of The Style by

Toyota for free in order to join Your Privileges, Your Style that

will give many privileges such as:

® Discounts at more than 100 shops in the area of Siam
Square.

@ A special right to join The Style by Toyota as well as the
Privilege Workshop at The Style by Toyota in cooperation
with the shops organized for members every month.

® Able to use the accumulative score that calculated by
using service at The Style by Toyota to exchange gifts.

® Register for membership at The Style by Toyota or go to
the website www.thestylebytoyota.com

THE STYLE ACTIVITIES

Beside, you can study the stories of Toyota from various
corners of The Style by Toyota. There are many good activities
waiting for your participation.

WORKSHOP

Creative activities with full knowledge are weekly organized
to the members in the form of workshop under concept

. which alternately organized to all life style
for learning and application in the real life.

TEST DRIVE

Learn first-hand for yourself the effectiveness of driving a
Toyota vehicle. With a driver's license, when you enroll for
membership with The Style by Toyota you have right to test a
new model Toyota car. Contact our receptionists on the 1st
floor or go to the website byt '

THE STYLE WEBSITE

QOur website is one of the channels which you can keep
up-to-date on our latest announcements, technology and
new trends. You may go to www.thestylebytoyota.com and
subscribe online in order to receive many privileges. You can
also take a look at our account on Facebook.
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With dedication to create an environmental friendly
innovation together with business growth associated with
social sustainability, a long term environment management
guideline (The 51" Environmental Action Plan) to be as a main
policy of all affiliate companies of Toyota Thailand by also
Toyota hope such guideline become effective in very region
of the world. Therefore, Environment Committee has been
selected in every region of the world in order supervise and
promote envircnment management system in order to
achieve target and implemented in the same direction.
Toyota Environment Committee consist of the representative
of each region around the world as follow: Japan (1992)
Europe (2002) North America (2004) South America (2006)
China (2007) Asia-Pacific (2007) and South Africa (2008).

For Asia Pacific Environment Commitiee (AP-EC), established
in October 2007 and the members consisted of President
of the Manufacturing and Sale Company (19 companies
from 13 countries) in Toyota Asia-Pacific affiliates including
Thailand, Philippines, Indonesia, Vietnam, Singapore,
Malaysia, Brunei, India, Pakistan, Taiwan, South Korea,
Australia and New Zealand. Currently, Mr. Takahiro lwase,
President of Toyota Motor Asia-Pacific Engineering and
Manufacturing (TMAP-EM) is the Chairman. In addition,
Sub-committee has been appointed to supervise
environmental management in each area to be smoothly
completed, which are Manufacturing, Logistics, Purchasing,
Sales and Services by TMAP-EM representing as a core in
the organization moving and support all countries to achieve
the target of The 5" Environmental Action Plan. By organizing
two meetings a year (AP-EC meeting) which center of reports
the regional environmental management, performance including
requesting for cooperation and activity from the company
President and Top Management including Toyota Motor
Corporation Japan (TMC) with the purpose of environmental
management implemented with harmony and smooth.
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The First AP environmental window meeting has been
organized during January 24-28, 2011 at TMAP-EM in
Thailand. The event consist of environmental performance
presentation as the action plan of 2007 - 2011
(4th Environmental Action Plan) in addition with the action
plans to be implement in 2012-2016 of each country.
Moreover, the Environmental window person of each
country had visit Toyota Motor Thailand (TMT) which are
Banpho plant, (TPCAP), NHK Spring as a supplier. For
dealer visit environmental activity focusing on energy
reduction at Toyota Body Service and Toyota Ayutthaya
(affiliated to Toyota Mahanakorn). Aim to be a guideline,
knowledge exchange and strengthen the environmental
management to Toyota Asia-Pacific affiliates for future
development.

The 5 Environmental Action Plan of Toyota in Asia-Pacific
in 2012-2016 focuses on CO2 emission reduction including
a concentration of total CO2 emission level of the region
with the target of emission level not exceed COz emission
level in 2008. which is the most challenge in the situation
that every company is trying to increase production
capacity. In addition, Toyota also promote Eco forest
plantation which able to create eco forest within 10 years
as theory of Professor Doctor Akira Miyawaki as a guideline
in Asia-Pacific region. Nowadays, Eco forest has been
implemented in Thailand by TMT for more than 805,367
trees and planted in Asia-Pacific for more than 79,000
trees. This is only a part of activities demonstrating Toyota
dedication to live together with environment harmoniously.

& TOYOTA
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CROWEDLY WORKERS ARE INTERESTED IN
THE ACTIVITY FOR DOING GDODNESS FOR
THE GREEN WORLD
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Siam Toyota Manufacturing Co., Ltd. (STM) has organized
the activity of environmental reservation together with Toyota
affilate companies worldwide under the subject of campaign

(Participation in the energy
saving at work sites ) during 1-30 June 2011,

The participation of workers in the energy saving activities
s as follows :-

COMMITMENT TOGETHER TD SAVE THE ENERGY
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PROJECT OF ELECTRICITY BILL CONTEST .. \

ENERGY SAVING .. YOU CAN DO IT Lats Save Snergy At Wernl

AT HOME ENVIRONMENT MONTH 2011
wananAanssususiamMsUszndanaveuaglulssnuuan In addition to the activity of internal Energy saving, STM has
STM ‘Lﬁ’i"ﬂmﬂﬁqﬂﬁﬂﬂq-ﬁﬁqwmwﬁmqu WinasreSndnin extended this activity to worker's homes in order to create

their environmental consciousness to their family members,
the project called "Electricity bill contest.. Energy saving.. you
can do it at home"
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« EMPLOYEE CARD ‘ ‘
— W Graph comparing COz emisson from the workers' homes
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« SPECIFY ENERGY SAVING METHODS o
reduce CO2 emission upto 2.94 tons
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AWARDING CEREMONY TO THE EMPLOYEE THAT HAVE
THE MOST ENERGY SAVING RATE.
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ACTIVITY OF ECO FOREST
IN THE FACTORY IN 2012

STM has a concept to increase green zone within the factory
with Eco forest project on the area more than 4 Rais in order
to absorb Carbon Dioxide occurred from the production
process and then company cooperated with Commission of
Natural Resources and Environment, Kasetsart University,
Sriracha campus in the land research and young plants
suitable for this area.

On July 10, 2011 STM invited community, university students,
government officer and Suppliers to participate the reforestation
ceremony including cultivating of total 36,250 plants. In
addition, this can be a community learning center and
a preservation of native species tree.
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COMMUNITY RELATIONSHIP
ACTIVITY IN 2011

Community relationship activity organized every consecutive
years since 2006 and the activity of this year 2011 has been
organized on March 11, 2011. It is the activity reporting
company's performance to the stakeholders such as the
environment management, production quality and community
responsibility. In addition, it is also a channel in survey of
attitude and expectation of the stakeholders toward the
company.

From such activity, the company has got no any complaints
from the surrounding communities for 5 consecutive years.

& TOYOTA
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ITEM DESCRIPTION PAGE

1 STRATEGY AND ANALYSIS

1 Vision and Strategy regarding TMT's 12-13
contribution to sustainable development

2 ORGANIZATIONAL PROFILE

2 Name of the organization 16

2.2  Primary brands, products and/or services 82-83

2.3  Operational Structure of the organization 17

2.4  Local of organization's headquater 16

2.5 Number of countries where the organization operates 16
and Names or countries with either major operations

2.F Markets served 16

2.8 Scales of the reporting organization 3

2.9 Significants changes during the reporting period 8-9
regard size, structure or ownership

2.10 Awards received in the reporting period 84-87

3 REPORT PARAMETERS

REPORT PROFILE

3.1 Reporting period 3

5 ) Date of most recent previous report 3
3.3 Reporting cycle 3
3.4  Contact point for questions regarding the report 106-107

or its contents

REPORT SCOPE AND BOUNDARY
3.6 Boundary of the report

3.7  State any specific limitations on the scope or
boundary of the report

GRI CONTENT INDEX

3.12 Table identifying the location of the standard Disclosures
in the reports.

Blainability Report 2011
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ITEM DESCRIPTION PAGE

4 GOVERNANCE, COMMITMENTS AND ENGAGEMENT
GOVERNANCE

4.4 Mechanisms for shareholders and employees to provide 44-45
recommendations or direction to the highest
governance body.

4.8 Internally developed statements of mission or values, 40-41, 45
codes of conduct, and principles relevant to economic,
environmental, and social performance and
the status of their implementation.

COMMITMENTS TO EXTERNAL INITIATIVES
413 Memberships in association (such as industry associations) 16

and/or national/international advocacy
organizations in which the organization

STAKEHOLDER ENGAGEMENT

4.14 List of stakeholder group engaged by the organization 40-41

4.15 Basis for identification and selection of stakeholders 40-41
with whom to engage

4,16 Approaches to stakeholder engagement, 40-41

including frequency of engagement by type and
by stakeholder group
417 Key topics and concerns that have been raised through 40-41
stakeholder engagement, and how the organization
has responsed to those key topics and concerns,
including through its reporting.
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ECONOMIC
ASPECT: ECONOMIC PERFORMANCE

EC1 Direct economic value generated and distributed, including revenues, 71
operating costs, employee compensation, donations and other community
investments, retained earning and payments to capital providers and governments.

EC2 Financial implications and other risks and opportunities for organizationis 28-29
activities due to climate change.

ASPECT: MARKET PRESENCE

EC6 Policy, practices and proportion of spending on locally based 42-43
suppliers at significant locations of operation.

ENVIRONMENTAL
ASPECT: MATERIALS

EN1 Materials used by weight or volume 34

ASPECT: ENERGY

EN3 Direct energy consumption by primary energy source. 34
ENS Energy saved due to conservation and efficiency improvements. 30, 96-97
ENG Initiatives to provide energy-efficient or renewable energy based products

and services, and reductions in energy requirements as a results of these initiatives. 22
ASPECT: WATER
ENS Total water withdrawal by source. 25, 34
EN10 Percentage and total volume of water recycled and reused. 25

ASPECT: BIODIVERSITY

EN11 Location and size of land owned, leased, managed in, or adjacent to protected areas 60-62, 66, 75-79, 98

and areas of high biodiversity value outside protected areas.

EN12 Description of significant impacts of activities, products and services 60-62, 66, 75-79, 98
on biodiversity in protected areas of high biodiversity value outside protected areas.

EN13 Habitats protected of restored. 60-62, 66, 75-79, 98

EN14 Strategies, current actions, and future plans for managing impacts on biodiversity. 60-62, 66, 75-79, 98




LABOR PRACTICES AND DECENT WORK
ASPECT: OCCUPATIONAL HEALTH AND SAFETY

LAS Education, training, counseling, prevention, and risk-control programs in place 46-47, 51
to assist workforce members, their families, or community members regarding serious diseases.
LA9 Health and safety topics covered in formal agreements with trade unions 20-21

ASPECT: TRAINING AND EDUCATION

LA11 Programs for skills managements and lifelong learning that support the continued 46-47
employability of employees and assist them in managing career endings.
Human Rights Performance Indicator

HUMAN RIGHTS
ASPECT: NON-DISCRIMINATION

HR4 Total number of incidents of discrimination and actions taken. 45
ASPECT: FREEDOM OF ASSOCIATION AND COLLECTIVE BARGAINING

HRS5 Operations identified in which the right to exercise freedom or association 40-41, 45
and collective bargaining may be at significant risk, and actions taken to support these rights.

SOCIETY
ASPECT: LOCAL COMMUNITY

SO1 Percentage of operations with implemented local community engagement, 63-64, 75-79
impact assessments and development programs.

ASPECT: CORRUPTION

SO3 Percentage of employees trained in organization’s anti-corruption policies and procedures.
S04 Actions taken in response to incidents of corruption.

PRODUCT RESPONSIBILITY
ASPECT: PRODUCT AND SERVICE LABELING

PRS Practices related to customer satisfaction, including results of surveys

measuring customers
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